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C1. Introduction

(1.1) In which language are you submitting your response?

Select from:
English

(1.2) Select the currency used for all financial information disclosed throughout your response.

Select from:
USsD

(1.3) Provide an overview and introduction to your organization.

(1.3.2) Organization type

Select from:
Publicly traded organization

(1.3.3) Description of organization

Yum! Brands, Inc., based in Louisville, Kentucky, and its subsidiaries franchise or operate a system of nearly 61,000 restaurants in more than 155 countries and
territories under the company’s concepts — KFC, Taco Bell, Pizza Hut and Habit Burger & Grill. The Company's KFC, Taco Bell and Pizza Hut brands are global
leaders of the chicken, Mexican-inspired food and pizza categories, respectively. Habit Burger & Grill is a fast casual restaurant concept specializing in made-to-order
chargrilled burgers, sandwiches and more. In 2024, Yum! was named to the Dow Jones Sustainability Index North America, Newsweek’s list of America’s Most
Responsible Companies, USA Today’s America’s Climate Leaders and 3BL’s list of 100 Best Corporate Citizens. In 2025, the Company was recognized among TIME
magazine’s list of Best Companies for Future Leaders. In addition, KFC, Taco Bell and Pizza Hut led Entrepreneur's Top Global Franchises 2024 list and were ranked
in the first 25 of Entrepreneur’s 2025 Franchise 500, with Taco Bell securing the No. 1 spot in North America for the fifth consecutive year.

[Fixed row]

(1.4) State the end date of the year for which you are reporting data. For emissions data, indicate whether you will be
providing emissions data for past reporting years.



(1.4.1) End date of reporting year

12/31/2024

(1.4.2) Alignment of this reporting period with your financial reporting period

Select from:
Yes

(1.4.3) Indicate if you are providing emissions data for past reporting years

Select from:
Yes

(1.4.4) Number of past reporting years you will be providing Scope 1 emissions data for

Select from:
1 year

(1.4.5) Number of past reporting years you will be providing Scope 2 emissions data for

Select from:
1 year

(1.4.6) Number of past reporting years you will be providing Scope 3 emissions data for

Select from:
1 year
[Fixed row]

(1.4.1) What is your organization’s annual revenue for the reporting period?

7549000000.00
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(1.5) Provide details on your reporting boundary.

Is your reporting boundary for your CDP disclosure the same as that used in your

financial statements?

Select from:
Yes

[Fixed row]
(1.6) Does your organization have an ISIN code or another unique identifier (e.g., Ticker, CUSIP, etc.)?

ISIN code - bond

(1.6.1) Does your organization use this unique identifier?

Select from:
No

ISIN code - equity

(1.6.1) Does your organization use this unique identifier?

Select from:
Yes

(1.6.2) Provide your unique identifier

US9884981013

CUSIP number
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(1.6.1) Does your organization use this unique identifier?

Select from:
No

Ticker symbol

(1.6.1) Does your organization use this unique identifier?

Select from:
Yes

(1.6.2) Provide your unique identifier

YUM

SEDOL code

(1.6.1) Does your organization use this unique identifier?

Select from:
No

LElI number

(1.6.1) Does your organization use this unique identifier?

Select from:
Yes

(1.6.2) Provide your unique identifier

549300JEBXHZZ7OHNS17

D-U-N-S number
12



(1.6.1) Does your organization use this unique identifier?

Select from:
Yes

(1.6.2) Provide your unique identifier

179294467

Other unique identifier

(1.6.1) Does your organization use this unique identifier?

Select from:
No
[Add row]

(1.7) Select the countries/areas in which you operate.

Select all that apply

China Mexico
India Malaysia
Japan Thailand
Spain Australia
Canada Indonesia

South Africa
United States of America
United Kingdom of Great Britain and Northern Ireland

(1.22) Provide details on the commodities that you produce and/or source.
Timber products
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(1.22.1) Produced and/or sourced

Select from:
Sourced

(1.22.2) Commodity value chain stage

Select all that apply
Retailing

(1.22.4) Indicate if you are providing the total commodity volume that is produced and/or sourced

Select from:
Yes, we are providing the total volume

(1.22.5) Total commodity volume (metric tons)

552008

(1.22.8) Did you convert the total commodity volume from another unit to metric tons?

Select from:
No

(1.22.11) Form of commodity

Select all that apply
Paper
Primary packaging

(1.22.12) % of procurement spend

Select from:
1-5%



(1.22.13) % of revenue dependent on commodity

Select from:
Less than 1%

(1.22.14) In the questionnaire setup did you indicate that you are disclosing on this commodity?

Select from:
Yes, disclosing

(1.22.15) Is this commodity considered significant to your business in terms of revenue?

Select from:
Yes

(1.22.19) Please explain

As a quick-service restaurant company, the majority of timber-related products are our paper-based packaging used to serve, transport, protect and market our food
products. Our provided procurement spend has been estimated from U.S.-based survey responses and is used to approximate our total proportional spend.

Palm oil

(1.22.1) Produced and/or sourced

Select from:
Sourced

(1.22.2) Commodity value chain stage

Select all that apply
Retailing

(1.22.4) Indicate if you are providing the total commodity volume that is produced and/or sourced

Select from:
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Yes, we are providing the total volume

(1.22.5) Total commodity volume (metric tons)

131624

(1.22.8) Did you convert the total commodity volume from another unit to metric tons?

Select from:
No

(1.22.11) Form of commodity

Select all that apply
Refined palm oil

(1.22.12) % of procurement spend

Select from:
1-5%

(1.22.13) % of revenue dependent on commodity

Select from:
Less than 1%

(1.22.14) In the questionnaire setup did you indicate that you are disclosing on this commodity?

Select from:
Yes, disclosing

(1.22.15) Is this commodity considered significant to your business in terms of revenue?

Select from:
Yes
16



(1.22.19) Please explain

The palm oil data reported reflects our current sustainable palm oil policy and goal which applies to palm oil used as cooking oil because the majority of our palm oil is
used as cooking oil. Certain brands in certain markets such as Taco Bell US have applied the policy to all palm oil used — including that which is used as secondary
ingredients, but that is not included in this disclosure. Our current reporting boundary reflects nearly all reported palm oil for cooking. We do not consider the
exclusion represents a significant portion of our operations.

Cattle products

(1.22.1) Produced and/or sourced

Select from:
Sourced

(1.22.2) Commodity value chain stage

Select all that apply
Retailing

(1.22.4) Indicate if you are providing the total commodity volume that is produced and/or sourced

Select from:
Yes, we are providing the total volume

(1.22.5) Total commodity volume (metric tons)

582454

(1.22.8) Did you convert the total commodity volume from another unit to metric tons?

Select from:
No

(1.22.11) Form of commodity



Select all that apply
Beef

(1.22.12) % of procurement spend

Select from:
1-5%

(1.22.13) % of revenue dependent on commodity

Select from:
Less than 1%

(1.22.14) In the questionnaire setup did you indicate that you are disclosing on this commodity?

Select from:
Yes, disclosing

(1.22.15) Is this commodity considered significant to your business in terms of revenue?

Select from:
Yes

(1.22.19) Please explain

Volumes included here total our beef and dairy (cheese and sauces) consumption across all four brands. Countries of origins are based on data from suppliers and
also information from our internal supply chain that align with global trade flows.

Soy

(1.22.1) Produced and/or sourced

Select from:
Sourced
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(1.22.2) Commodity value chain stage

Select all that apply
Retailing

(1.22.3) Indicate if you have direct soy and/or embedded soy in your value chain

Select from:
Embedded soy only

(1.22.4) Indicate if you are providing the total commodity volume that is produced and/or sourced

Select from:
Yes, we are providing the total volume

(1.22.5) Total commodity volume (metric tons)

1297772

(1.22.8) Did you convert the total commodity volume from another unit to metric tons?

Select from:
No

(1.22.11) Form of commodity

Select all that apply
Embedded soy [soy row only]

(1.22.12) % of procurement spend

Select from:
1-5%

(1.22.13) % of revenue dependent on commodity




Select from:
Less than 1%

(1.22.14) In the questionnaire setup did you indicate that you are disclosing on this commodity?

Select from:
Yes, disclosing

(1.22.15) Is this commodity considered significant to your business in terms of revenue?

Select from:
Yes

(1.22.19) Please explain

Yum! does not directly procure soy as a raw commodity. However, soy plays a significant role in our extended supply chain, primarily serving as a key ingredient in
animal feed for poultry and cattle raised by our suppliers. As such, soy indirectly contributes to the production of many of the protein-based products served in our
restaurants. The soy supply chain is inherently complex, involving multiple tiers of actors including soybean farmers, processors, feed manufacturers, livestock
producers, and ultimately, the suppliers who deliver finished goods to Yum! and its franchisees. Due to this multi-layered structure, Yum! is several steps removed
from the point of soybean cultivation and initial processing. Consequently, our visibility into the origin of soy used within our supply chain is limited. To address this,
we rely primarily on global trade flow data and ongoing collaboration with external consultants to better understand sourcing patterns and potential risks associated
with soy production. This approach enables us to monitor developments in the soy industry and assess potential environmental and social impacts, particularly in
regions associated with deforestation or other sustainability concerns.

[Fixed row]

(1.24) Has your organization mapped its value chain?

(1.24.1) Value chain mapped

Select from:
Yes, we have mapped or are currently in the process of mapping our value chain

(1.24.2) Value chain stages covered in mapping

Select all that apply



Upstream value chain
Downstream value chain

(1.24.3) Highest supplier tier mapped

Select from:
Tier 1 suppliers

(1.24.4) Highest supplier tier known but not mapped

Select from:
All supplier tiers known have been mapped

(1.24.6) Smallholder inclusion in mapping

Select from:
Unknown whether smallholders are relevant, so not included

(1.24.7) Description of mapping process and coverage

Our global supply chain and quality assurance teams screen suppliers for environmental criteria through food safety audit, quality process and system assessment,
quality issues, KPI reports, and product evaluations map of our Tier 1 suppliers covering fiber, cattle, soy and palm using a global food safety and quality
management system (FSQMS) platform (Trueview).Using this platform we capture activity information and production sites, to facilitate traceability and supplier
engagement.

[Fixed row]

(1.24.1) Have you mapped where in your direct operations or elsewhere in your value chain plastics are produced,
commercialized, used, and/or disposed of?

(1.24.1.1) Plastics mapping

Select from:
Yes, we have mapped or are currently in the process of mapping plastics in our value chain
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(1.24.1.2) Value chain stages covered in mapping

Select all that apply
Upstream value chain
Downstream value chain
End-of-life management

(1.24.1.4) End-of-life management pathways mapped

Select all that apply

Preparation for reuse
Recycling

Composting (industrial/home)
Incineration

Landfill
[Fixed row]

(1.24.2) Which commodities has your organization mapped in your upstream value chain (i.e., supply chain)?

Timber products

(1.24.2.1) Value chain mapped for this sourced commodity

Select from:
Yes

(1.24.2.2) Highest supplier tier mapped for this sourced commodity

Select from:
Tier 1 suppliers

(1.24.2.3) % of tier 1 suppliers mapped
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Select from:
76-99%

(1.24.2.7) Highest supplier tier known but not mapped for this sourced commodity

Select from:
Tier 2 suppliers

Palm oil

(1.24.2.1) Value chain mapped for this sourced commodity

Select from:
Yes

(1.24.2.2) Highest supplier tier mapped for this sourced commodity

Select from:
Tier 1 suppliers

(1.24.2.3) % of tier 1 suppliers mapped

Select from:
76-99%

(1.24.2.7) Highest supplier tier known but not mapped for this sourced commodity

Select from:
Tier 2 suppliers

Cattle products

(1.24.2.1) Value chain mapped for this sourced commodity

Select from:
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Yes

(1.24.2.2) Highest supplier tier mapped for this sourced commodity

Select from:
Tier 1 suppliers

(1.24.2.3) % of tier 1 suppliers mapped

Select from:
76-99%

(1.24.2.7) Highest supplier tier known but not mapped for this sourced commodity

Select from:
Tier 2 suppliers

Soy

(1.24.2.1) Value chain mapped for this sourced commodity

Select from:
Yes

(1.24.2.2) Highest supplier tier mapped for this sourced commodity

Select from:
Tier 1 suppliers

(1.24.2.3) % of tier 1 suppliers mapped

Select from:
76-99%

(1.24.2.7) Highest supplier tier known but not mapped for this sourced commodity



Select from:

Tier 2 suppliers
[Fixed row]
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C2. Identification, assessment, and management of dependencies, impacts, risks, and opportunities

(2.1) How does your organization define short-, medium-, and long-term time horizons in relation to the identification,
assessment, and management of your environmental dependencies, impacts, risks, and opportunities?

Short-term

(2.1.1) From (years)

0

(2.1.3) To (years)

(2.1.4) How this time horizon is linked to strategic and/or financial planning

All time horizons are intended to be directional in nature. Forward looking time frames or statements are not predictions nor guarantees of future events or
performance. They are subject to change and no assurance that they will represent future outcomes or events is provided.

Medium-term

(2.1.1) From (years)

2

(2.1.3) To (years)

5

(2.1.4) How this time horizon is linked to strategic and/or financial planning
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All time horizons are intended to be directional in nature. Forward looking time frames or statements are not predictions nor guarantees of future events or
performance. They are subject to change and no assurance that they will represent future outcomes or events is provided.

Long-term

(2.1.1) From (years)

5

(2.1.2) Is your long-term time horizon open ended?

Select from:
No

(2.1.3) To (years)

25

(2.1.4) How this time horizon is linked to strategic and/or financial planning

All time horizons are intended to be directional in nature. Forward looking time frames or statements are not predictions nor guarantees of future events or
performance. They are subject to change and no assurance that they will represent future outcomes or events is provided.
[Fixed row]

(2.2) Does your organization have a process for identifying, assessing, and managing environmental dependencies and/or
impacts?

. Dependencies and/or impacts evaluated in this
Process in place

process

Select from: Select from:
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Dependencies and/or impacts evaluated in this
process

Process in place

Yes Both dependencies and impacts

[Fixed row]

(2.2.1) Does your organization have a process for identifying, assessing, and managing environmental risks and/or
opportunities?

Risks and/or opportunities evaluated in Is this process informed by the

Process in place . . .
P this process dependencies and/or impacts process?

Select from: Select from: Select from:
Yes Both risks and opportunities Yes

[Fixed row]

(2.2.2) Provide details of your organization’s process for identifying, assessing, and managing environmental
dependencies, impacts, risks, and/or opportunities.

Row 1

(2.2.2.1) Environmental issue

Select all that apply
Climate change
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(2.2.2.2) Indicate which of dependencies, impacts, risks, and opportunities are covered by the process for this

environmental issue

Select all that apply
Risks
Opportunities

(2.2.2.3) Value chain stages covered

Select all that apply

Direct operations
Upstream value chain
Downstream value chain

(2.2.2.4) Coverage

Select from:
Full

(2.2.2.5) Supplier tiers covered

Select all that apply
Tier 1 suppliers

(2.2.2.7) Type of assessment

Select from:
Qualitative and quantitative

(2.2.2.8) Frequency of assessment

Select from:
Annually
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(2.2.2.9) Time horizons covered

Select all that apply
Short-term
Medium-term
Long-term

(2.2.2.10) Integration of risk management process

Select from:
Integrated into multi-disciplinary organization-wide risk management process

(2.2.2.11) Location-specificity used

Select all that apply
Not location specific

(2.2.2.12) Tools and methods used

Commercially/publicly available tools
LEAP (Locate, Evaluate, Assess and Prepare) approach, TNFD

Enterprise Risk Management
Internal company methods

Other

Desk-based research
Materiality assessment
Scenario analysis

(2.2.2.13) Risk types and criteria considered
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Policy
Other policy, please specify :Governmental regulations and emerging regulations.

(2.2.2.14) Partners and stakeholders considered

Select all that apply

NGOs Other, please specify :Franchisees
Customers

Employees

Investors

Regulators

(2.2.2.15) Has this process changed since the previous reporting year?

Select from:
No

(2.2.2.16) Further details of process

Our TCFD risk assessment process (done every 2-3 years) evaluated potential physical and transition risks associated with climate change. We have started the
process of TNFD reporting, using the LEAP methodology to identify nature related risks, opportunities, impacts and dependencies. On an ongoing basis, we monitor
emerging regulations related to climate and other environmental risks. These monitoring activities occur at the Yum! level as well as in individual global business
units. Evaluation of these potential risks include short, medium, and long term climate-related risks and opportunities that could have a substantive impact on the
organization. These risks are elevated to the appropriate Committees as needed. We annually disclose our sustainability progress and include risk evaluation in our
standard review processes to better manage our environmental footprint as a global company. Our Risk Committee addresses a wide range of topics including food
safety, nutrition, operations, and other environmental and social factors. Exercises conducted by the committee contain a certain level of stress testing on a number of
items on our risk spectrum. This senior level committee is responsible for the evaluation and reporting (as appropriate) of possible corporate risk to the Audit
Committee of the Board of Directors for inclusion in our public filings. Our Chief Sustainability Officer represents sustainability issues, such as climate change, on the
Yum! Risk Committee. The Board maintains overall responsibility for overseeing Yum!'s risk management. The Board delegates specific risk related responsibilities to
the Audit Committee and to the Management Planning and Development Committee. The Audit Committee discusses risk management in regular committee
meetings and receives functional risk review reports covering significant areas of risk from senior managers who are responsible for these functional areas as well as
reports from the General Counsel and the Vice President Internal Audit. The Audit Committee then provides a summary to the full Board.

Row 2
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(2.2.2.1) Environmental issue

Select all that apply
Forests

(2.2.2.2) Indicate which of dependencies, impacts, risks, and opportunities are covered by the process for this

environmental issue

Select all that apply
Risks
Opportunities

(2.2.2.3) Value chain stages covered

Select all that apply

Direct operations
Upstream value chain
Downstream value chain

(2.2.2.4) Coverage

Select from:
Full

(2.2.2.5) Supplier tiers covered

Select all that apply
Tier 1 suppliers

(2.2.2.7) Type of assessment

Select from:
Qualitative and quantitative



(2.2.2.8) Frequency of assessment

Select from:
Annually

(2.2.2.9) Time horizons covered

Select all that apply
Short-term
Medium-term
Long-term

(2.2.2.10) Integration of risk management process

Select from:
Integrated into multi-disciplinary organization-wide risk management process

(2.2.2.11) Location-specificity used

Select all that apply
Not location specific

(2.2.2.12) Tools and methods used

Other

External consultants

Internal company methods

Partner and stakeholder consultation/analysis

Other, please specify :WWF'’s Global 200 priority ecoregions, Ramsar Sites, World Database on Protected Areas, and Alliance for Zero Extinction (AZE) sites

(2.2.2.13) Risk types and criteria considered
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Acute physical

Cyclones, hurricanes, typhoons
Drought

Heat waves

Tornado

Wildfires

Chronic physical

Heat stress

Increased severity of extreme weather events
Temperature variability

Policy
Changes to national legislation

Market
Availability and/or increased cost of certified sustainable material

(2.2.2.14) Partners and stakeholders considered

Select all that apply
NGOs Regulators
Customers Other, please specify :Franchisees

Employees
Investors
Suppliers

(2.2.2.15) Has this process changed since the previous reporting year?

Select from:
No
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(2.2.2.16) Further details of process

Corporate risks, including deforestation risks associated with timber that are considered significant to our company, such as the availability, quality, regulations, and
environmental impacts related to timber are evaluated in our enterprise risk management framework. It is led by our Risk Committee and addresses a wide range of
topics including environmental and social factors. Risk analysis is presented at the quarterly Board Audit Committee meeting. Additionally, as part of our supply chain
management process, we survey our business units globally to assess status of sourcing for fiber-based consumer facing packaging. Suppliers are expected to
comply with our Fiber Sourcing Principles as outlined in our Sustainable Packaging Policy and meet fiber sourcing commitments related to certification. We continue
to build on work previously done in partnership with World Wildlife Fund (WWF) to identify and prioritize the environmental and social risks attributed to key
agricultural products, including forest risk commodities. In 2024, we conducted a biodiversity risk assessment and continue to define how the assessment influences
our forest stewardship strategy.

Row 3

(2.2.2.1) Environmental issue

Select all that apply
Forests

(2.2.2.2) Indicate which of dependencies, impacts, risks, and opportunities are covered by the process for this

environmental issue

Select all that apply
Risks
Opportunities

(2.2.2.3) Value chain stages covered

Select all that apply

Direct operations
Upstream value chain
Downstream value chain

(2.2.2.4) Coverage

Select from:
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Full

(2.2.2.5) Supplier tiers covered

Select all that apply
Tier 1 suppliers

(2.2.2.7) Type of assessment

Select from:
Qualitative and quantitative

(2.2.2.8) Frequency of assessment

Select from:
Annually

(2.2.2.9) Time horizons covered

Select all that apply
Short-term

Medium-term
Long-term

(2.2.2.10) Integration of risk management process

Select from:
A specific environmental risk management process

(2.2.2.11) Location-specificity used

Select all that apply
Not location specific
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(2.2.2.12) Tools and methods used

International methodologies and standards
Global Forest Watch

Other international methodologies and standards, please specify :WWF’s Global 200 priority ecoregions, Ramsar Sites, World Database on Protected Areas,
and Alliance for Zero Extinction (AZE) sites.

Other
External consultants
Internal company methods

(2.2.2.13) Risk types and criteria considered

Acute physical

Cyclones, hurricanes, typhoons

Drought

Flood (coastal, fluvial, pluvial, ground water)
Tornado

Wildfires

Policy
Changes to international law and bilateral agreements
Changes to national legislation

Market
Availability and/or increased cost of certified sustainable material

Reputation

Negative press coverage related to support of projects or activities with negative impacts on the environment (e.g. GHG emissions, deforestation &
conversion, water stress)

(2.2.2.14) Partners and stakeholders considered




Select all that apply

NGOs Regulators

Customers Other, please specify :Franchisees
Employees

Investors

Suppliers

(2.2.2.15) Has this process changed since the previous reporting year?

Select from:
No

(2.2.2.16) Further details of process

Corporate risks, including deforestation risks associated with palm oil that are considered significant to our company, such as the availability, quality, requlations, and
environmental impacts related to palm oil, are evaluated in our enterprise risk management framework. It is led by our Risk Committee and addresses a wide range of
topics including environmental and social factors. Risk analysis is presented at the quarterly Board Audit Committee meeting. We continue to build on work previously
done in partnership with World Wildlife Fund (WWF) to identify and prioritize the environmental and social risks attributed to key agricultural products, including forest
risk commodities. Additionally, as part of our supply chain management process, we survey our business units around the world regarding progress against our
sustainable palm oil sourcing policy and potential risk. We continue to support sustainable palm oil initiatives, and as members of RSPO, engage to stay abreast of
palm related risks.

Row 4

(2.2.2.1) Environmental issue

Select all that apply
Forests

(2.2.2.2) Indicate which of dependencies, impacts, risks, and opportunities are covered by the process for this

environmental issue

Select all that apply
Risks
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Opportunities

(2.2.2.3) Value chain stages covered

Select all that apply
Direct operations

Upstream value chain
Downstream value chain

(2.2.2.4) Coverage

Select from:
Full

(2.2.2.5) Supplier tiers covered

Select all that apply
Tier 1 suppliers

(2.2.2.7) Type of assessment

Select from:
Qualitative and quantitative

(2.2.2.8) Frequency of assessment

Select from:
Annually

(2.2.2.9) Time horizons covered

Select all that apply
Short-term
Medium-term
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Long-term

(2.2.2.10) Integration of risk management process

Select from:
A specific environmental risk management process

(2.2.2.11) Location-specificity used

Select all that apply
Not location specific

(2.2.2.12) Tools and methods used

Commercially/publicly available tools
LEAP (Locate, Evaluate, Assess and Prepare) approach, TNFD

Other

Desk-based research
External consultants
Internal company methods

(2.2.2.13) Risk types and criteria considered

Acute physical
Drought
Heat waves
Tornado
Wildfires

Chronic physical
Increased severity of extreme weather events
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Market
Availability and/or increased cost of certified sustainable material

Reputation
Increased partner and stakeholder concern and partner and stakeholder negative feedback

(2.2.2.14) Partners and stakeholders considered

Select all that apply
NGOs Regulators

Customers
Employees
Investors
Suppliers

(2.2.2.15) Has this process changed since the previous reporting year?

Select from:
No

(2.2.2.16) Further details of process

Corporate risks, including deforestation risks associated with cattle products that are considered significant to our company, such as the availability, quality,
regulations, and environmental impacts related to cattle products, are evaluated in our enterprise risk management framework. It is led by our Risk Committee and
addresses a wide range of topics including environmental and social factors. Risk analysis is presented at the quarterly Board Audit Committee meeting. Additionally,
as part of our supply chain management process, we survey our business units around the world regarding their procurement of beef and dairy products annually.
Some potential risks can be identified based on level of disclosure. We continue to build on work previously done in partnership with World Wildlife Fund (WWF) to
identify and prioritize the environmental and social risks attributed to key agricultural products, including forest risk commodities. In 2024, as outlined in our
Accountability Framework initiative plan, we engaged several key beef suppliers on sustainability efforts, to help assess related deforestation and converted risks.
Finally, we make an effort to source minimal beef from countries designated as high risk in CDP.

Row 5

(2.2.2.1) Environmental issue
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Select all that apply
Forests

(2.2.2.2) Indicate which of dependencies, impacts, risks, and opportunities are covered by the process for this

environmental issue

Select all that apply
Risks
Opportunities

(2.2.2.3) Value chain stages covered

Select all that apply

Direct operations
Upstream value chain
Downstream value chain

(2.2.2.4) Coverage

Select from:
Full

(2.2.2.5) Supplier tiers covered

Select all that apply
Tier 1 suppliers

(2.2.2.7) Type of assessment

Select from:
Qualitative and quantitative

(2.2.2.8) Frequency of assessment
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Select from:
Annually

(2.2.2.9) Time horizons covered

Select all that apply
Short-term
Medium-term
Long-term

(2.2.2.10) Integration of risk management process

Select from:
A specific environmental risk management process

(2.2.2.11) Location-specificity used

Select all that apply
Not location specific

(2.2.2.12) Tools and methods used

Commercially/publicly available tools
LEAP (Locate, Evaluate, Assess and Prepare) approach, TNFD

Other
External consultants
Internal company methods

(2.2.2.13) Risk types and criteria considered

Acute physical
Cyclones, hurricanes, typhoons
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Drought
Heat waves
Tornado
Wildfires

Chronic physical
Increased severity of extreme weather events

Market
Availability and/or increased cost of certified sustainable material

Reputation
Increased partner and stakeholder concern and partner and stakeholder negative feedback

(2.2.2.14) Partners and stakeholders considered

Select all that apply

NGOs Regulators
Customers

Employees

Investors

Suppliers

(2.2.2.15) Has this process changed since the previous reporting year?

Select from:
No

(2.2.2.16) Further details of process

Corporate risks are routinely assessed by Yum!'s Compliance function and the Compliance Oversight Committee in accordance with our enterprise risk management
framework. The process addresses a wide range of topics, including environmental and social factors such as deforestation risks associated with soy production.
Such issues are considered significant to our company due to their potential impact on restaurant performance, supply chain availability and quality, and ongoing
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regulatory compliance. Risk analysis outcomes are presented quarterly to our Board Audit Committee. As part of our global supply chain management process, we
regularly engage with suppliers to understand their use of soy in poultry feed to help identify potential deforestation and conversion risks that may challenge our ability
to meet public commitments, including our endorsement of the New York Declaration on Forests (NYDF). Where possible, additional supplier mapping is performed
where an increased risk of deforestation due to soy-sourcing is identified within the supplier's value chain - for example, KFC Western Europe completed a poultry
supplier mapping exercise in 2023 and published its findings externally. In 2024, we undertook a comprehensive deep dive on soy, focusing on KFC due to its poultry
footprint and associated embedded soy within poultry feed. Leveraging the Accountability Framework, we identified and engaged priority poultry suppliers to assess
potential deforestation and conversion risks. We also consulted with coalitions, NGOs, companies, and subject matter experts to better understand risk and
opportunity areas. Towards the end of the year, we held a Global Poultry Sustainability Summit for our suppliers which covered a range of sustainability topics
including climate and deforestation. Also in 2024, we completed the World Wildlife Fund (WWF) Biodiversity Risk Filter assessment to better understand nature-
related risks in our business. In 2025, we partnered with 3Keel to conduct a global risk assessment for soy in feed across our poultry supply chain (all brands), with
KFC Western Europe extending its scope to also include soy-use in dairy and pork production. This process involved surveying over 280 suppliers, collecting critical
information such as soy origin and volume data, and applying a standardized methodology to address data gaps. The work supports our readiness for potential
regulations and enhances our broader forest stewardship strategy.

Row 6

(2.2.2.1) Environmental issue

Select all that apply
Water

(2.2.2.2) Indicate which of dependencies, impacts, risks, and opportunities are covered by the process for this

environmental issue

Select all that apply
Risks
Opportunities

(2.2.2.3) Value chain stages covered

Select all that apply

Direct operations
Upstream value chain
Downstream value chain
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(2.2.2.4) Coverage

Select from:
Full

(2.2.2.5) Supplier tiers covered

Select all that apply
Tier 1 suppliers

(2.2.2.7) Type of assessment

Select from:
Qualitative and quantitative

(2.2.2.8) Frequency of assessment

Select from:
Annually

(2.2.2.9) Time horizons covered

Select all that apply
Short-term
Medium-term
Long-term

(2.2.2.10) Integration of risk management process

Select from:
A specific environmental risk management process

(2.2.2.11) Location-specificity used
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Select all that apply
Not location specific

(2.2.2.12) Tools and methods used

Databases
Nation-specific databases, tools, or standards

Other
External consultants
Other, please specify :Interaction with local governance and water jurisdictions, Development Management Databases

(2.2.2.13) Risk types and criteria considered

Chronic physical
Water availability at a basin/catchment level
Water quality at a basin/catchment level

Market
Inadequate access to water, sanitation, and hygiene services (WASH)

(2.2.2.14) Partners and stakeholders considered

Select all that apply

Customers Other, please specify :Franchisees
Employees

Regulators

Local communities

Water utilities at a local level

(2.2.2.15) Has this process changed since the previous reporting year?

47



Select from:
No

(2.2.2.16) Further details of process

Water availability and quality is essential for stores’ operation. During the development process for new restaurants, Development teams are responsible for
assessing water availability. That is done through interaction with local governance and water jurisdictions, and consultants as appropriate. This occurs multiple times
a year as restaurants are developed, but generally once for each location.

Row 7

(2.2.2.1) Environmental issue

Select all that apply
Water

(2.2.2.2) Indicate which of dependencies, impacts, risks, and opportunities are covered by the process for this

environmental issue

Select all that apply
Risks
Opportunities

(2.2.2.3) Value chain stages covered

Select all that apply
Direct operations

Downstream value chain

(2.2.2.4) Coverage

Select from:
Full
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(2.2.2.7) Type of assessment

Select from:
Qualitative and quantitative

(2.2.2.8) Frequency of assessment

Select from:
Annually

(2.2.2.9) Time horizons covered

Select all that apply
Short-term
Medium-term
Long-term

(2.2.2.10) Integration of risk management process

Select from:
A specific environmental risk management process

(2.2.2.11) Location-specificity used

Select all that apply
Not location specific

(2.2.2.12) Tools and methods used

International methodologies and standards
Other international methodologies and standards, please specify

Other
Source Water Vulnerability Assessment
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(2.2.2.13) Risk types and criteria considered

Chronic physical
Water availability at a basin/catchment level
Water quality at a basin/catchment level

Reputation
Stakeholder conflicts concerning water resources at a basin/catchment level

(2.2.2.14) Partners and stakeholders considered

Select all that apply

NGOs Regulators

Customers Local communities

Employees Other water users at the basin/catchment level
Investors Other, please specify :Franchisees

Suppliers

(2.2.2.15) Has this process changed since the previous reporting year?

Select from:
No

(2.2.2.16) Further details of process

Every several years since 2015, we have completed a global risk assessment of our restaurants using WRI's Aqueduct tool, covering all company-owned and
franchise restaurants, in addition to 1,450 suppliers. We annually disclose our sustainability progress and include risk evaluation in our standard review processes to
better manage our environmental footprint as a global company. Our Risk Committee addresses a wide range of topics including food safety, nutrition, operations,
and other environmental and social factors. Exercises conducted by the committee contain a certain level of stress testing on a number of items on our risk spectrum.
This senior level committee is responsible for the evaluation and reporting (as appropriate) of possible corporate risk to the Audit Committee of the Board of Directors
for inclusion in our public filings. Our Chief Sustainability Officer represents sustainability issues, such as climate change, on the Yum! Risk Committee. The Board
maintains overall responsibility for overseeing Yum!'s risk management. The Board delegates specific risk related responsibilities to the Audit Committee,
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Management Planning and Development Committee, and the Nominations and Governance Committee. The Audit Committee discusses risk management in regular
committee meetings and receives functional risk review reports covering significant areas of risk from senior managers who are responsible for these functional areas
as well as reports from the General Counsel and the Vice President Internal Audit. The Audit Committee then provides a summary to the full Board.

Row 8

(2.2.2.1) Environmental issue

Select all that apply
Water

(2.2.2.2) Indicate which of dependencies, impacts, risks, and opportunities are covered by the process for this

environmental issue

Select all that apply
Risks
Opportunities

(2.2.2.3) Value chain stages covered

Select all that apply
Direct operations

Downstream value chain

(2.2.2.4) Coverage

Select from:
Full

(2.2.2.7) Type of assessment

Select from:
Qualitative and quantitative



(2.2.2.8) Frequency of assessment

Select from:
Annually

(2.2.2.9) Time horizons covered

Select all that apply
Short-term
Medium-term
Long-term

(2.2.2.10) Integration of risk management process

Select from:
A specific environmental risk management process

(2.2.2.11) Location-specificity used

Select all that apply
Not location specific

(2.2.2.12) Tools and methods used

Other

External consultants

Internal company methods

Source Water Vulnerability Assessment

(2.2.2.13) Risk types and criteria considered

Acute physical
Other acute physical risk, please specify :Implications of water on your key commodities/raw materials
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(2.2.2.14) Partners and stakeholders considered

Select all that apply
Customers

Employees
Investors
Other, please specify :Franchisees

(2.2.2.15) Has this process changed since the previous reporting year?

Select from:
No

(2.2.2.16) Further details of process

Corporate risks, including water-related risks that may be considered significant to our Company are evaluated in our enterprise risk management framework. It is led
by our Risk Committee and addresses a wide range of topics including environmental and social factors. Risk analysis is presented at the quarterly Board Audit
Committee meeting.

[Add row]

(2.2.7) Are the interconnections between environmental dependencies, impacts, risks and/or opportunities assessed?

(2.2.7.1) Interconnections between environmental dependencies, impacts, risks and/or opportunities assessed

Select from:
Yes

(2.2.7.2) Description of how interconnections are assessed

We are in the beginning stages of using the TNFD LEAP approach for our nature-related disclosures. We are currently in the process of using the WWF Biodiversity
Risk Assessment tool to help identify locations that interact with nature, in addition to assessing dependencies, impacts, risks and opportunities.
[Fixed row]
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(2.3) Have you identified priority locations across your value chain?

(2.3.1) Identification of priority locations

Select from:
Yes, we are currently in the process of identifying priority locations

(2.3.2) Value chain stages where priority locations have been identified

Select all that apply
Upstream value chain
Downstream value chain

(2.3.3) Types of priority locations identified

Sensitive locations
Areas important for biodiversity
Areas of rapid decline in ecosystem integrity

(2.3.4) Description of process to identify priority locations

We are currently using WWF Biodiversity Filter to identify locations that interact with nature. The focus is on our supply chain (poultry, beef, dairy) but our restaurant
locations will also be screened. Once the locations that interact with nature are identified, we will use the tool and the risk ratings to help identify priority locations, in
conjunction with guidance from the TNFD LEAP framework and SBTN guidance.

(2.3.5) Will you be disclosing a list/spatial map of priority locations?

Select from:

No, we have a list/geospatial map of priority locations, but we will not be disclosing it
[Fixed row]

(2.4) How does your organization define substantive effects on your organization?
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Risks

(2.4.1) Type of definition

Select all that apply
Qualitative
Quantitative

(2.4.2) Indicator used to define substantive effect

Select from:
EBITDA

(2.4.3) Change to indicator

Select from:
% decrease

(2.4.4) % change to indicator

Select from:
1-10

(2.4.6) Metrics considered in definition

Select all that apply
Time horizon over which the effect occurs
Likelihood of effect occurring

(2.4.7) Application of definition

Many risks can be important yet not rise to the provided benchmark of being financially important at a material substantive level to the corporation. There is no single
definition of what would rise to this level but for a corporation such as Yum!, a system impact including our direct operations supply chain or both of approximately 5%
of net income for the annual reporting period could be considered financially substantive at the corporate level. The definition of what would be considered
substantive for the company is reviewed at least annually and updated as necessary. However, we do consider climate change to be of strategic importance and
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include it in evaluations of risks and opportunities for the corporation. The Board maintains overall responsibility for overseeing Yum!’s risk management and
delegates specific risk-related responsibilities to the Audit Committee, the Management Planning and Development Committee, and the Nominations and Governance
Committee.

Opportunities

(2.4.1) Type of definition

Select all that apply
Qualitative
Quantitative

(2.4.2) Indicator used to define substantive effect

Select from:
EBITDA

(2.4.3) Change to indicator

Select from:
% increase

(2.4.4) % change to indicator

Select from:
1-10

(2.4.6) Metrics considered in definition

Select all that apply
Time horizon over which the effect occurs
Likelihood of effect occurring

(2.4.7) Application of definition
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Many risks can be important yet not rise to the provided benchmark of being financially important at a material substantive level to the corporation. There is no single
definition of what would rise to this level but for a corporation such as Yum!, a system impact including our direct operations supply chain or both of approximately 5%
of net income for the annual reporting period could be considered financially substantive at the corporate level. The definition of what would be considered
substantive for the company is reviewed at least annually and updated as necessary. However we do consider climate change to be of strategic importance and
include it in evaluations of risks and opportunities for the corporation. The Board maintains overall responsibility for overseeing Yum’s risk management and
delegates specific risk-related responsibilities to the Audit Committee, the Management Planning and Development Committee, and the Nominations and Governance
Committee.

[Add row]

(2.5) Does your organization identify and classify potential water pollutants associated with its activities that could have a
detrimental impact on water ecosystems or human health?

(2.5.1) Identification and classification of potential water pollutants

Select from:
Yes, we identify and classify our potential water pollutants

(2.5.2) How potential water pollutants are identified and classified

We follow all applicable water discharge standards to manage wastewater, including regulatory requirements related to water pollutants. Monitoring of water
discharge quality by standard effluent parameters is done in compliance with water discharge permits in jurisdictions where we have operations. As a result of
cooking and cleaning activities, most restaurants generate fats, oils, and grease (FOG) that have the potential to enter the wastewater system. Our restaurants are
designed to produce discharges of acceptable quality for treatment by municipal facilities. Through this process, water pollutants that may pose impacts to
ecosystems are treated in accordance with applicable regulatory classification and processing standards of wastewater discharges. To reduce the discharge of FOG
into wastewater systems our restaurants are designed with sector-specific processes and equipment. One of the most common is the whole restaurant in-ground
grease interceptor which collects FOG. These interceptors are regularly inspected and cleaned by a waste hauler according to manufacturer and municipal
requirements. Used cooking oil from fryers is collected and stored separately for removal and recycling. Our target-related metrics for reporting is the number of
violations within company-owned operations - in 2024 there were no reported violations.

[Fixed row]

(2.5.1) Describe how your organization minimizes the adverse impacts of potential water pollutants on water ecosystems
or human health associated with your activities.
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Row 1

(2.5.1.1) Water pollutant category

Select from:
Other physical pollutants

(2.5.1.2) Description of water pollutant and potential impacts

As a result of cooking and cleaning activities, most restaurants generate fats, oils, and grease (FOG) that have the potential to enter the wastewater system. Pipes
subject to excessive quantities of FOG can result in sewer overflows. Design, maintenance, and municipal treatment of water discharges help to minimize these risks.

(2.5.1.3) Value chain stage

Select all that apply
Direct operations

(2.5.1.4) Actions and procedures to minimize adverse impacts

Select all that apply

Assessment of critical infrastructure and storage condition (leakages, spillages, pipe erosion etc.) and their resilience
Resource recovery

Implementation of integrated solid waste management systems

Provision of best practice instructions on product use

Discharge treatment using sector-specific processes to ensure compliance with regulatory requirements

(2.5.1.5) Please explain

We follow all regulatory requirements for the handling of fats, oils, and grease (FOG) generated by restaurants. To reduce the discharge of FOG into municipal
wastewater treatment systems, our restaurants are designed with sector-specific processes and equipment. One of the most common approaches we adopt is the
whole restaurant in-ground grease interceptor which collects FOG. These interceptors are regularly inspected and cleaned by a waste hauler according to
manufacturer and municipal requirements. Restaurants also use resource recovery to reduce the impact of FOG on the wastewater system. Used cooking oil from
fryers is collected and stored separately for removal and recycling. Employees responsible for the process are trained. Yum! Brands annual sustainability survey
includes a section relating to Environmental Violations which is reviewed annually. Success of FOG management is measured by the number of environmental
violations to ensure safe disposal of FOG. In 2024 there were no reported violations within company-owned operations.
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[Add row]
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C3. Disclosure of risks and opportunities

(3.1) Have you identified any environmental risks which have had a substantive effect on your organization in the
reporting year, or are anticipated to have a substantive effect on your organization in the future?

Environmental risks identified

Climate change Select from:
Yes, both in direct operations and upstream/downstream value chain

Forests Select from:
Yes, both in direct operations and upstream/downstream value chain

Water Select from:
Yes, both in direct operations and upstream/downstream value chain

Plastics Select from:
Yes, both in direct operations and upstream/downstream value chain

[Fixed row]

(3.1.1) Provide details of the environmental risks identified which have had a substantive effect on your organization in
the reporting year, or are anticipated to have a substantive effect on your organization in the future.

Climate change

(3.1.1.1) Risk identifier

Select from:
Risk1
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(3.1.1.3) Risk types and primary environmental risk driver

Policy
Changes to regulation of existing products and services

(3.1.1.4) Value chain stage where the risk occurs

Select from:
Direct operations

(3.1.1.6) Country/area where the risk occurs

Select all that apply

India Israel

Italy Germany

Spain Thailand

Canada Viet Nam

France Australia

Singapore United States of America

Netherlands United Kingdom of Great Britain and Northern Ireland

Switzerland
South Africa
United Arab Emirates

(3.1.1.9) Organization-specific description of risk

The emerging regulations surrounding climate and greenhouse gas emissions in the United States and European Union are examples of increasing global focus on
climate change topics. These regulations may impact our direct operations as well as our franchisees and suppliers. An example is the ongoing development of
single-use plastic bans that impact restaurants in various state and city jurisdictions in the United States as well as other international markets. As stated in Item 1A
within our 2024 Form 10K, we are subject to increasing and evolving expectations and requirements with respect to social and environmental sustainability matters,
which could expose us to numerous risks. We are and may become subject to changing rules and regulations enacted by a number of governmental and self-
regulatory organizations with respect to social and environmental sustainability matters. These changing rules, regulations and stakeholder expectations have
resulted in and are likely to continue to result in an increase in expenses and management focus associated with satisfying such regulations and expectations. As the
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result of these increased expectations and evolving requirements as well as our commitment to social and environmental sustainability matters we may continue to
establish or expand goals commitments or targets and take actions to meet such goals commitments and targets.

(3.1.1.11) Primary financial effect of the risk

Select from:
Increased indirect [operating] costs

(3.1.1.12) Time horizon over which the risk is anticipated to have a substantive effect on the organization

Select all that apply
Medium-term

(3.1.1.13) Likelihood of the risk having an effect within the anticipated time horizon

Select from:
More likely than not

(3.1.1.14) Magnitude

Select from:
Low

(3.1.1.16) Anticipated effect of the risk on the financial position, financial performance and cash flows of the organization

in the selected future time horizons

Compliance with new or existing laws and regulations could impact our brands’ franchisees’ operations. Compliance costs associated with these laws and regulations
can be variable depending on the law and regulation. Increased regulation could result in higher energy costs at a local, national or international level. This could
either directly impact restaurants or be embedded in the supply chain. Increased energy costs could adversely affect the financial performance of franchises.

(3.1.1.17) Are you able to quantify the financial effect of the risk?

Select from:
Yes
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(3.1.1.21) Anticipated financial effect figure in the medium-term — minimum (currency)

351775

(3.1.1.22) Anticipated financial effect figure in the medium-term — maximum (currency)

1407100

(3.1.1.25) Explanation of financial effect figure

Financial figures show one scenario of the impact of climate regulation. We assumed a $10 per metric ton of CO2e for action or compliance with regulation. For
minimum, we assumed 25% of our Scope 1 and 2 emissions would be subject to regulations. For maximum, we assumed 100% of our Scope 1, 2 emissions would
be subject to additional climate regulation.

(3.1.1.26) Primary response to risk

Compliance, monitoring and targets
Greater compliance with regulatory requirements

(3.1.1.27) Cost of response to risk

650000

(3.1.1.28) Explanation of cost calculation

The estimated cost prices action to address 100% of Scope 1 and 2 emissions at $10/metric ton of COZ2e. In addition, time of full time employees (Government
Affairs, Sustainability, brand teams) and consultants to track legislation and action items are included.

(3.1.1.29) Description of response

Our Government Affairs and Sustainability teams routinely work with key stakeholders to understand current and potential future regulations regarding greenhouse
gas emissions and climate change. In 2024 we monitored the development of the pending SEC regulations and started a company-specific analysis of the European
regulations to determine appropriate steps. Additional work will be done as we update our TCFD analysis over the coming years.

Forests
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(3.1.1.1) Risk identifier

Select from:
Risk2

(3.1.1.2) Commodity

Select all that apply
Palm oil

(3.1.1.3) Risk types and primary environmental risk driver

Market
Lack of availability and/or increased cost of certified sustainable material

(3.1.1.4) Value chain stage where the risk occurs

Select from:
Downstream value chain

(3.1.1.6) Country/area where the risk occurs

Select all that apply

India Israel

Italy Germany

Spain Thailand

Canada Viet Nam

France Australia

Singapore United States of America

Netherlands United Kingdom of Great Britain and Northern Ireland

Switzerland
South Africa
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United Arab Emirates

(3.1.1.9) Organization-specific description of risk

Sustainably certified products such as palm oil have resulted in increased costs. We mitigate the rise in costs as much as possible through supply chain procurement
and strategic specifications. Due to the largely decentralized nature of our organization, the scale of this impact has not risen to the level of substantive. As a member

of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that are certified
by the RSPO.

(3.1.1.11) Primary financial effect of the risk

Select from:
Increased indirect [operating] costs

(3.1.1.12) Time horizon over which the risk is anticipated to have a substantive effect on the organization

Select all that apply
Medium-term

(3.1.1.13) Likelihood of the risk having an effect within the anticipated time horizon

Select from:
Very likely

(3.1.1.14) Magnitude

Select from:
Medium-high

(3.1.1.16) Anticipated effect of the risk on the financial position, financial performance and cash flows of the organization

in the selected future time horizons

Compliance with new or existing laws and regulations could impact our brands’ franchisees’ operations. Compliance costs associated with these laws and regulations
can be variable depending on the law and regulation. Increased regulation could result in higher energy costs at a local, national or international level. This could
either directly impact restaurants or be embedded in the supply chain. Increased energy costs could adversely affect the financial performance of franchises.
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(3.1.1.17) Are you able to quantify the financial effect of the risk?

Select from:
Yes

(3.1.1.21) Anticipated financial effect figure in the medium-term — minimum (currency)

80000

(3.1.1.22) Anticipated financial effect figure in the medium-term — maximum (currency)

160500

(3.1.1.25) Explanation of financial effect figure

Sustainably certified products such as RSPO certified palm oil can result in increased initial costs. We mitigate these costs as much as possible through supply chain
procurement and strategic specifications. We have provided the estimated increase in cost based on 2024 reported volume data and average pricing, which the
RSPO provides as a global average cost per credit. We continue to source certified palm oil in support of sustainable palm oil production.

(3.1.1.26) Primary response to risk

Engagement
Engage with suppliers

(3.1.1.27) Cost of response to risk

178000

(3.1.1.28) Explanation of cost calculation

We purchased 20,000 credits for 2024. On average we paid $1.22 per credit. RSPO still lists $1.30 as the average price per credit.

(3.1.1.29) Description of response



In 2019, Yum! endorsed the New York Declaration on Forests (NYDF) and the private sector goal of eliminating deforestation from the production of agriculture
commodities such as palm oil. NYDF members have collectively committed to end natural forest loss by 2030, and we continue to make progress.

Water

(3.1.1.1) Risk identifier

Select from:
Risk1

(3.1.1.3) Risk types and primary environmental risk driver

Chronic physical
Inadequate water-related infrastructure

(3.1.1.4) Value chain stage where the risk occurs

Select from:
Direct operations

(3.1.1.6) Country/area where the risk occurs

Select all that apply

India Israel
Italy Germany
Spain Thailand
Canada Viet Nam
France Australia

Singapore
Netherlands
Switzerland

South Africa

United Arab Emirates

United States of America
United Kingdom of Great Britain and Northern Ireland
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(3.1.1.7) River basin where the risk occurs

Select all that apply
Other, please specify

(3.1.1.9) Organization-specific description of risk

Water scarcity and increased cost of water impacts OPEX. This risk and potential increase in operating expenses only covers water from our equity stores.

(3.1.1.11) Primary financial effect of the risk

Select from:
Increased direct costs

(3.1.1.12) Time horizon over which the risk is anticipated to have a substantive effect on the organization

Select all that apply
Short-term
Medium-term
Long-term

(3.1.1.13) Likelihood of the risk having an effect within the anticipated time horizon

Select from:
Very likely

(3.1.1.14) Magnitude

Select from:
Medium-high

(3.1.1.16) Anticipated effect of the risk on the financial position, financial performance and cash flows of the organization

in the selected future time horizons
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Increased operating costs

(3.1.1.17) Are you able to quantify the financial effect of the risk?

Select from:
No

(3.1.1.26) Primary response to risk

Infrastructure, technology and spending
Improve maintenance of infrastructure

(3.1.1.27) Cost of response to risk

379750

(3.1.1.28) Explanation of cost calculation

Water scarcity and increased cost of water impacts OPEX. This risk and potential increase in operating expenses only covers water from our equity stores.
(3.1.1.29) Description of response
We conducted a WRI Aqueduct assessment to identify water risks associated with our restaurants and supply chain.

Plastics

(3.1.1.1) Risk identifier

Select from:
Risk1

(3.1.1.3) Risk types and primary environmental risk driver
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Policy
Changes to regulation of existing products and services

(3.1.1.4) Value chain stage where the risk occurs

Select from:
Direct operations

(3.1.1.6) Country/area where the risk occurs

Select all that apply

India Israel

Italy Germany

Spain Thailand

Canada Viet Nam

France Australia

Singapore United States of America

Netherlands United Kingdom of Great Britain and Northern Ireland

Switzerland
South Africa
United Arab Emirates

(3.1.1.9) Organization-specific description of risk

Yum! restaurants can be found in more than 155 countries and territories. Each of these areas has a unique set of policies around waste management and recycling,
and even more detailed requirements at local levels. In addition, each of our brands has distinct packaging needs based on the menu items offered, from corrugated
pizza boxes to paper burrito wraps. This makes for a packaging landscape that is complex and ever-changing. Yum! cuts through this complexity with a harmonized

packaging policy.

(3.1.1.11) Primary financial effect of the risk

Select from:
Increased indirect [operating] costs
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(3.1.1.12) Time horizon over which the risk is anticipated to have a substantive effect on the organization

Select all that apply
Short-term

(3.1.1.13) Likelihood of the risk having an effect within the anticipated time horizon

Select from:
Very likely

(3.1.1.14) Magnitude

Select from:
Medium-high

(3.1.1.16) Anticipated effect of the risk on the financial position, financial performance and cash flows of the organization

in the selected future time horizons

Increased operating costs

(3.1.1.26) Primary response to risk

Infrastructure, technology and spending
Take action to move from single-use plastic products/packaging towards reuse models

(3.1.1.29) Description of response

Our goals cover all steps in the packaging lifecycle, from which materials are used in manufacturing to what happens to it after use. As we think about packaging
circularity, we follow the principles of redesign, reduce, reuse and recycle. Understanding the interconnectedness of this work, we also seek ways to collaborate with
others to drive progress.

[Add row]
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(3.1.2) Provide the amount and proportion of your financial metrics from the reporting year that are vulnerable to the
substantive effects of environmental risks.

Climate change

(3.1.2.1) Financial metric

Select from:
OPEX

(3.1.2.2) Amount of financial metric vulnerable to transition risks for this environmental issue (unit currency as selected in

1.2)

650000

(3.1.2.3) % of total financial metric vulnerable to transition risks for this environmental issue

Select from:
Less than 1%

(3.1.2.4) Amount of financial metric vulnerable to physical risks for this environmental issue (unit currency as selected in
1.2)

650000

(3.1.2.5) % of total financial metric vulnerable to physical risks for this environmental issue

Select from:
Less than 1%

(3.1.2.7) Explanation of financial figures

Compliance with new or existing laws and regulations could impact our brands’ franchisees’ operations. Compliance costs associated with these laws and regulations
can be variable depending on the law and regulation. Increased regulation could result in higher energy costs at a local, national or international level. This could
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either directly impact restaurants or be embedded in the supply chain. Increased energy costs could adversely affect the financial performance of franchises. Data
here aligns with risks as outlined in 3.1.1 relating to climate regulatory risks. Additional information may be disclosed as we conduct further analyze.

Forests

(3.1.2.1) Financial metric

Select from:
Revenue

(3.1.2.2) Amount of financial metric vulnerable to transition risks for this environmental issue (unit currency as selected in
1.2)

178000

(3.1.2.3) % of total financial metric vulnerable to transition risks for this environmental issue

Select from:
Less than 1%

(3.1.2.4) Amount of financial metric vulnerable to physical risks for this environmental issue (unit currency as selected in
1.2)

178000

(3.1.2.5) % of total financial metric vulnerable to physical risks for this environmental issue

Select from:
Less than 1%

(3.1.2.7) Explanation of financial figures

Sustainably certified products such as palm oil have resulted in increased costs. We mitigate the rise in costs as much as possible through supply chain procurement
and strategic specifications. Due to the large decentralized nature of our organization the scale of this impact has not risen to the level of substantive. Data here
aligns with risks as outlined in 3.1.1 relating to an increase material costs. Additional information may be disclosed as we conduct further analysis.
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Water

(3.1.2.1) Financial metric

Select from:
OPEX

(3.1.2.2) Amount of financial metric vulnerable to transition risks for this environmental issue (unit currency as selected in

1.2)

379750

(3.1.2.3) % of total financial metric vulnerable to transition risks for this environmental issue

Select from:
Less than 1%

(3.1.2.4) Amount of financial metric vulnerable to physical risks for this environmental issue (unit currency as selected in
1.2)

379750

(3.1.2.5) % of total financial metric vulnerable to physical risks for this environmental issue

Select from:
Less than 1%

(3.1.2.7) Explanation of financial figures

As a result of challenging infrastructure in many locations, it is necessary to transport water to the restaurants and/or conduct filtration at higher levels than typically
done in many markets, thus resulting in increased operating costs (e.g., as reflected in a small percentage increase in water utility bills). Although we expected a
chronic financial impact for our India market, the impact on the corporation did not reach the substantive level. Data here aligns with risks as outlined in 3.1.1 relating
to a lack of water infrastructure. Additional information may be disclosed as we conduct further analysis.

[Add row]
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(3.2) Within each river basin, how many facilities are exposed to substantive effects of water-related risks, and what
percentage of your total number of facilities does this represent?

Row 1

(3.2.1) Country/Area & River basin

India
Other, please specify :All basins in that Country

(3.2.2) Value chain stages where facilities at risk have been identified in this river basin

Select all that apply
Direct operations
Downstream value chain

(3.2.3) Number of facilities within direct operations exposed to water-related risk in this river basin

(3.2.4) % of your organization'’s total facilities within direct operations exposed to water-related risk in this river basin

Select from:
Unknown

(3.2.5) Number of facilities within downstream value chain exposed to water-related risk in this river basin

(3.2.10) % organization’s total global revenue that could be affected

Select from:
Unknown
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(3.2.11) Please explain

We have conducted a water risk assessment, but to date, have not conducted the analysis on a river basin level.
[Add row]

(3.3) In the reporting year, was your organization subject to any fines, enforcement orders, and/or other penalties for
water-related regulatory violations?

Water-related regulatory violations Comment

Select from: In the reporting year, our organization did not incur any water-related regulatory
No violations across corporate operations.

[Fixed row]
(3.5) Are any of your operations or activities regulated by a carbon pricing system (i.e. ETS, Cap & Trade or Carbon Tax)?

Select from:
No, but we anticipate being regulated in the next three years

(3.5.4) What is your strategy for complying with the systems you are regulated by or anticipate being regulated by?

The Yum! Government Affairs team actively monitors the development of climate regulations. Any developments are brought to the attention of the Yum! and brand
sustainability teams and reviewed to determine potential impact, scope and cost. As warranted, pending developments are included in our corporate risk analysis
process and raised through the appropriate and necessary governance structures: Yum! Risk Committee, Environmental, Social, and Governance Disclosure
Committee, and the Audit Committee. For enacted regulations, a cross-divisional group including but not limited to government affairs, legal, finance, tax,
sustainability, and other relevant business units work together to ensure on-time compliance. Our European team actively investigates and tracks carbon pricing
systems within the European Union that might have an impact on our business. The enforcement date of system(s) applicable to our company is likely to be within the
next three years, which is subject to change based on various conditions.
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(3.6) Have you identified any environmental opportunities which have had a substantive effect on your organization in the
reporting year, or are anticipated to have a substantive effect on your organization in the future?

Climate change

(3.6.1) Environmental opportunities identified

Select from:
Yes, we have identified opportunities, and some/all are being realized

Forests

(3.6.1) Environmental opportunities identified

Select from:
Yes, we have identified opportunities, and some/all are being realized

Water

(3.6.1) Environmental opportunities identified

Select from:
No

(3.6.2) Primary reason why your organization does not consider itself to have environmental opportunities

Select from:
Opportunities exist, but none anticipated to have a substantive effect on organization

(3.6.3) Please explain

Water-related opportunities are reviewed by the brands and Yum! on an ongoing basis as part of continual improvements in restaurant development operations and
an effort to reduce water consumption and water-related costs. While this is an opportunity wrapped up in our broader “green building” and restaurant climate work, it
does not meet the threshold to be considered substantive, defined by Yum! as a system impact of approximately 5% of net income for the annual reporting period.
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[Fixed row]

(3.6.1) Provide details of the environmental opportunities identified which have had a substantive effect on your
organization in the reporting year, or are anticipated to have a substantive effect on your organization in the future.

Climate change

(3.6.1.1) Opportunity identifier

Select from:
Opp1

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Resource efficiency
Move to more energy/resource efficient buildings

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Direct operations

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply

China United States of America

Canada United Kingdom of Great Britain and Northern Ireland
France

Germany
Australia

(3.6.1.8) Organization specific description




Implementing energy efficiency initiatives in our restaurants will continue to remain a key lever to reducing energy consumption and hitting our climate targets. Across
our more than 53,000 stores worldwide, we continue to focus on deploying initiatives such as more energy efficient equipment and HVAC, EMS (environmental
management system), LED lighting, and renewable energy in a way that makes the most sense for that location.

(3.6.1.9) Primary financial effect of the opportunity

Select from:
Reduced indirect (operating) costs

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
Virtually certain (99-100%)

(3.6.1.12) Magnitude

Select from:
Medium-low

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

In scenario planning for our climate transition plan, we estimate 6-10% reduction in emissions by 2030 due to implementation of energy efficiency initiatives, or "green
building" initiatives.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
Yes
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(3.6.1.17) Anticipated financial effect figure in the short-term - minimum (currency)

3860000

(3.6.1.18) Anticipated financial effect figure in the short-term — maximum (currency)

3860000

(3.6.1.23) Explanation of financial effect figures

We assumed a global average cost of electricity at $0.13 per kwh and applied a 10% savings to 2024 total electricity consumption across all company-owned
restaurants (Scope 2). Values reported here are based on these assumptions but minimum and maximum results will vary based on cost of energy, actual
implementation and amount of energy saved which will vary depending on the baseline of each restaurant.

(3.6.1.24) Cost to realize opportunity

3492000

(3.6.1.25) Explanation of cost calculation

Cost to implement opportunity will vary depending on which initiatives are implemented and the number of restaurants that implement. Assumptions used here are the
average cost of an EMS system, assuming all restaurants implement this. This would align with the 6-10% savings estimated in our climate transition plan, but actual
cost and opportunity will vary restaurant by restaurant.

(3.6.1.26) Strategy to realize opportunity

Energy efficiency initiatives that directly impact Yum!'s climate target related to restaurant energy emissions are identified and prioritized by each brand. These
include more energy efficient equipment/HVAC, LED lighting, installing EMS (environmental management systems), and renewable energy. For new builds, many of
these elements are automatically included. For the remaining restaurants, these are implemented during remodels (or on an ad hoc basis) and prioritized based on
the business case.

Forests

(3.6.1.1) Opportunity identifier

Select from:
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Opp1

(3.6.1.2) Commodity

Select all that apply
Soy

(3.6.1.3) Opportunity type and primary environmental opportunity driver

Resilience
Improved resilience to future regulatory changes

(3.6.1.4) Value chain stage where the opportunity occurs

Select from:
Downstream value chain

(3.6.1.5) Country/area where the opportunity occurs

Select all that apply

China United States of America

Canada United Kingdom of Great Britain and Northern Ireland
France

Germany
Australia

(3.6.1.8) Organization specific description

Our brands and their franchisees are subject to numerous laws and regulations around the world. These laws change reqularly and are increasingly complex,
including environmental, health, sanitation, food, and workplace safety requlations. To ensure compliance with applicable standards, we see an opportunity to
improve response to regulatory changes by participating in public-private partnerships and robust supply chain engagement.

(3.6.1.9) Primary financial effect of the opportunity
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Select from:
Reduced indirect (operating) costs

(3.6.1.10) Time horizon over which the opportunity is anticipated to have a substantive effect on the organization

Select all that apply
Short-term

(3.6.1.11) Likelihood of the opportunity having an effect within the anticipated time horizon

Select from:
About as likely as not (33-66%)

(3.6.1.12) Magnitude

Select from:
Low

(3.6.1.14) Anticipated effect of the opportunity on the financial position, financial performance and cash flows of the

organization in the selected future time horizons

Sustainably certified soy products will result in increased costs for animal feed for farmers which will in turn create upward pressure on meat prices. We have
calculated the estimated cost of moving poultry feed to certified soy. Please note that the reported financial figure has been estimated to the best of our ability
intended to be directional in nature. Due to variables stemming from certification levels and global market conditions the estimated figure is subject to variability.

(3.6.1.15) Are you able to quantify the financial effects of the opportunity?

Select from:
Yes

(3.6.1.17) Anticipated financial effect figure in the short-term - minimum (currency)

128395000

(3.6.1.18) Anticipated financial effect figure in the short-term — maximum (currency)




128395000

(3.6.1.23) Explanation of financial effect figures

This uplift reflects the additional costs associated with ensuring 50% of our soy is sourced, verified, and segregating certified soy within the supply chain. It is used as
a benchmark for evaluating the financial impact on feed procurement and downstream product pricing.

(3.6.1.24) Cost to realize opportunity

128395000

(3.6.1.25) Explanation of cost calculation

The cost calculation is based on an estimated premium for certified soy feed, which we assume will result in an average price increase of approximately 33%
compared to conventional (uncertified) soy.

(3.6.1.26) Strategy to realize opportunity

As part of our efforts, Yum! Brands is an endorser of the New York Declaration on Forests (NYDF) and strives to meet the private sector goal of eliminating
deforestation from the production of agricultural commodities such as palm oil, soy, paper and beef products which originally targeted 2020 but is now looking to
achieve this well before 2030, and striving to end natural forest loss and degradation by 2030. Soy, which is a significant ingredient in poultry feed, has a supply chain
involving soybean farmers, processors, feed mills, poultry suppliers and finally Yum! restaurants. While our business is at least five steps removed from the soybean
field, we continue to work across our supply chain to achieve greater levels of visibility and accountability. In 2021 and 2022 we partnered with FAl Farms for a more
detailed look at the volume of soya sourced in support of poultry production in Brazil for KFC Europe. We worked to identify soya meal supplier locations, public
deforestation commitments and supply chain practices. A supply chain nodal map and geographic data visualization to allow the overlay of relevant open-source
datasets and scouring was created where applicable. This analysis for Brazilian soy suppliers for KFC represents the most robust soy mapping within our
organization to date. In 2022-2023, we have a partnership with WWEF that is focused on transitioning to a deforestation/conversion free future for our supply chain.
Together we are working on the Accountability Framework initiative (Afi) plan. KFC UK&I joined the UK Roundtable on Sustainable Soya in 2019. The Roundtable
brings together significant players in the UK soya market, providing a pre-competitive space for companies and industry associations to work together to achieve a
shared goal of a secure, resilient, sustainable supply of soya to the UK, with joint progress monitoring and reporting. Additionally, KFC UK&I became a signatory of
the UK Soy Manifesto in November 2021. This Manifesto is a collective industry commitment to work together to ensure all physical shipments of soy to the UK are
deforestation and conversion free no later than 2025. We have estimated the cost of moving poultry feed to certified soy, which is intended to be directional in nature.
Due to variables stemming from certifications and market conditions, the estimated figure is subject to variability.

[Add row]
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(3.6.2) Provide the amount and proportion of your financial metrics in the reporting year that are aligned with the
substantive effects of environmental opportunities.

Climate change

(3.6.2.1) Financial metric

Select from:
OPEX

(3.6.2.2) Amount of financial metric aligned with opportunities for this environmental issue (unit currency as selected in

1.2)

3860000

(3.6.2.3) % of total financial metric aligned with opportunities for this environmental issue

Select from:
1-10%

(3.6.2.4) Explanation of financial figures

Data here aligns with opportunities as outlined in 3.6.1 related to energy savings in our restaurants. Additional information may be disclosed as we conduct further
analysis.

Forests

(3.6.2.1) Financial metric

Select from:
OPEX

(3.6.2.2) Amount of financial metric aligned with opportunities for this environmental issue (unit currency as selected in

1.2)




128395000

(3.6.2.3) % of total financial metric aligned with opportunities for this environmental issue

Select from:
1-10%

(3.6.2.4) Explanation of financial figures

Data here aligns with opportunities as outlined in 3.6.1 related to deforestation initiatives. Additional information may be disclosed as we conduct further analysis.
[Add row]
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C4. Governance
(4.1) Does your organization have a board of directors or an equivalent governing body?

(4.1.1) Board of directors or equivalent governing body

Select from:
Yes

(4.1.2) Frequency with which the board or equivalent meets

Select from:
Quarterly

(4.1.3) Types of directors your board or equivalent is comprised of

Select all that apply
Executive directors or equivalent

Non-executive directors or equivalent
Independent non-executive directors or equivalent

(4.1.4) Board diversity and inclusion policy

Select from:
No
[Fixed row]

(4.1.1) Is there board-level oversight of environmental issues within your organization?
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Board-level oversight of this environmental issue
Climate change Select from:
Yes
Forests Select from:
Yes
Water Select from:
Yes
Biodiversity Select from:
Yes
[Fixed row]

(4.1.2) Identify the positions (do not include any names) of the individuals or committees on the board with accountability
for environmental issues and provide details of the board’s oversight of environmental issues.

Climate change

(4.1.2.1) Positions of individuals or committees with accountability for this environmental issue

Select all that apply
Board-level committee

(4.1.2.2) Positions’ accountability for this environmental issue is outlined in policies applicable to the board

Select from:
Yes

(4.1.2.3) Policies which outline the positions’ accountability for this environmental issue




Select all that apply
Other policy applicable to the board, please specify :Included in Committee Charters.

(4.1.2.4) Frequency with which this environmental issue is a scheduled agenda item

Select from:
Scheduled agenda item in every board meeting (standing agenda item)

(4.1.2.5) Governance mechanisms into which this environmental issue is integrated

Select all that apply

Overseeing and guiding scenario analysis Monitoring the implementation of the business strategy

Overseeing the setting of corporate targets Overseeing reporting, audit, and verification processes

Monitoring progress towards corporate targets Monitoring the implementation of a climate transition plan
Overseeing and guiding public policy engagement Overseeing and guiding the development of a business strategy
Approving and/or overseeing employee incentives Monitoring compliance with corporate policies and/or commitments

Overseeing and guiding the development of a climate transition plan
Reviewing and guiding the assessment process for dependencies, impacts, risks, and opportunities

(4.1.2.7) Please explain

Oversight of sustainability strategies ultimately resides with the Yum! Brands Board of Directors. sustainability topics are formally included on the agenda of the full
Board at least annually and are reviewed quarterly by relevant Board committees. The company has established an integrated governance structure at both the
Board and executive levels to oversee its global sustainability initiatives. The Board receives regular updates on sustainability strategies from management through
the Audit Committee. Each committee holds initial oversight responsibility for sustainability related issues that fall within its designated remit. In early 2023, the
charters of all Board committees were amended to clarify their respective responsibilities in relation to the company’s sustainability strategy and initiatives. Climate-
related matters, in particular, are incorporated into the remit of the Nominations and Governance Committee. At the operational level, the Chief Legal Officer and the
Chief Sustainability Officer are accountable for the development and execution of strategies related to climate, forests, water, biodiversity, and broader sustainability,
as approved by the Board. Further details on committee composition and responsibilities can be found here: https://investors.yum.com/governance/committee-
composition-and-charters.

Forests

(4.1.2.1) Positions of individuals or committees with accountability for this environmental issue
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Select all that apply
Board-level committee

(4.1.2.2) Positions’ accountability for this environmental issue is outlined in policies applicable to the board

Select from:
Yes

(4.1.2.3) Policies which outline the positions’ accountability for this environmental issue

Select all that apply
Other policy applicable to the board, please specify :Included in the Committee Charters.

(4.1.2.4) Frequency with which this environmental issue is a scheduled agenda item

Select from:
Scheduled agenda item in every board meeting (standing agenda item)

(4.1.2.5) Governance mechanisms into which this environmental issue is integrated

Select all that apply

Overseeing and guiding scenario analysis

Overseeing the setting of corporate targets

Monitoring progress towards corporate targets

Overseeing and guiding public policy engagement

Approving and/or overseeing employee incentives

Monitoring the implementation of the business strategy

Overseeing reporting, audit, and verification processes

Overseeing and guiding the development of a business strategy
Monitoring compliance with corporate policies and/or commitments
Reviewing and guiding the assessment process for dependencies, impacts, risks, and opportunities

(4.1.2.7) Please explain
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Oversight of sustainability strategies ultimately resides with the Yum! Brands Board of Directors. sustainability topics are formally included on the agenda of the full
Board at least annually and are reviewed quarterly by relevant Board committees. The company has established an integrated governance structure at both the
Board and executive levels to oversee its global sustainability initiatives. The Board receives regular updates on sustainability strategies from management through
the Audit Committee. Each committee holds initial oversight responsibility for sustainability related issues that fall within its designated remit. In early 2023, the
charters of all Board committees were amended to clarify their respective responsibilities in relation to the company’s sustainability strategy and initiatives. Climate-
related matters, in particular, are incorporated into the remit of the Nominations and Governance Committee. At the operational level, the Chief Legal Officer and the
Chief Sustainability Officer are accountable for the development and execution of strategies related to climate, forests, water, biodiversity, and broader sustainability,
as approved by the Board. Further details on committee composition and responsibilities can be found here: https://investors.yum.com/governance/committee-
composition-and-charters.

Water

(4.1.2.1) Positions of individuals or committees with accountability for this environmental issue

Select all that apply
Board-level committee

(4.1.2.2) Positions’ accountability for this environmental issue is outlined in policies applicable to the board

Select from:
Yes

(4.1.2.3) Policies which outline the positions’ accountability for this environmental issue

Select all that apply
Other policy applicable to the board, please specify :Included in the Committee Charter.

(4.1.2.4) Frequency with which this environmental issue is a scheduled agenda item

Select from:
Scheduled agenda item in every board meeting (standing agenda item)

(4.1.2.5) Governance mechanisms into which this environmental issue is integrated

Select all that apply
Overseeing and guiding scenario analysis
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Overseeing the setting of corporate targets

Monitoring progress towards corporate targets

Overseeing and guiding public policy engagement

Approving and/or overseeing employee incentives

Monitoring the implementation of the business strategy

Overseeing reporting, audit, and verification processes

Overseeing and guiding the development of a business strategy

Monitoring compliance with corporate policies and/or commitments

Reviewing and guiding the assessment process for dependencies, impacts, risks, and opportunities

(4.1.2.7) Please explain

Oversight of sustainability strategies ultimately resides with the Yum! Brands Board of Directors. sustainability topics are formally included on the agenda of the full
Board at least annually and are reviewed quarterly by relevant Board committees. The company has established an integrated governance structure at both the
Board and executive levels to oversee its global sustainability initiatives. The Board receives regular updates on sustainability strategies from management through
the Audit Committee. Each committee holds initial oversight responsibility for sustainability related issues that fall within its designated remit. In early 2023, the
charters of all Board committees were amended to clarify their respective responsibilities in relation to the company’s sustainability strategy and initiatives. Climate-
related matters, in particular, are incorporated into the remit of the Nominations and Governance Committee. At the operational level, the Chief Legal Officer and the
Chief Sustainability Officer are accountable for the development and execution of strategies related to climate, forests, water, biodiversity, and broader sustainability,
as approved by the Board. Further details on committee composition and responsibilities can be found here: https://investors.yum.com/governance/committee-
composition-and-charters.

Biodiversity

(4.1.2.1) Positions of individuals or committees with accountability for this environmental issue

Select all that apply
Board-level committee

(4.1.2.2) Positions’ accountability for this environmental issue is outlined in policies applicable to the board

Select from:
Yes
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(4.1.2.3) Policies which outline the positions’ accountability for this environmental issue

Select all that apply
Other policy applicable to the board, please specify :Included in the Committee Charter.

(4.1.2.4) Frequency with which this environmental issue is a scheduled agenda item

Select from:
Scheduled agenda item in every board meeting (standing agenda item)

(4.1.2.5) Governance mechanisms into which this environmental issue is integrated

Select all that apply

Overseeing and guiding scenario analysis

Overseeing the setting of corporate targets

Monitoring progress towards corporate targets

Overseeing and guiding public policy engagement

Approving and/or overseeing employee incentives

Monitoring the implementation of the business strategy

Overseeing reporting, audit, and verification processes

Overseeing and guiding the development of a business strategy
Monitoring compliance with corporate policies and/or commitments
Reviewing and guiding the assessment process for dependencies, impacts, risks, and opportunities

(4.1.2.7) Please explain

Oversight of sustainability strategies ultimately resides with the Yum! Brands Board of Directors. sustainability topics are formally included on the agenda of the full
Board at least annually and are reviewed quarterly by relevant Board committees. The company has established an integrated governance structure at both the
Board and executive levels to oversee its global sustainability initiatives. The Board receives regular updates on sustainability strategies from management through
the Audit Committee. Each committee holds initial oversight responsibility for sustainability related issues that fall within its designated remit. In early 2023, the
charters of all Board committees were amended to clarify their respective responsibilities in relation to the company’s sustainability strategy and initiatives. Climate-
related matters, in particular, are incorporated into the remit of the Nominations and Governance Committee. At the operational level, the Chief Legal Officer and the
Chief Sustainability Officer are accountable for the development and execution of strategies related to climate, forests, water, biodiversity, and broader sustainability,
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as approved by the Board. Further details on committee composition and responsibilities can be found here: https://investors.yum.com/governance/committee-
composition-and-charters.
[Fixed row]

(4.2) Does your organization’s board have competency on environmental issues?

Climate change

(4.2.1) Board-level competency on this environmental issue

Select from:
Yes

(4.2.2) Mechanisms to maintain an environmentally competent board

Select all that apply
Having at least one board member with expertise on this environmental issue

(4.2.3) Environmental expertise of the board member

Experience
Executive-level experience in a role focused on environmental issues

Forests

(4.2.1) Board-level competency on this environmental issue

Select from:
Yes

(4.2.2) Mechanisms to maintain an environmentally competent board

Select all that apply
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Having at least one board member with expertise on this environmental issue

(4.2.3) Environmental expertise of the board member

Experience
Executive-level experience in a role focused on environmental issues

Water

(4.2.1) Board-level competency on this environmental issue

Select from:
Yes

(4.2.2) Mechanisms to maintain an environmentally competent board

Select all that apply
Having at least one board member with expertise on this environmental issue

(4.2.3) Environmental expertise of the board member

Experience
Executive-level experience in a role focused on environmental issues

[Fixed row]

(4.3) Is there management-level responsibility for environmental issues within your organization?
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Management-level responsibility for this environmental issue
Climate change Select from:
Yes
Forests Select from:
Yes
Water Select from:
Yes
Biodiversity Select from:
Yes
[Fixed row]

(4.3.1) Provide the highest senior management-level positions or committees with responsibility for environmental issues
(do not include the names of individuals).

Climate change

(4.3.1.1) Position of individual or committee with responsibility

Executive level
Chief Sustainability Officer (CSO)

(4.3.1.2) Environmental responsibilities of this position

Dependencies, impacts, risks and opportunities

Assessing environmental dependencies, impacts, risks, and opportunities

Assessing future trends in environmental dependencies, impacts, risks, and opportunities
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Managing environmental dependencies, impacts, risks, and opportunities

Engagement

Managing engagement in landscapes and/or jurisdictions
Managing public policy engagement related to environmental issues
Managing supplier compliance with environmental requirements
Managing value chain engagement related to environmental issues

Policies, commitments, and targets

Monitoring compliance with corporate environmental policies and/or commitments
Measuring progress towards environmental corporate targets

Measuring progress towards environmental science-based targets

Setting corporate environmental policies and/or commitments

Strategy and financial planning

Developing a climate transition plan

Implementing a climate transition plan

Conducting environmental scenario analysis

Managing annual budgets related to environmental issues

Implementing the business strategy related to environmental issues

Developing a business strategy which considers environmental issues

Managing priorities related to innovation/low-environmental impact products or services (including R&D)

(4.3.1.4) Reporting line

Select from:
Other, please specify :Chief Legal & Franchise Officer & Corporate Secretary, Yum! Brands, Inc.

(4.3.1.5) Frequency of reporting to the board on environmental issues

Select from:
Quarterly
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(4.3.1.6) Please explain

The Chief Sustainability Officer (CSO) is responsible for leading the execution of sustainability strategies, including climate, water, forest and biodiversity-related
initiatives. The CSO reports to the Chief Legal Officer and ultimately to the Chief Executive Officer. Oversight for sustainability strategies ultimately resides with the
Board of Directors. The Board receives regular updates on these matters, typically from the CSO and/or General Counsel, quarterly through the Audit, Management
Planning and Development, and Nominating and Governance Committees. The CSO chairs the cross-functional Environmental, Social and Governance Disclosure
Committee which consists of senior leaders across the Company. Climate related risks, opportunities, and trends are monitored, and if appropriate issues are
elevated for further discussion. Additional duties of the CSO include the representation of sustainability issues, such as climate change, on the Yum! Risk Committee.
This senior level committee is responsible for the evaluation and reporting (as appropriate).

Forests

(4.3.1.1) Position of individual or committee with responsibility

Executive level
Chief Sustainability Officer (CSO)

(4.3.1.2) Environmental responsibilities of this position

Dependencies, impacts, risks and opportunities

Assessing environmental dependencies, impacts, risks, and opportunities

Assessing future trends in environmental dependencies, impacts, risks, and opportunities
Managing environmental dependencies, impacts, risks, and opportunities

Engagement

Managing engagement in landscapes and/or jurisdictions
Managing public policy engagement related to environmental issues
Managing supplier compliance with environmental requirements
Managing value chain engagement related to environmental issues

Policies, commitments, and targets
Monitoring compliance with corporate environmental policies and/or commitments
Measuring progress towards environmental corporate targets
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Measuring progress towards environmental science-based targets
Setting corporate environmental policies and/or commitments
Setting corporate environmental targets

Strategy and financial planning

Developing a climate transition plan

Implementing a climate transition plan

Conducting environmental scenario analysis

Managing annual budgets related to environmental issues

Implementing the business strategy related to environmental issues

Developing a business strategy which considers environmental issues

Managing environmental reporting, audit, and verification processes

Managing priorities related to innovation/low-environmental impact products or services (including R&D)

(4.3.1.4) Reporting line

Select from:
Other, please specify :Chief Legal & Franchise Officer & Corporate Secretary, Yum! Brands, Inc.

(4.3.1.5) Frequency of reporting to the board on environmental issues

Select from:
Quarterly

(4.3.1.6) Please explain

The Chief Sustainability Officer (CSO) is responsible for leading the execution of sustainability strategies, including climate, water, forest and biodiversity-related
initiatives. The CSO reports to the Chief Legal Officer and ultimately to the Chief Executive Officer. Oversight for sustainability strategies ultimately resides with the
Board of Directors. The Board receives regular updates on these matters, typically from the CSO and/or General Counsel, quarterly through the Audit, Management
Planning and Development, and Nominating and Governance Committees. The CSO chairs the cross-functional Environmental, Social and Governance Disclosure
Committee which consists of senior leaders across the Company. Climate related risks, opportunities, and trends are monitored, and if appropriate issues are
elevated for further discussion. Additional duties of the CSO include the representation of sustainability issues, such as climate change, on the Yum! Risk Committee.
This senior level committee is responsible for the evaluation and reporting (as appropriate).
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Water

(4.3.1.1) Position of individual or committee with responsibility

Executive level
Chief Sustainability Officer (CSO)

(4.3.1.2) Environmental responsibilities of this position

Dependencies, impacts, risks and opportunities

Assessing environmental dependencies, impacts, risks, and opportunities

Assessing future trends in environmental dependencies, impacts, risks, and opportunities
Managing environmental dependencies, impacts, risks, and opportunities

Engagement

Managing engagement in landscapes and/or jurisdictions
Managing public policy engagement related to environmental issues
Managing supplier compliance with environmental requirements
Managing value chain engagement related to environmental issues

Policies, commitments, and targets

Monitoring compliance with corporate environmental policies and/or commitments
Measuring progress towards environmental corporate targets

Measuring progress towards environmental science-based targets

Setting corporate environmental policies and/or commitments

Setting corporate environmental targets

Strategy and financial planning

Developing a climate transition plan
Implementing a climate transition plan
Conducting environmental scenario analysis

Managing annual budgets related to environmental issues
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Implementing the business strategy related to environmental issues

Developing a business strategy which considers environmental issues

Managing environmental reporting, audit, and verification processes

Managing priorities related to innovation/low-environmental impact products or services (including R&D)

(4.3.1.4) Reporting line

Select from:
Other, please specify :Chief Legal & Franchise Officer & Corporate Secretary, Yum! Brands, Inc.

(4.3.1.5) Frequency of reporting to the board on environmental issues

Select from:
Quarterly

(4.3.1.6) Please explain

The Chief Sustainability Officer (CSO) is responsible for leading the execution of sustainability strategies, including climate, water, forest and biodiversity-related
initiatives. The CSO reports to the Chief Legal Officer and ultimately to the Chief Executive Officer. Oversight for sustainability strategies ultimately resides with the
Board of Directors. The Board receives regular updates on these matters, typically from the CSO and/or General Counsel, quarterly through the Audit, Management
Planning and Development, and Nominating and Governance Committees. The CSO chairs the cross-functional Environmental, Social and Governance Disclosure
Committee which consists of senior leaders across the Company. Climate related risks, opportunities, and trends are monitored, and if appropriate issues are
elevated for further discussion. Additional duties of the CSO include the representation of sustainability issues, such as climate change, on the Yum! Risk Committee.
This senior level committee is responsible for the evaluation and reporting (as appropriate).

Biodiversity

(4.3.1.1) Position of individual or committee with responsibility

Executive level
Chief Sustainability Officer (CSO)

(4.3.1.2) Environmental responsibilities of this position
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Dependencies, impacts, risks and opportunities

Assessing environmental dependencies, impacts, risks, and opportunities

Assessing future trends in environmental dependencies, impacts, risks, and opportunities
Managing environmental dependencies, impacts, risks, and opportunities

Engagement

Managing engagement in landscapes and/or jurisdictions
Managing public policy engagement related to environmental issues
Managing supplier compliance with environmental requirements
Managing value chain engagement related to environmental issues

Policies, commitments, and targets

Monitoring compliance with corporate environmental policies and/or commitments
Measuring progress towards environmental corporate targets

Measuring progress towards environmental science-based targets

Setting corporate environmental policies and/or commitments

Setting corporate environmental targets

Strategy and financial planning

Developing a climate transition plan

Implementing a climate transition plan

Conducting environmental scenario analysis

Managing annual budgets related to environmental issues

Implementing the business strategy related to environmental issues

Developing a business strategy which considers environmental issues

Managing environmental reporting, audit, and verification processes

Managing priorities related to innovation/low-environmental impact products or services (including R&D)

(4.3.1.4) Reporting line

Select from:
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Other, please specify :Chief Legal & Franchise Officer & Corporate Secretary, Yum! Brands, Inc.

(4.3.1.5) Frequency of reporting to the board on environmental issues

Select from:
Quarterly

(4.3.1.6) Please explain

The Chief Sustainability Officer (CSO) is responsible for leading the execution of sustainability strategies, including climate, water, forest and biodiversity-related
initiatives. The CSO reports to the Chief Legal Officer and ultimately to the Chief Executive Officer. Oversight for sustainability strategies ultimately resides with the
Board of Directors. The Board receives regular updates on these matters, typically from the CSO and/or General Counsel, quarterly through the Audit, Management
Planning and Development, and Nominating and Governance Committees. The CSO chairs the cross-functional Environmental, Social and Governance Disclosure
Committee which consists of senior leaders across the Company. Climate related risks, opportunities, and trends are monitored, and if appropriate issues are
elevated for further discussion. Additional duties of the CSO include the representation of sustainability issues, such as climate change, on the Yum! Risk Committee.
This senior level committee is responsible for the evaluation and reporting (as appropriate).

[Add row]

(4.5) Do you provide monetary incentives for the management of environmental issues, including the attainment of
targets?

Climate change

(4.5.1) Provision of monetary incentives related to this environmental issue

Select from:
Yes

(4.5.2) % of total C-suite and board-level monetary incentives linked to the management of this environmental issue

15
(4.5.3) Please explain
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Incentives for the management of climate-related issues are incorporated into the remuneration structure of executives to reward the successful execution of our
Recipe for Good Growth. The 6 categories considered for the performance of individuals under the short-term executive compensation plan included: 1)Fostering
Unrivalled Culture and Talent 2)Driving Bold Restaurant Development and Returns 3)Building Relevant, Easy and Distinctive Brands 4) Developing Unmatched
Operating Capability 5) Implementation of our Recipe for Good Growth 6) Delivering on Shareholder Promises. In 2024, our executives’ individual performance was
evaluated against sustainability goals, which is designed to drive enhanced performance against quantifiable sustainable metrics and evaluation of the

implementation of our sustainability strategy. All sustainability goals fall under pillar 5) Implementation of our Recipe for Good Growth, resulting in approximately 15%
of total bonus tied to sustainability.

Forests

(4.5.1) Provision of monetary incentives related to this environmental issue

Select from:
Yes

(4.5.2) % of total C-suite and board-level monetary incentives linked to the management of this environmental issue

15

(4.5.3) Please explain

Incentives for the management of climate-related issues are incorporated into the remuneration structure of executives to reward the successful execution of Yum!’s
business strategy, our Recipe for Good Growth. The six categories considered for the performance of individuals under the short-term executive compensation plan
included: 1) Fostering Unrivalled Culture and Talent 2) Driving Bold Restaurant Development and Returns 3) Building Relevant, Easy and Distinctive Brands 4)
Developing Unmatched Operating Capability 5) Driving progress in Key Areas of People, Food and Planet 6) Delivering on Shareholder Promises. In 2024, our
executives ’individual performance was evaluated against the implementation of our sustainability strategy and quantifiable metrics. All sustainability-related goals

(climate, water, forests, etc) fall under pillar 5)Driving Progress in Key Areas of People, Food and Planet,, resulting in approximately 15% of total bonus tied to
sustainability.

Water

(4.5.1) Provision of monetary incentives related to this environmental issue

Select from:
Yes
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(4.5.2) % of total C-suite and board-level monetary incentives linked to the management of this environmental issue

15

(4.5.3) Please explain

Incentives for the management of climate-related issues are incorporated into the remuneration structure of executives to reward the successful execution of Yum!’s
business strategy, our Recipe for Good Growth. The six categories considered for the performance of individuals under the short-term executive compensation plan
included: 1) Fostering Unrivalled Culture and Talent 2) Driving Bold Restaurant Development and Returns 3) Building Relevant, Easy and Distinctive Brands 4)
Developing Unmatched Operating Capability 5) Driving progress in Key Areas of People, Food and Planet 6) Delivering on Shareholder Promises. In 2024, our
executives ‘individual performance was evaluated against the implementation of our sustainability strategy and quantifiable metrics. All sustainability-related goals

(climate, water, forests, etc) fall under pillar 5)Driving Progress in Key Areas of People, Food and Planet,, resulting in approximately 15% of total bonus tied to
sustainability.

[Fixed row]

(4.5.1) Provide further details on the monetary incentives provided for the management of environmental issues (do not
include the names of individuals).

Climate change

(4.5.1.1) Position entitled to monetary incentive

Board or executive level
Chief Sustainability Officer (CSO)

(4.5.1.2) Incentives

Select all that apply
Bonus - % of salary

(4.5.1.3) Performance metrics
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Targets
Progress towards environmental targets
Reduction in absolute emissions in line with net-zero target

Emission reduction
Reduction in emissions intensity

(4.5.1.4) Incentive plan the incentives are linked to

Select from:
Both Short-Term and Long-Term Incentive Plan, or equivalent

(4.5.1.5) Further details of incentives

The Chief Sustainability Officer (CSO) is responsible for leading the execution of Yum!’s sustainability strategy, including climate change programs. Performance of
the Corporation is factored into the incentives provided to this individual. Performance indicators incorporated into the Chief Sustainability Officer’s incentive plans are
intended to facilitate progress evaluation on the successful implementation of our decarbonization plan in support of our science-based targets.

(4.5.1.6) How the position’s incentives contribute to the achievement of your environmental commitments and/or climate

transition plan

The Chief Sustainability Officer (CSQ) is responsible for leading the execution of the Yum! sustainability strategy, including climate-related initiatives. Performance of
the Corporation is factored into incentives. Our 2030 science-based targets (SBTs) are consistent with reductions required to keep warming to 1.5°C and have been
approved by the Science Based Targets initiative (SBTi). Our brands and their business units are executing against opportunities that support the achievement of our
science-based targets and our 2050 net-zero aspiration. Incentives provided for decarbonization as part of our sustainability priorities contribute to the attainment of
targets.

Forests

(4.5.1.1) Position entitled to monetary incentive

Board or executive level
Chief Sustainability Officer (CSO)
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(4.5.1.2) Incentives

Select all that apply
Bonus - % of salary

(4.5.1.3) Performance metrics

Resource use and efficiency
Eliminating deforestation and conversion of other natural ecosystems in direct operations and/or other parts of the value chain

Policies and commitments
Increase in verified compliance with Deforestation and Conversion Free (DCF) policies and/or commitments

Engagement
Increased engagement with suppliers on environmental issues
Increased value chain visibility (traceability, mapping)

(4.5.1.4) Incentive plan the incentives are linked to

Select from:
Both Short-Term and Long-Term Incentive Plan, or equivalent

(4.5.1.5) Further details of incentives

Performance indicators considered in the monetary incentives for our Chief Sustainability Officer (CSO) are linked to our sustainable sourcing, traceability, and
supplier engagement targets for key forests commodities.

(4.5.1.6) How the position’s incentives contribute to the achievement of your environmental commitments and/or climate

transition plan

The Chief Sustainability Officer (CSO) is responsible for leading the execution of the Yum! sustainability strategy, including forests-related initiatives. Performance of
the Corporation is factored into incentives. Evaluation of performance starts with the annual sustainability survey to assist in evaluating progress of the Corporation
and continues through the end-of-year performance review. Forests-related goals are delegated to the appropriate business management units/divisions and teams
within those business management units/divisions. Performance against these goals impact overall performance scores and compensation adjustments for
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employees who are accountable for the achievement of our goals. Monetary rewards (such as incentives) are distributed based on Company performance and are
awarded once we achieve our forests-related commitments and targets. Performance against these commitments and goals is reviewed and calculated on an annual
basis and has historically been reported in our annual Sustainability Report. Employees who are accountable for the achievement of our goals are subject to receive
various bonuses and compensation adjustments. These bonuses are calculated as a percentage of our salary and vary according to the level of leadership.

Water

(4.5.1.1) Position entitled to monetary incentive

Board or executive level
Chief Sustainability Officer (CSO)

(4.5.1.2) Incentives

Select all that apply
Bonus - % of salary

(4.5.1.3) Performance metrics

Resource use and efficiency
Reduction of water withdrawals — direct operations

(4.5.1.4) Incentive plan the incentives are linked to

Select from:
Both Short-Term and Long-Term Incentive Plan, or equivalent

(4.5.1.5) Further details of incentives

Reduction of water withdrawals of our direct operations is linked to our 2025 goal of reducing average water use per restaurant by 10% vs. 2017. Progress on this
indicator is considered a factor in the decision-making process of the bonus plan for our Chief Sustainability Officer (CSQO).
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(4.5.1.6) How the position’s incentives contribute to the achievement of your environmental commitments and/or climate

transition plan

The Chief Sustainability Officer (CSO) is responsible for leading the execution of the Yum! sustainability strategy, including water-related issues. The bonus of this
individual is linked to performance against corporate sustainability goals, including water-related issues. An example of a key goal and performance indicator is to
reduce our average water use per restaurant for company-owned stores by 10% by the end of 2025 compared with 2017's per restaurant average.

[Add row]

(4.6) Does your organization have an environmental policy that addresses environmental issues?

Does your organization have any environmental policies?

Select from:
Yes
[Fixed row]
(4.6.1) Provide details of your environmental policies.
Row 1
(4.6.1.1) Environmental issues covered
Select all that apply

Forests

(4.6.1.2) Level of coverage

Select from:
Organization-wide
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(4.6.1.3) Value chain stages covered

Select all that apply

Direct operations
Upstream value chain
Downstream value chain

(4.6.1.4) Explain the coverage

Yum! Brands is committed to eliminating deforestation in our global supply chains. Our commitments to deforestation have grown over time and are focused around
four primary supply chains: Palm, Paper, Beef and Soy. Achieving success in eliminating deforestation will require us to work with our suppliers on the critical
components outlined in this policy.

(4.6.1.5) Environmental policy content

Forests-specific commitments
Commitment to best management practices for soils and peat

Commitment to no deforestation, to no planting on peatlands, and to no exploitation (NDPE) by target date, please specify :The New York Declaration on
Forests (NYDF) serves as a central component of our forest policy and sets goals across several important areas including deforestation and set goals, end
natural forest loss by 2030.

(4.6.1.6) Indicate whether your environmental policy is in line with global environmental treaties or policy goals

Select all that apply
Yes, in line with the Paris Agreement

(4.6.1.7) Public availability

Select from:
Publicly available

(4.6.1.8) Attach the policy

Yum!+Brands+Global+Forest+Stewardship+Policy FINAL.pdf
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Row 2

(4.6.1.1) Environmental issues covered

Select all that apply
Forests

(4.6.1.2) Level of coverage

Select from:
Organization-wide

(4.6.1.3) Value chain stages covered

Select all that apply

Direct operations
Upstream value chain
Downstream value chain

(4.6.1.4) Explain the coverage

Yum! Brands is committed to sourcing palm oil used for cooking from responsible and sustainable sources. We will give preference to suppliers that are certified by
the Roundtable on Sustainable Palm Oil (RSPO) and supply Mass Balance or better.

(4.6.1.5) Environmental policy content

Environmental commitments
Commitment to comply with regulations and mandatory standards

Forests-specific commitments

Commitment to best management practices for soils and peat
Commitment to no development on peat regardless of depth
Commitment to the use of the High Conservation Value (HCV) approach
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(4.6.1.6) Indicate whether your environmental policy is in line with global environmental treaties or policy goals

Select all that apply
Yes, in line with the Paris Agreement

(4.6.1.7) Public availability

Select from:
Publicly available

(4.6.1.8) Attach the policy
Palm+Oil+Policy.pdf

Row 3

(4.6.1.1) Environmental issues covered

Select all that apply
Forests

(4.6.1.2) Level of coverage

Select from:
Organization-wide

(4.6.1.3) Value chain stages covered

Select all that apply

Direct operations
Upstream value chain
Downstream value chain

(4.6.1.4) Explain the coverage

111



Yum! Brands is committed to making sustainable packaging a priority. In support of this commitment, we have developed Sustainable Sourcing Principles.
(4.6.1.5) Environmental policy content

Environmental commitments

Commitment to comply with regulations and mandatory standards

Commitment to respect legally designated protected areas

Commitment to stakeholder engagement and capacity building on environmental issues

Other environmental commitment, please specify :Forest Stewardship Council (FSC) standard Programme for the Endorsement of Forestry Certification
(PEFC) and the Sustainable Forestry Initiative (SFI).

Additional references/Descriptions
Description of environmental requirements for procurement

(4.6.1.6) Indicate whether your environmental policy is in line with global environmental treaties or policy goals

Select all that apply
Yes, in line with the Paris Agreement

(4.6.1.7) Public availability

Select from:
Publicly available

(4.6.1.8) Attach the policy

Paper-based+Packaging+Sourcing+Policy.pdf

Row 4
(4.6.1.1) Environmental issues covered
Select all that apply

Forests
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(4.6.1.2) Level of coverage

Select from:
Organization-wide

(4.6.1.3) Value chain stages covered

Select all that apply

Direct operations
Upstream value chain
Downstream value chain

(4.6.1.4) Explain the coverage

At Yum!, we believe in taking a more circular approach when it comes to sustainable packaging and waste reduction. We recognize that we have an important role to
play in tackling these critical issues both in the food industry and beyond.

(4.6.1.5) Environmental policy content

Environmental commitments

Commitment to a circular economy strategy

Commitment to comply with regulations and mandatory standards
Commitment to respect legally designated protected areas

(4.6.1.6) Indicate whether your environmental policy is in line with global environmental treaties or policy goals

Select all that apply
Yes, in line with the Paris Agreement

(4.6.1.7) Public availability

Select from:
Publicly available
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(4.6.1.8) Attach the policy
Yum-Brands-Sustainable-Packaging-Policy-July-2022.pdf

Row 5

(4.6.1.1) Environmental issues covered

Select all that apply
Climate change

(4.6.1.2) Level of coverage

Select from:
Organization-wide

(4.6.1.3) Value chain stages covered

Select all that apply
Upstream value chain
Downstream value chain

(4.6.1.4) Explain the coverage

Yum! Brands is committed to ensure suppliers have systems in place to ensure the safe handling, movement, storage, recycling, reuse and management of waste, air
emissions and wastewater discharge. Any of these activities that have the potential to adversely impact human or environmental health must be appropriately
managed, measured, controlled and handled before the release of any substance into the environment. Suppliers also must have systems in place to prevent or
mitigate accidental spills and releases into the environment.

(4.6.1.5) Environmental policy content

Environmental commitments
Commitment to a circular economy strategy
Commitment to comply with regulations and mandatory standards
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(4.6.1.6) Indicate whether your environmental policy is in line with global environmental treaties or policy goals

Select all that apply
No, but we plan to align in the next two years

(4.6.1.7) Public availability

Select from:
Publicly available

(4.6.1.8) Attach the policy
Supplier_Code_of Conduct.pdf

Row 6

(4.6.1.1) Environmental issues covered

Select all that apply
Water

(4.6.1.2) Level of coverage

Select from:
Organization-wide

(4.6.1.3) Value chain stages covered

Select all that apply
Upstream value chain
Downstream value chain

(4.6.1.4) Explain the coverage
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Yum! Brands is committed to ensure suppliers have systems in place to ensure the safe handling, movement, storage, recycling, reuse and management of waste, air
emissions and wastewater discharge. Any of these activities that have the potential to adversely impact human or environmental health must be appropriately
managed, measured, controlled and handled before the release of any substance into the environment. Suppliers also must have systems in place to prevent or
mitigate accidental spills and releases into the environment.

(4.6.1.5) Environmental policy content

Environmental commitments
Commitment to a circular economy strategy
Commitment to comply with regulations and mandatory standards

(4.6.1.6) Indicate whether your environmental policy is in line with global environmental treaties or policy goals

Select all that apply
No, but we plan to align in the next two years

(4.6.1.7) Public availability

Select from:
Publicly available

(4.6.1.8) Attach the policy

Supplier_Code_of Conduct.pdf
[Add row]

(4.10) Are you a signatory or member of any environmental collaborative frameworks or initiatives?

(4.10.1) Are you a signatory or member of any environmental collaborative frameworks or initiatives?

Select from:
Yes
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(4.10.2) Collaborative framework or initiative

Select all that apply
We Mean Business Task Force on Climate-related Financial Disclosures (TCFD)
New York Declaration on Forests Other, please specify :UK Soy Manifesto

Tropical Forest Alliance 2020 (TFA)
Roundtable on Sustainable Palm Qil (RSPO)
Science-Based Targets Initiative (SBTi)

(4.10.3) Describe your organization’s role within each framework or initiative

As part of our broader climate strategy, Yum! Brands aligns its climate-related disclosures with the recommendations of the Task Force on Climate-related Financial
Disclosures (TCFD) to promote transparency in our strategic approach, governance, risk management, and progress tracking. In 2021, we published a standalone
TCFD report, which is accessible via the reporting and policies section on our corporate website. In our 2022 Global Citizenship & Sustainability Report, we integrated
TCFD-aligned disclosures, covering climate governance, strategic priorities, risk assessments, performance metrics, and progress against our climate targets. Yum!
has committed to the Business Ambition for 1.5°C, with the aspirational objective of achieving net-zero greenhouse gas emissions by 2050. Our near-term emissions
reduction targets have been validated by the Science Based Targets initiative (SBTi) as consistent with limiting global warming to 1.5°C. We report annually on our
progress against these validated science-based targets. Beyond the frameworks and initiatives referenced above, Yum! supports a range of forest-related
commitments and principles aimed at reducing deforestation and mitigating climate change. These include the New York Declaration on Forests (NYDF), the Tropical
Forest Alliance, the Roundtable on Sustainable Palm Oil (RSPO), and the UK Soy Manifesto. We endorse the NYDF’s private sector goal of eliminating deforestation
from the production of key agricultural commodities—such as palm oil, soy, paper, and beef—which initially targeted 2020 and now aims to achieve this well before
2030. The broader ambition is to end natural forest loss and degradation by 2030. Yum! joined the Tropical Forest Alliance in 2021, a multi-stakeholder platform
supporting the implementation of private-sector commitments to eliminate deforestation from supply chains involving palm oil, beef, soy, and pulp/paper. Yum! has
been a member of the RSPO since 2017 and provides annual disclosures on our palm oil sourcing. Our Chief Sustainability Officer currently serves on the RSPO
Jurisdictional Working Group, contributing to the transformation of the palm oil market towards sustainability. Additionally, in November 2021, KFC United Kingdom
and Ireland (UK&I) became a signatory of the UK Soy Manifesto—a collective industry commitment to ensure that all physical shipments of soy to the UK are
deforestation- and conversion-free by no later than 2025.

[Fixed row]

(4.11) In the reporting year, did your organization engage in activities that could directly or indirectly influence policy, law,
or regulation that may (positively or negatively) impact the environment?

(4.11.1) External engagement activities that could directly or indirectly influence policy, law, or regulation that may impact

the environment
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Select all that apply
Yes, we engaged directly with policy makers

Yes, we engaged indirectly through, and/or provided financial or in-kind support to a trade association or other intermediary organization or individual
whose activities could influence policy, law, or regulation

(4.11.2) Indicate whether your organization has a public commitment or position statement to conduct your engagement

activities in line with global environmental treaties or policy goals

Select from:
No, but we plan to have one in the next two years

(4.11.5) Indicate whether your organization is registered on a transparency register

Select from:
Unknown

(4.11.8) Describe the process your organization has in place to ensure that your external engagement activities are

consistent with your environmental commitments and/or transition plan

Our sustainability governance structure helps to assure that any activities which may influence policy (direct or indirect) are consistent with our overall environmental
sustainability strategy. The Yum! Brands Government Affairs and Global Sustainability teams are closely linked and managed by our Chief Sustainability Officer
(CSO) and Vice President of Global Government Affairs and Sustainability. In addition, our Yum! Environmental, Social and Governance Disclosure Committee that
has oversight of data, in addition to the brands having Environmental, Social and Governance groups in place. Together, these groups work on a collective strategy
and KPI execution and is responsible for communications up and down their portion of the business, regardless of geographic location, so that sustainability
discussions and decisions can be communicated across the organization. Our strategy is influenced by our belief that we have a responsibility to reduce our
environmental impact and the resulting greenhouse gas emissions that contribute to climate change, and we recognize that direct engagement with policymakers has
the potential to drive changes in legislation that will support our efforts along this journey.

[Fixed row]

(4.11.1) On what policies, laws, or regulations that may (positively or negatively) impact the environment has your
organization been engaging directly with policy makers in the reporting year?

Row 1
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(4.11.1.1) Specify the policy, law, or regulation on which your organization is engaging with policy makers

Inflation Reduction Act (establishing data collection and reporting requirements for composting and recycling programs)

(4.11.1.2) Environmental issues the policy, law, or regulation relates to

Select all that apply
Climate change

(4.11.1.3) Focus area of policy, law, or regulation that may impact the environment

Low-impact production and innovation
Other low-impact production and innovation, please specify :Waste reduction

(4.11.1.4) Geographic coverage of policy, law, or regulation

Select from:
National

(4.11.1.5) Country/area/region the policy, law, or regulation applies to

Select all that apply
United States of America

(4.11.1.6) Your organization’s position on the policy, law, or regulation

Select from:
Support with no exceptions

(4.11.1.8) Type of direct engagement with policy makers on this policy, law, or regulation

Select all that apply
Other, please specify :Met with House/Senate members and signed letter of support
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(4.11.1.9) Funding figure your organization provided to policy makers in the reporting year relevant to this policy, law, or
regulation (currency)

(4.11.1.10) Explain the relevance of this policy, law, or regulation to the achievement of your environmental commitments
and/or transition plan, how this has informed your engagement, and how you measure the success of your engagement

Our strategy is influenced by our belief that we have a responsibility to reduce our environmental impact and the resulting greenhouse gas emissions that contribute
to climate change. We recognize that direct engagement with policymakers has the potential to drive changes in legislation that will support our efforts along this
journey. Supporting waste reduction is central to our climate transition plan. The reduction of emissions from fiber-based and plastic-based packaging is part of our
science-based targets. One of the main hurdles to increasing recycling rates in our business is the lack of state and local recycling infrastructure.

(4.11.1.11) Indicate if you have evaluated whether your organization’s engagement on this policy, law, or regulation is
aligned with global environmental treaties or policy goals

Select from:
Yes, we have evaluated, and it is aligned

(4.11.1.12) Global environmental treaties or policy goals aligned with your organization's engagement on this policy, law

or regulation

Select all that apply
Paris Agreement

Row 2

(4.11.1.1) Specify the policy, law, or regulation on which your organization is engaging with policy makers

Recycle Act (providing more federal grants for state and local recycle programs)

(4.11.1.2) Environmental issues the policy, law, or regulation relates to

Select all that apply
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Climate change

(4.11.1.3) Focus area of policy, law, or regulation that may impact the environment

Low-impact production and innovation
Recycling and recyclability
Sustainable production and consumption

(4.11.1.4) Geographic coverage of policy, law, or regulation

Select from:
National

(4.11.1.5) Country/area/region the policy, law, or regulation applies to

Select all that apply
United States of America

(4.11.1.6) Your organization’s position on the policy, law, or regulation

Select from:
Support with no exceptions

(4.11.1.8) Type of direct engagement with policy makers on this policy, law, or regulation

Select all that apply
Other, please specify :Met with House of Senate members and signed letter of support

(4.11.1.9) Funding figure your organization provided to policy makers in the reporting year relevant to this policy, law, or

regulation (currency)
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(4.11.1.10) Explain the relevance of this policy, law, or regulation to the achievement of your environmental commitments

and/or transition plan, how this has informed your engagement, and how you measure the success of your engagement

Our strategy is influenced by our belief that we have a responsibility to reduce our environmental impact and the resulting greenhouse gas emissions that contribute
to climate change. We recognize that direct engagement with policymakers has the potential to drive changes in legislation that will support our efforts along this
journey. Supporting waste reduction is central to our climate transition plan. The reduction of emissions from fiber-based and plastic-based packaging is part of our
science-based targets.

(4.11.1.11) Indicate if you have evaluated whether your organization’s engagement on this policy, law, or regulation is
aligned with global environmental treaties or policy goals

Select from:
Yes, we have evaluated, and it is aligned

(4.11.1.12) Global environmental treaties or policy goals aligned with your organization's engagement on this policy, law

or regulation

Select all that apply
Paris Agreement

Row 3

(4.11.1.7) Specify the policy, law, or regulation on which your organization is engaging with policy makers

Recovery Act (establishing a grant program within the EPA for state and local recycling infrastructure).

(4.11.1.2) Environmental issues the policy, law, or regulation relates to

Select all that apply
Climate change

(4.11.1.3) Focus area of policy, law, or regulation that may impact the environment
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Low-impact production and innovation
Other low-impact production and innovation, please specify :Waste reduction

(4.11.1.4) Geographic coverage of policy, law, or regulation

Select from:
National

(4.11.1.5) Country/area/region the policy, law, or regulation applies to

Select all that apply
United States of America

(4.11.1.6) Your organization’s position on the policy, law, or regulation

Select from:
Support with no exceptions

(4.11.1.8) Type of direct engagement with policy makers on this policy, law, or regulation

Select all that apply
Other, please specify :Met with House of Senate members and signed letter of support

(4.11.1.9) Funding figure your organization provided to policy makers in the reporting year relevant to this policy, law, or
regulation (currency)

(4.11.1.10) Explain the relevance of this policy, law, or regulation to the achievement of your environmental commitments
and/or transition plan, how this has informed your engagement, and how you measure the success of your engagement

Our strategy is influenced by our belief that we have a responsibility to reduce our environmental impact and the resulting greenhouse gas emissions that contribute
to climate change. We recognize that direct engagement with policymakers has the potential to drive changes in legislation that will support our efforts along this
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Journey. Supporting waste reduction is central to our climate transition plan. The reduction of emissions from fiber-based and plastic-based packaging is part of our
science-based targets. One of the main hurdles to increasing recycling rates in our business is the lack of state and local recycling infrastructure.

(4.11.1.11) Indicate if you have evaluated whether your organization’s engagement on this policy, law, or regulation is

aligned with global environmental treaties or policy goals

Select from:
Yes, we have evaluated, and it is aligned

(4.11.1.12) Global environmental treaties or policy goals aligned with your organization's engagement on this policy, law

or regulation

Select all that apply
Paris Agreement

Row 4

(4.11.1.1) Specify the policy, law, or regulation on which your organization is engaging with policy makers

The Recycling Composting Accountability Act (establishing a grant program within the EPA for state and local recycling infrastructure.)

(4.11.1.2) Environmental issues the policy, law, or regulation relates to

Select all that apply
Climate change

(4.11.1.3) Focus area of policy, law, or regulation that may impact the environment

Low-impact production and innovation
Other low-impact production and innovation, please specify :Waste reduction

(4.11.1.4) Geographic coverage of policy, law, or regulation

Select from:
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National

(4.11.1.5) Country/area/region the policy, law, or regulation applies to

Select all that apply
United States of America

(4.11.1.6) Your organization’s position on the policy, law, or regulation

Select from:
Support with no exceptions

(4.11.1.8) Type of direct engagement with policy makers on this policy, law, or regulation

Select all that apply
Other, please specify :Met with House of Senate Members

(4.11.1.9) Funding figure your organization provided to policy makers in the reporting year relevant to this policy, law, or
regulation (currency)

(4.11.1.10) Explain the relevance of this policy, law, or regulation to the achievement of your environmental commitments
and/or transition plan, how this has informed your engagement, and how you measure the success of your engagement

Our strategy is influenced by our belief that we have a responsibility to reduce our environmental impact and the resulting greenhouse gas emissions that contribute
to climate change. We recognize that direct engagement with policymakers has the potential to drive changes in legislation that will support our efforts along this
Journey. Supporting waste reduction is central to our climate transition plan. The reduction of emissions from fiber-based and plastic-based packaging is part of our
science-based targets. One of the main hurdles to increasing recycling rates in our business is the lack of state and local recycling infrastructure.

(4.11.1.11) Indicate if you have evaluated whether your organization’s engagement on this policy, law, or regulation is

aligned with global environmental treaties or policy goals

Select from:
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Yes, we have evaluated, and it is aligned

(4.11.1.12) Global environmental treaties or policy goals aligned with your organization's engagement on this policy, law

or regulation

Select all that apply
Paris Agreement

Row 5

(4.11.1.1) Specify the policy, law, or regulation on which your organization is engaging with policy makers

The Recycling Infrastructure and Accessibility Act of 2023 (establishing a grant program within the EPA for state and local recycling infrastructure.)

(4.11.1.2) Environmental issues the policy, law, or regulation relates to

Select all that apply
Climate change

(4.11.1.3) Focus area of policy, law, or regulation that may impact the environment

Low-impact production and innovation
Other low-impact production and innovation, please specify :Waste reduction

(4.11.1.4) Geographic coverage of policy, law, or regulation

Select from:
National

(4.11.1.5) Country/area/region the policy, law, or regulation applies to

Select all that apply
United States of America
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(4.11.1.6) Your organization’s position on the policy, law, or regulation

Select from:
Support with no exceptions

(4.11.1.8) Type of direct engagement with policy makers on this policy, law, or regulation

Select all that apply
Other, please specify :Met with House of Senate members

(4.11.1.9) Funding figure your organization provided to policy makers in the reporting year relevant to this policy, law, or
regulation (currency)

(4.11.1.10) Explain the relevance of this policy, law, or regulation to the achievement of your environmental commitments
and/or transition plan, how this has informed your engagement, and how you measure the success of your engagement

Our strategy is influenced by our belief that we have a responsibility to reduce our environmental impact and the resulting greenhouse gas emissions that contribute
to climate change. We recognize that direct engagement with policymakers has the potential to drive changes in legislation that will support our efforts along this
journey. Supporting waste reduction is central to our climate transition plan. The reduction of emissions from fiber-based and plastic-based packaging is part of our
science-based targets. One of the main hurdles to increasing recycling rates in our business is the lack of state and local recycling infrastructure.

(4.11.1.11) Indicate if you have evaluated whether your organization’s engagement on this policy, law, or regulation is
aligned with global environmental treaties or policy goals

Select from:
Yes, we have evaluated, and it is aligned

(4.11.1.12) Global environmental treaties or policy goals aligned with your organization's engagement on this policy, law

or regulation

Select all that apply
Paris Agreement
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[Add row]

(4.11.2) Provide details of your indirect engagement on policy, law, or regulation that may (positively or negatively) impact
the environment through trade associations or other intermediary organizations or individuals in the reporting year.

Row 1

(4.11.2.1) Type of indirect engagement

Select from:
Indirect engagement via a trade association

(4.11.2.4) Trade association

North America
Other trade association in North America, please specify :U.S. Green Building Council

(4.11.2.5) Environmental issues relevant to the policies, laws, or regulations on which the organization or individual has

taken a position

Select all that apply
Climate change

(4.11.2.6) Indicate whether your organization’s position is consistent with the organization or individual you engage with

Select from:
Consistent

(4.11.2.7) Indicate whether your organization attempted to influence the organization or individual's position in the

reporting year

Select from:
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No, we did not attempt to influence their position

(4.11.2.8) Describe how your organization’s position is consistent with or differs from the organization or individual's

position, and any actions taken to influence their position

The NRA is committed to educating their members about environmental sustainability in the restaurant business, including how to minimize food waste. That’s why
they have taken a leadership role, in partnership with the Food Waste Reduction Alliance, Grocery Manufacturers Association and the Food Marketing Institute, to
reduce food waste in our industry. One of the main objectives of the group is to recycle unused food waste by diverting it from landfills.

(4.11.2.9) Funding figure your organization provided to this organization or individual in the reporting year (currency)

100002

(4.11.2.10) Describe the aim of this funding and how it could influence policy, law or regulation that may impact the
environment

Membership in the organization

(4.11.2.11) Indicate if you have evaluated whether your organization’s engagement is aligned with global environmental
treaties or policy goals

Select from:
Yes, we have evaluated, and it is aligned

(4.11.2.12) Global environmental treaties or policy goals aligned with your organization’s engagement on policy, law or

regulation

Select all that apply
Paris Agreement

Row 2

(4.11.2.1) Type of indirect engagement
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Select from:
Indirect engagement via a trade association

(4.11.2.4) Trade association

Global
Other global trade association, please specify :Roundtable for Sustainable Palm Qil(RSPO)

(4.11.2.5) Environmental issues relevant to the policies, laws, or regulations on which the organization or individual has

taken a position

Select all that apply
Climate change

(4.11.2.6) Indicate whether your organization’s position is consistent with the organization or individual you engage with

Select from:
Consistent

(4.11.2.7) Indicate whether your organization attempted to influence the organization or individual's position in the
reporting year

Select from:
No, we did not attempt to influence their position

(4.11.2.8) Describe how your organization’s position is consistent with or differs from the organization or individual's
position, and any actions taken to influence their position

The Roundtable for Sustainable Palm Oil (RSPO) pursues the use of sustainable palm oil products across the globe. They maintain environmental and social criteria
which companies must comply to produce sustainable palm oil. RSPO looks to prevent tropical rainforest deforestation and peatland conversion which are
contributors to global climate change.

(4.11.2.9) Funding figure your organization provided to this organization or individual in the reporting year (currency)
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2300

(4.11.2.10) Describe the aim of this funding and how it could influence policy, law or regulation that may impact the

environment

Membership in the organization.

(4.11.2.11) Indicate if you have evaluated whether your organization’'s engagement is aligned with global environmental
treaties or policy goals

Select from:
Yes, we have evaluated, and it is aligned

(4.11.2.12) Global environmental treaties or policy goals aligned with your organization’s engagement on policy, law or

regulation

Select all that apply
Paris Agreement

Row 3

(4.11.2.1) Type of indirect engagement

Select from:
Indirect engagement via a trade association

(4.11.2.4) Trade association

North America
Other trade association in North America, please specify :Clean Energy Buyers Association (CEBA)

(4.11.2.5) Environmental issues relevant to the policies, laws, or regulations on which the organization or individual has

taken a position
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Select all that apply
Climate change

(4.11.2.6) Indicate whether your organization’s position is consistent with the organization or individual you engage with

Select from:
Consistent

(4.11.2.7) Indicate whether your organization attempted to influence the organization or individual’s position in the
reporting year

Select from:
No, we did not attempt to influence their position

(4.11.2.8) Describe how your organization’s position is consistent with or differs from the organization or individual's
position, and any actions taken to influence their position

The Clean Energy Buyers Association (CEBA) is a membership association in the United States for energy customers seeking to procure clean energy. The
aspiration is to achieve a 90% carbon-free U.S. electricity system by 2030.

(4.11.2.9) Funding figure your organization provided to this organization or individual in the reporting year (currency)

15000

(4.11.2.10) Describe the aim of this funding and how it could influence policy, law or regulation that may impact the
environment

Membership in the organization.

(4.11.2.11) Indicate if you have evaluated whether your organization’s engagement is aligned with global environmental

treaties or policy goals

Select from:
Yes, we have evaluated, and it is aligned
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(4.11.2.12) Global environmental treaties or policy goals aligned with your organization’s engagement on policy, law or

regulation

Select all that apply
Paris Agreement

Row 4

(4.11.2.1) Type of indirect engagement

Select from:
Indirect engagement via a trade association

(4.11.2.4) Trade association

North America
Other trade association in North America, please specify :U.S. Roundtable for Sustainable Poultry & Eggs

(4.11.2.5) Environmental issues relevant to the policies, laws, or regulations on which the organization or individual has

taken a position

Select all that apply
Climate change

(4.11.2.6) Indicate whether your organization’s position is consistent with the organization or individual you engage with

Select from:
Consistent

(4.11.2.7) Indicate whether your organization attempted to influence the organization or individual’s position in the

reporting year

Select from:
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No, we did not attempt to influence their position

(4.11.2.8) Describe how your organization’s position is consistent with or differs from the organization or individual's

position, and any actions taken to influence their position

The U.S. Roundtable for Sustainable Poultry & Eggs is a multi-stakeholder organization built to support continuous improvement in sustainability for the poultry and
egg value chain. One of the three pillars of its work is focused on environmental sustainability, including energy and greenhouse gas conservation.

(4.11.2.9) Funding figure your organization provided to this organization or individual in the reporting year (currency)

10000

(4.11.2.10) Describe the aim of this funding and how it could influence policy, law or regulation that may impact the
environment

Membership to organization.

(4.11.2.11) Indicate if you have evaluated whether your organization’s engagement is aligned with global environmental
treaties or policy goals

Select from:
Yes, we have evaluated, and it is aligned

(4.11.2.12) Global environmental treaties or policy goals aligned with your organization’s engagement on policy, law or

regulation

Select all that apply
Paris Agreement

Row 5

(4.11.2.1) Type of indirect engagement

Select from:
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Indirect engagement via a trade association

(4.11.2.4) Trade association

North America
Other trade association in North America, please specify :U.S. Roundtable for Sustainable Beef

(4.11.2.5) Environmental issues relevant to the policies, laws, or regulations on which the organization or individual has

taken a position

Select all that apply
Climate change

(4.11.2.6) Indicate whether your organization’s position is consistent with the organization or individual you engage with

Select from:
Consistent

(4.11.2.7) Indicate whether your organization attempted to influence the organization or individual's position in the
reporting year

Select from:
No, we did not attempt to influence their position

(4.11.2.8) Describe how your organization’s position is consistent with or differs from the organization or individual's
position, and any actions taken to influence their position

The U.S. Roundtable for Sustainable Beef is a multi-stakeholder organization built to support continuous improvement in sustainability for the beef value chain. Its
effort is focused on supporting industry collaboration and promoting the adoption and measurement of sustainability practices in the U.S. beef supply chain.

(4.11.2.9) Funding figure your organization provided to this organization or individual in the reporting year (currency)

15000

135



(4.11.2.10) Describe the aim of this funding and how it could influence policy, law or regulation that may impact the

environment

Membership in the organization.

(4.11.2.11) Indicate if you have evaluated whether your organization's engagement is aligned with global environmental
treaties or policy goals

Select from:
Yes, we have evaluated, and it is aligned

(4.11.2.12) Global environmental treaties or policy goals aligned with your organization’s engagement on policy, law or

regulation

Select all that apply

Paris Agreement
[Add row]

(4.12) Have you published information about your organization’s response to environmental issues for this reporting year
in places other than your CDP response?

Select from:
Yes

(4.12.1) Provide details on the information published about your organization’s response to environmental issues for this
reporting year in places other than your CDP response. Please attach the publication.

Row 1

(4.12.1.1) Publication

Select from:
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In voluntary sustainability reports

(4.12.1.3) Environmental issues covered in publication

Select all that apply
Climate change
Forests

Water
Biodiversity

(4.12.1.4) Status of the publication

Select from:
Complete

(4.12.1.5) Content elements

Select all that apply
Strategy Value chain engagement
Governance Water accounting figures

Emission targets
Emissions figures
Commodity volumes

(4.12.1.6) Page/section reference

Page 7. Planet - P.12 Disclosure - Environmental -P.13 Disclosure - Energy - P14 Disclosure - Water - P.15 Disclosure - Emissions

(4.12.1.7) Attach the relevant publication

R4GG+2024+Report pdf

(4.12.1.8) Comment
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Our Recipe for Good Growth: People, Food, Planet Yum! Brands 2024 Global Citizenship & Sustainability Report

Row 2

(4.12.1.1) Publication

Select from:
In voluntary sustainability reports

(4.12.1.3) Environmental issues covered in publication

Select all that apply
Climate change
Forests

Water
Biodiversity

(4.12.1.4) Status of the publication

Select from:
Complete

(4.12.1.5) Content elements

Select all that apply
Strategy Biodiversity indicators
Governance Public policy engagement

Risks & Opportunities
Value chain engagement
Dependencies & Impacts

(4.12.1.6) Page/section reference

Full TCFD Report
138



(4.12.1.7) Attach the relevant publication

Yum!+TCFD+Report+0721.pdf

(4.12.1.8) Comment

Yum! is committed to addressing the climate crisis by supporting a transition to a sustainable, low-carbon economy. Yum!’s first-ever Taskforce on Climate-related
Financial Disclosures (TCFD) report analyzed our climate risks and opportunities globally. The TCFD report, conducted in collaboration with a third-party external
partner, has been prepared according to recommendations from TCFD and builds on Yum!’s existing climate work such as Yum!’s science-based targets and CDP
disclosures.

Row 3

(4.12.1.1) Publication

Select from:
In voluntary sustainability reports

(4.12.1.3) Environmental issues covered in publication

Select all that apply
Climate change
Forests

Water
Biodiversity

(4.12.1.4) Status of the publication

Select from:
Complete

(4.12.1.5) Content elements

Select all that apply
Strategy Dependencies & Impacts
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Governance Biodiversity indicators
Emission targets Public policy engagement
Risks & Opportunities

Value chain engagement

(4.12.1.6) Page/section reference

Full 2024 Performance Summary

(4.12.1.7) Attach the relevant publication

R4GG+2024+Report+Performance+Summary.pdf

(4.12.1.8) Comment

Yum! Brands’ sustainability strategy is structured around three pillars: People: Fostering inclusive growth and community impact. Food: Ensuring safety,
transparency, and responsible sourcing. Planet: Reducing environmental impact and promoting circularity. This document gives a performance summary of progress
against targets.

[Add row]
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CS5. Business strategy
(5.1) Does your organization use scenario analysis to identify environmental outcomes?
Climate change

(5.1.1) Use of scenario analysis

Select from:
Yes

(5.1.2) Frequency of analysis

Select from:
Every three years or less frequently

Forests

(5.1.1) Use of scenario analysis

Select from:
No, but we plan to within the next two years

(5.1.3) Primary reason why your organization has not used scenario analysis

Select from:
No standardized procedure

(5.1.4) Explain why your organization has not used scenario analysis

Our climate scenario analysis included suppliers for beef, poultry and dairy. Within that analysis, consideration to forests and deforestation was included.

Water
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(5.1.1) Use of scenario analysis

Select from:
Yes

(5.1.2) Frequency of analysis

Select from:

Every two years
[Fixed row]

(5.1.1) Provide details of the scenarios used in your organization’s scenario analysis.
Climate change

(5.1.1.1) Scenario used

Climate transition scenarios
IEA NZE 2050

(5.1.1.3) Approach to scenario

Select from:
Qualitative and quantitative

(5.1.1.4) Scenario coverage

Select from:
Organization-wide

(5.1.1.5) Risk types considered in scenario

Select all that apply
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Acute physical
Chronic physical
Policy

Market

(5.1.1.6) Temperature alignment of scenario

Select from:
1.5°C or lower

(5.1.1.7) Reference year

2021

(5.1.1.8) Timeframes covered

Select all that apply
2030
2050

(5.1.1.9) Driving forces in scenario

Local ecosystem asset interactions, dependencies and impacts
Climate change (one of five drivers of nature change)

Stakeholder and customer demands
Consumer sentiment

Regulators, legal and policy regimes
Global regulation
Methodologies and expectations for science-based targets

(5.1.1.10) Assumptions, uncertainties and constraints in scenario
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As part of our TCFD analysis, Yum! has conducted a scenario analysis taking into account acute/chronic physical and transition risks such as policy, reputation and
technology. Furthermore, Yum! has reviewed different scenarios and has identified that combinations of physical and transition risks will vary by geography versus
being globally harmonized. This insight was used as a fundamental component of our comprehensive TCFD-aligned global risk and opportunity assessment of global
restaurants and suppliers. If a business as usual (BAU) or Current Policy (CP) scenario plays out, then global temperatures will be well above 2C and physical climate
risks could be more frequent and intense. If, on the other hand, the transition to a low carbon economy is significantly accelerated, it could be expected that global
warming will be slowed and reversed. This scenario could result in physical risks being less frequent or intense, but with companies facing greater transition risks.

The Yum! approach to assessing and managing climate-related risks and opportunities accounts for these different climate-related scenarios.

(5.1.1.11) Rationale for choice of scenario

Yum! has reviewed different scenarios and has identified that a combination of physical and transition risks will vary by geography versus being globally harmonized.
The assessment results provide a foundation for Yum!’s commitment to a dual strategy of decarbonization and climate resiliency as both are critical to a sustainable
business. Overall, the Yum! business model has strong elements of risk mitigation built in given our vast geographical footprint.

Water

(5.1.1.1) Scenario used

Water scenarios
WRI Aqueduct

(5.1.1.3) Approach to scenario

Select from:
Qualitative and quantitative

(5.1.1.4) Scenario coverage

Select from:
Organization-wide

(5.1.1.5) Risk types considered in scenario

Select all that apply
Acute physical
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Chronic physical

(5.1.1.7) Reference year

2023

(5.1.1.8) Timeframes covered

Select all that apply
2030

(5.1.1.9) Driving forces in scenario

Local ecosystem asset interactions, dependencies and impacts
Changes to the state of nature

(5.1.1.10) Assumptions, uncertainties and constraints in scenario

As part of Yum!’s global water risk and opportunity assessment, a comprehensive evaluation was conducted across all equity and franchise restaurant locations and
1,400 supply chain sites spanning over 155 countries and territories. This assessment aimed to identify, quantify, and prioritize water-related risks and opportunities
that could impact operations, supply continuity, and long-term resilience. 56,875 global restaurant locations and 1,400 supply chain locations in over 155 countries
and territories were assessed to define and prioritize water risks and opportunities. Sites were evaluated based upon External Ratings, calculated from core WRI

Aqueduct 4.0 Indicators, using Food & Beverage Weighting scheme. Composite water risk ranking was calculated based on the Overall Water Risk, Baseline Water
Stress, and Future Water Stress (Business as Usual 2030) indicators for each location.

(5.1.1.11) Rationale for choice of scenario

The 2030 scenario more closely aligns with Yum!'s current water target, which matures in 2025. Future work may include additional scenarios and timeframes.
[Add row]

(5.1.2) Provide details of the outcomes of your organization’s scenario analysis.

Climate change
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(5.1.2.1) Business processes influenced by your analysis of the reported scenarios

Select all that apply
Target setting and transition planning

(5.1.2.2) Coverage of analysis

Select from:
Organization-wide

(5.1.2.3) Summarize the outcomes of the scenario analysis and any implications for other environmental issues

Under this scenario, we evaluated and modelled the business implications of climate related risks and opportunities (physical and transition) with consideration of
short medium-and long-term applicability to our business. The analysis concluded that 3.1% of our global restaurants and 12.6% of our global suppliers are specified
as ‘at risk’ for chronic physical risks and impacts from slow-onset climate shifts (e.g. water stress, persistent drought), which could potentially disrupt our operations or
commodity supplies. The evaluation also indicated that 7.5% of our global restaurants and 8.8% of our global suppliers are considered as ‘at risk’ for acute physical
risks related to single extreme weather events (e.g. flooding, hurricanes, tornadoes). About 15.8% of our global restaurants and 39.2% of our global suppliers are
deemed at 'risk’ for transition and market risks associated with impacts from climate-related regulations and stakeholder perceptions. A summary of the results of this
scenario analysis (initial TCFD report) is available on yum.com: https.//www.yum.com/wps/wcm/connect/yumbrands/Oeeed4f0-e31f-4d9e-abce-
c1ee2¢cd3c9f5/Yum%21+TCFD+Report+0721.pdf?MOD=AJPERES&CVID=nGrs9dQ

Water

(5.1.2.1) Business processes influenced by your analysis of the reported scenarios

Select all that apply
Target setting and transition planning

(5.1.2.2) Coverage of analysis

Select from:
Organization-wide

(5.1.2.3) Summarize the outcomes of the scenario analysis and any implications for other environmental issues
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In 2023, we conducted a risk assessment using the World Resources Institute's Aqueduct tools to determine areas of highest risk. We evaluated both water access
and water quality due to their importance to restaurant operations and food production. The assessment revealed that 44% of our restaurants are in areas of medium-
to high-water-risk. The risk assessment also included select supplier sites, including food facilities, distribution centers and packaging facilities. Of the suppliers
assessed, 41% are in medium- to high-water-risk locations, a 9% increase from our prior assessment in 2021.

[Fixed row]

(5.2) Does your organization’s strategy include a climate transition plan?

(5.2.1) Transition plan

Select from:
Yes, we have a climate transition plan which aligns with a 1.5°C world

(5.2.3) Publicly available climate transition plan

Select from:
Yes

(5.2.4) Plan explicitly commits to cease all spending on, and revenue generation from, activities that contribute to fossil

fuel expansion

Select from:
No, and we do not plan to add an explicit commitment within the next two years

(5.2.6) Explain why your organization does not explicitly commit to cease all spending on and revenue
generation from activities that contribute to fossil fuel expansion

Not relevant as revenue generation does not fall into categories identified as contributing to fossil fuel expansion.

(5.2.7) Mechanism by which feedback is collected from shareholders on your climate transition plan

Select from:
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We have a different feedback mechanism in place

(5.2.8) Description of feedback mechanism

Setting our 1.5C aligned climate targets involved engagement and feedback from a range of stakeholders. As a result of this direct engagement, we now have SBTi-
approved science-based targets and a supporting transition plan which are published in our sustainability reports. Each year we also provide shareholders with
opportunities to share their feedback through investor calls with climate action as a topic of discussion. Feedback on our progress, including disclosure of our climate
transition plan, helps keep us focused on making progress and updating our transition plans accordingly. In addition, the Company has an integrated Board and
executive level governance structure to oversee its global sustainability initiatives governance and oversight of Environmental, Social and Governance issues
ultimately resides with the Yum! Brands Board of Directors. The CEO has oversight of annual budgets of climate mitigation strategies that are managed as part of the
duties of the Chief Sustainability Officer.

(5.2.9) Frequency of feedback collection

Select from:
Annually

(5.2.10) Description of key assumptions and dependencies on which the transition plan relies

The transition plan that has been disclosed in the Yum! Global Citizenship & Sustainability Report is one scenario of many possible outcomes to meet our 2030
climate targets. Assumptions were made on: restaurant growth rates, impact of greening of local grids, impact of energy efficiency implementation at restaurants,
amount of on-site and off-site renewable energy, portfolio of core proteins between now and target year, ability to implement emissions reductions activities in
partnership with our protein suppliers and estimated cost/savings to implement these initiatives.

(5.2.11) Description of progress against transition plan disclosed in current or previous reporting period

In 2024, Yum! achieved a 25% absolute reduction in greenhouse gas emissions compared to its 2019 baseline. This significant progress was primarily driven by
targeted energy efficiency initiatives and the increased adoption of renewable energy sources in key markets, notably the United Kingdom. To support these
reductions, Yum! integrated a range of sustainable operational practices across its restaurant portfolio. These included the deployment of Energy Management
Systems (EMS) and the installation of energy-efficient equipment, both of which contributed to enhanced energy performance, cost savings, and operational
efficiencies. Yum! also advanced its commitment to sustainable design by opening several flagship green restaurants: A KFC outlet in India, recognized as the
country’s first platinum-rated quick service restaurant. A Pizza Hut in Vietnam, awarded LEED Gold certification for its environmentally responsible construction and
operations. An all-electric Taco Bell restaurant in California, developed by franchisee Diversified Restaurant Group, showcasing innovation in low-carbon restaurant
design. Further improvements in data quality and traceability enabled Yum! to apply regional emission factors in its analysis of core protein categories, specifically
beef and poultry. This refinement allowed for more accurate estimations of environmental impact and was applied consistently to both the 2024 reporting year and the
2019 baseline. In the supply chain, Yum! continued to implement targeted emissions reduction programs, including: Pizza Hut’s collaboration with U.S. dairy farmers
to promote sustainable agricultural practices. Taco Bell’'s partnership with the National Fish and Wildlife Foundation, aimed at advancing sustainable ranching and
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land stewardship. These initiatives reflect Yum!’s integrated approach to climate action, combining operational improvements, supplier engagement, and data-driven
analysis to support its science-based targets and long-term sustainability goals.

(5.2.12) Attach any relevant documents which detail your climate transition plan (optional)

R4GG+2024+Report pdf

(5.2.13) Other environmental issues that your climate transition plan considers

Select all that apply
Forests

(5.2.14) Explain how the other environmental issues are considered in your climate transition plan

Our climate transition plan on our core protein (chicken, beef, dairy) products include addressing emissions from land-use change and deforestation where relevant.
[Fixed row]

(5.3) Have environmental risks and opportunities affected your strategy and/or financial planning?

(5.3.1) Environmental risks and/or opportunities have affected your strategy and/or financial planning

Select from:
Yes, strategy only

(5.3.2) Business areas where environmental risks and/or opportunities have affected your strategy

Select all that apply

Products and services
Upstream/downstream value chain
Operations

(5.3.3) Primary reason why environmental risks and/or opportunities have not affected your strategy and/or financial

planning
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Select from:
Not an immediate strategic priority

(5.3.4) Explain why environmental risks and/or opportunities have not affected your strategy and/or financial planning

Environmental risks have impacted our strategy in terms of our climate and sustainability targets and action plans. Future work would include integrating into financial
planning.
[Fixed row]

(5.3.1) Describe where and how environmental risks and opportunities have affected your strategy.

Products and services

(5.3.1.1) Effect type

Select all that apply
Risks

Opportunities

(5.3.1.2) Environmental issues relevant to the risks and/or opportunities that have affected your strategy in this area

Select all that apply
Climate change

Forests

(5.3.1.3) Describe how environmental risks and/or opportunities have affected your strategy in this area

Our brands put choice and consumer preferences at the forefront of their work which has included leaning into non-beef-based menu options like chicken and
vegetarian in recent years. Taco Bell has a robust offering of non-beef-based menu items, including vegetarian, that provides consumer options. They made
vegetarian options easier to access with “Veggie Mode,” a single-swipe feature that instantly transforms the menu on self-service kiosks in the U.S. to show only
vegetarian items. As of 2023, vegetarian items made up 23% of the unit mix for the U.S. brand. Our brands also continue to explore sustainable meat substitutes. In
2022, Taco Bell, our leader in beef volume, is also our leader in beef substitutes with menu items such as the “Beyond Carne Asada Steak.” Taco Bell also introduced
two new limited-time offers to its menu in 2023—Nacho Fries with Vegan Dipping Sauce and a Vegan Crunch wrap. In the United States, Pizza Hut was the first
national pizza company to offer plant-based meat across the nation. Habit continues to offer alternative protein options such as the Impossible plant-based patty and
vegan veggie patty. Our brands beyond KFC also continue to introduce new menu items that feature chicken as the core protein including Taco Bell’s Cantina
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Chicken Menu and Crispy Chicken Nuggets. One of the benefits us using non-beef products is reduced greenhouse gas emissions which is both a strategic business
move, based on consumer preferences, and a strategic sustainability action that’s resulted in a decrease of emissions. The timeframe for further development is
dependent on consumer preferences and varies in markets around the world.

Upstream/downstream value chain

(5.3.1.1) Effect type

Select all that apply
Risks
Opportunities

(5.3.1.2) Environmental issues relevant to the risks and/or opportunities that have affected your strategy in this area

Select all that apply
Climate change
Forests

(5.3.1.3) Describe how environmental risks and/or opportunities have affected your strategy in this area

We regularly evaluate both the physical and transition risks associated with climate change and the potential impacts on our supply chain. This includes impacts to
price and availability of core commodities which could affect the financial and operational performance of our restaurants. We work to maintain a diverse supply chain
and positive relationships with suppliers by proactively establishing mitigation strategies that include menu management and portfolio diversification. This helps
minimize potential disruptions affecting any one part of a country or distribution system whether due to climate-related matters or other factors. Through the
assessment of climate-related risks in the supply chain, efforts to address deforestation have been identified as an area of focus. Accordingly, we have set goals,
such as purchasing 100% of our paper-based packaging with fiber from responsibly-managed forests and recycled sources, and supporting the production of
sustainable palm oil for cooking through the Roundtable on Sustainable Palm Oil (RSPO). Yum! Brands also endorsed the New York Declaration on Forests (NYDF)
and the private sector goal of eliminating deforestation from the production of agricultural commodities such as palm oil, soy, paper and beef products, which
originally targeted 2020 but is now looking to achieve this well before 2030, and striving to end natural forest loss and degradation by 2030.

Operations

(5.3.1.1) Effect type

Select all that apply
Risks
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Opportunities

(5.3.1.2) Environmental issues relevant to the risks and/or opportunities that have affected your strategy in this area

Select all that apply
Climate change

(5.3.1.3) Describe how environmental risks and/or opportunities have affected your strategy in this area

Environmental risk has impacted our strategy on managing climate targets and GHG emissions associated with our restaurant buildings, a material part of our GHG
footprint. The priority action is focusing on reducing energy consumption, therefore reducing energy costs and also emissions. Each brand has adopted a list of
building green “must haves” to be implemented, including but not limited to: more efficient hoods/refrigeration/equipment/HVAC and lighting. In addition, on-site and
off-site renewable energy opportunities are analyzed and implemented where it makes sense for the business. As a holistic strategy, this can help our restaurants
reduce energy costs and decrease emissions over the long term and can provide energy resilience.

[Add row]

(5.4) In your organization'’s financial accounting, do you identify spending/revenue that is aligned with your organization’s
climate transition?

Identification of spending/revenue that is aligned with Methodology or framework used to assess alignment

your organization’s climate transition with your organization’s climate transition

Select from: Select all that apply
Yes Other methodology or framework

[Fixed row]

(5.4.1) Quantify the amount and percentage share of your spending/revenue that is aligned with your organization’s
climate transition.

Row 1
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(5.4.1.1) Methodology or framework used to assess alignment

Select from:
Other, please specify :Alignment with our climate transition plan.

(5.4.1.5) Financial metric

Select from:
OPEX

(5.4.1.6) Amount of selected financial metric that is aligned in the reporting year (currency)

1000000

(5.4.1.7) Percentage share of selected financial metric aligned in the reporting year (%)

(5.4.1.8) Percentage share of selected financial metric planned to align in 2025 (%)

(5.4.1.9) Percentage share of selected financial metric planned to align in 2030 (%)

(5.4.1.12) Details of the methodology or framework used to assess alignment with your organization’s climate transition

Values for 2024 are an estimation based on expenditures including renewable energy, pilot programs to address greenhouse gas emissions within our supply chain,
changes in purchases resulting from our activities, and other relevant management expenses. The figures are directional only. We will continue to refine our tracking
in the future. Our expectation is that OPEX for renewable energy will increase by 2030 to help achieve our science-based targets, however, the percentages are
directional.

[Add row]
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(5.9) What is the trend in your organization’s water-related capital expenditure (CAPEX) and operating expenditure (OPEX)
for the reporting year, and the anticipated trend for the next reporting year?

(5.9.1) Water-related CAPEX (+/- % change)

0

(5.9.2) Anticipated forward trend for CAPEX (+/- % change)

0

(5.9.3) Water-related OPEX (+/- % change)

9

(5.9.4) Anticipated forward trend for OPEX (+/- % change)

-2

(5.9.5) Please explain

In 2024 Yum! Brands continued to invest in water-saving measures for new and existing buildings as part of water conservation efforts in support of our goals. These
efforts are reflected in OPEX based on charges for water withdrawn per utility bills. From 2023, water withdrawn increased by approximately 9% compared with 2023,
attributable to improved water cost calculation methodologies. It is estimated that CAPEX was approximately at parity with the previous reporting year due to the
stable growth rate of our company-owned restaurant and office count.

[Fixed row]

(5.10) Does your organization use an internal price on environmental externalities?

(5.10.1) Use of internal pricing of environmental externalities

Select from:
No, but we plan to in the next two years
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(5.10.3) Primary reason for not pricing environmental externalities

Select from:
No standardized procedure

(5.10.4) Explain why your organization does not price environmental externalities

Yum! Brands has not explored the relevancy of an internal price of carbon or water at the time of this disclosure. We will revisit this topic in the future as our programs
continue to evolve and our markets gain experience in this area.
[Fixed row]

(5.11) Do you engage with your value chain on environmental issues?

Suppliers

(5.11.1) Engaging with this stakeholder on environmental issues

Select from:
Yes

(5.11.2) Environmental issues covered

Select all that apply
Climate change
Forests
Plastics

Smallholders

(5.11.1) Engaging with this stakeholder on environmental issues

Select from:
No, and we do not plan to within the next two years
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(5.11.3) Primary reason for not engaging with this stakeholder on environmental issues

Select from:
Not an immediate strategic priority

(5.11.4) Explain why you do not engage with this stakeholder on environmental issues

Given the scale of Yum! Brands’ operations and the complexity of its diverse global supply chain, the company currently does not engage directly with smallholder
producers. Yum!’s sourcing model is primarily structured around larger suppliers and commercial agricultural operations that are equipped to meet the company’s
volume, quality, and compliance requirements across multiple markets. However, Yum! recognizes the important role that smallholders play in global food systems,
particularly in regions where they contribute significantly to agricultural production and local economies. As part of its ongoing commitment to inclusive and
sustainable sourcing, Yum! will continue to monitor developments in supply chain engagement models and assess opportunities to support smallholder inclusion—
where feasible and aligned with operational needs and sustainability goals. This approach reflects Yum!’s dedication to continuous improvement, and to evolving its
sourcing practices in line with emerging best practices, stakeholder expectations, and global sustainability frameworks.

Customers

(5.11.1) Engaging with this stakeholder on environmental issues

Select from:
Yes

(5.11.2) Environmental issues covered

Select all that apply
Climate change
Plastics

Investors and shareholders

(5.11.1) Engaging with this stakeholder on environmental issues

Select from:
Yes
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(5.11.2) Environmental issues covered

Select all that apply
Climate change

Other value chain stakeholders

(5.11.1) Engaging with this stakeholder on environmental issues

Select from:
Yes

(5.11.2) Environmental issues covered

Select all that apply
Climate change
Forests

Water

Plastics
[Fixed row]

(5.11.1) Does your organization assess and classify suppliers according to their dependencies and/or impacts on the
environment?

Assessment of supplier dependencies and/or impacts on the environment

Climate change Select from:
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Assessment of supplier dependencies and/or impacts on the environment

No, we do not currently assess the dependencies and/or impacts of our suppliers, but we plan
to do so within the next two years

Forests Select from:
No, we do not currently assess the dependencies and/or impacts of our suppliers, but we plan
to do so within the next two years
Plastics Select from:
No, we do not currently assess the dependencies and/or impacts of our suppliers, but we plan
to do so within the next two years
[Fixed row]

(5.11.2) Does your organization prioritize which suppliers to engage with on environmental issues?

Climate change

(5.11.2.1) Supplier engagement prioritization on this environmental issue

Select from:

Yes, we prioritize which suppliers to engage with on this environmental issue

(5.11.2.2) Criteria informing which suppliers are prioritized for engagement on this environmental issue

Select all that apply

Procurement spend

Strategic status of suppliers
Supplier performance improvement

(5.11.2.4) Please explain



We engage suppliers of our core proteins (beef, dairy, poultry) and packaging through a multi-pronged approach to address sustainability. We engage with our
suppliers on an ad hoc basis on climate targets, progress on their climate journey, and partnership opportunities on decarbonization or data collection. In 2024
supplier engagement included a Global Poultry Sustainability Summit which covered a range of sustainability topics including climate and deforestation. The summit
brought together KFC'’s top poultry suppliers and sustainability leaders to discuss challenges and opportunities in climate impact and foster collaboration across
suppliers through pre-competitive coalitions and partnerships.

Forests

(5.11.2.1) Supplier engagement prioritization on this environmental issue

Select from:
Yes, we prioritize which suppliers to engage with on this environmental issue

(5.11.2.2) Criteria informing which suppliers are prioritized for engagement on this environmental issue

Select all that apply
Business risk mitigation

Procurement spend

(5.11.2.4) Please explain

Our engagement with suppliers around the topic of deforestation mainly focuses on our core protein suppliers (chicken, beef, dairy) on sustainability data collection,
climate targets and sharing best practices on climate and deforestation. For each core protein, the focus is on the suppliers that make up the top 50-80% of our
purchased volume globally.

Plastics

(5.11.2.1) Supplier engagement prioritization on this environmental issue

Select from:
Yes, we prioritize which suppliers to engage with on this environmental issue

(5.11.2.2) Criteria informing which suppliers are prioritized for engagement on this environmental issue

Select all that apply
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Procurement spend
Strategic status of suppliers
Supplier performance improvement

(5.11.2.4) Please explain

We engage with our plastic packaging supply chain to better understand our global environmental footprint. Due to the size, complexity, and diversity of our franchise
system and related supply chains, the data presented should be considered directional and based on the information made available during the reporting year. We
look forward to continuing our collaboration with franchisees and suppliers in evaluating and improving the sustainability of our plastics supply chain.

[Fixed row]

(5.11.5) Do your suppliers have to meet environmental requirements as part of your organization’s purchasing process?

Suppliers have to meet specific environmental requirements

related to this environmental issue as part of the purchasing Comment
process

Climate change Select from: We have started the process of including environmental criteria as
No, but we plan to introduce environmental requirements | Part of the purchasing and RFP process for our key protein
related to this environmental issue within the next two years | Products.

Forests Select from: We have started the process of including environmental criteria as

No, but we plan to introduce environmental requirements | Part of the purchasing and RFP process.
related to this environmental issue within the next two years

[Fixed row]

(5.11.7) Provide further details of your organization’s supplier engagement on environmental issues.

Climate change

(5.11.7.2) Action driven by supplier engagement

160



Select from:
Emissions reduction

(5.11.7.3) Type and details of engagement

Innovation and collaboration
Collaborate with suppliers on innovations to reduce environmental impacts in products and services

(5.11.7.4) Upstream value chain coverage

Select all that apply
Tier 1 suppliers

(5.11.7.5) % of tier 1 suppliers by procurement spend covered by engagement

Select from:
76-99%

(5.11.7.6) % of tier 1 supplier-related scope 3 emissions covered by engagement

Select from:
76-99%

(5.11.7.9) Describe the engagement and explain the effect of your engagement on the selected environmental action

We regularly engage with our direct beef suppliers to understand opportunities to enhance their capacity to supply sustainable beef products, in alignment with our
commitment to the New York Declaration on Forests. We place particular emphasis on suppliers operating in markets that require additional time to transition their
supply chains. In addition, our Food Safety and Quality Assurance (FSQA) team conducts regular audits of suppliers, focusing on product quality, safety, and
compliance. These audits are managed through a global digital platform that streamlines data collection and oversight. We are also committed to making investments
in innovative research and projects that support decarbonization of cattle farming (for beef and dairy production). In 2023, in collaboration with Cargill (a long-standing
supplier for Taco Bell) and the National Fish and Wildlife Foundation, we established a multi-year fund promoting projects to expand sustainable farming practices in
the US beef supply chain. Since 2021, Pizza Hut has engaged in several pilot projects with its global dairy suppliers, exploring feed additives, innovative farming
techniques, and enhanced data collection, which seek to reduce greenhouse gas emissions and improve efficiency in milk production.

(5.11.7.11) Engagement is helping your tier 1 suppliers engage with their own suppliers on the selected action
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Select from:
Yes

Forests

(5.11.7.1) Commodity

Select from:
Timber products

(5.11.7.2) Action driven by supplier engagement

Select from:
No deforestation and/or conversion of other natural ecosystems

(5.11.7.3) Type and details of engagement

Capacity building
Develop or distribute resources on how to map upstream value chain

Financial incentives
Provide financial incentives for environmental performance

(5.11.7.4) Upstream value chain coverage

Select all that apply
Tier 1 suppliers

(5.11.7.5) % of tier 1 suppliers by procurement spend covered by engagement

Select from:
76-99%

(5.11.7.9) Describe the engagement and explain the effect of your engagement on the selected environmental action
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We engage with approximately 100% of our direct suppliers, with varying levels of engagement, to improve capacity to supply sustainable raw materials, and
procurement teams to understand current progress against our goal of sourcing 100% sustainable fiber. Our Food Safety Quality Assurance Team (FSQA) regularly
audits suppliers on key measures of other requirements around product quality, safety and compliance. They use a global management platform to facilitate this work.
In 2024 Yum! Global Sustainability deployed a sustainability module integrated with this tool to facilitate supply chain mapping in order to increase our capability to
engage with suppliers on fiber-based products and to gather data. Sustainably certified fiber-based products can result in increased initial costs that we pay to
suppliers for commodities produced using sustainable agriculture practices. We mitigate these costs, as much as possible, through supply chain procurement and
strategic specifications. Our efforts are aimed at market transformation. We support our suppliers that share our goals around sustainable materials by recognizing
their achievements and continuing our partnership. We are proud of the progress we’ve made and are working with our suppliers to promote their progress.

(5.11.7.11) Engagement is helping your tier 1 suppliers engage with their own suppliers on the selected action

Select from:
Yes

Water

(5.11.7.10) Engagement is helping your tier 1 suppliers meet an environmental requirement related to this environmental

issue

Select from:
No, this engagement is unrelated to meeting an environmental requirement

Plastics

(5.11.7.2) Action driven by supplier engagement

Select from:
No other supplier engagement

Forests

(5.11.7.1) Commodity

Select from:
Palm oil
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(5.11.7.2) Action driven by supplier engagement

Select from:
No deforestation and/or conversion of other natural ecosystems

(5.11.7.3) Type and details of engagement

Capacity building
Develop or distribute resources on how to map upstream value chain

Financial incentives
Provide financial incentives for environmental performance

(5.11.7.4) Upstream value chain coverage

Select all that apply
Tier 1 suppliers

(5.11.7.5) % of tier 1 suppliers by procurement spend covered by engagement

Select from:
76-99%

(5.11.7.9) Describe the engagement and explain the effect of your engagement on the selected environmental action

We engage with approximately 100% of our direct suppliers, with varying levels of engagement, to improve capacity to supply sustainable raw materials, and
procurement teams to understand current progress against our goal of sourcing 100% sustainable fiber. Our Food Safety Quality Assurance Team (FSQA) regularly
audits suppliers on key measures of other requirements around product quality, safety and compliance. They use a global management platform to facilitate this work.
Sustainably certified fiber-based products can result in increased initial costs that we pay to suppliers for commodities produced using sustainable agriculture
practices. We mitigate these costs, as much as possible, through supply chain procurement and strategic specifications. Our efforts are aimed at market
transformation. We support our suppliers that share our goals around sustainable materials by recognizing their achievements and continuing our partnership.

(5.11.7.11) Engagement is helping your tier 1 suppliers engage with their own suppliers on the selected action

Select from:
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Yes
Forests

(5.11.7.1) Commodity

Select from:
Cattle products

(5.11.7.2) Action driven by supplier engagement

Select from:
No deforestation and/or conversion of other natural ecosystems

(5.11.7.3) Type and details of engagement

Capacity building
Develop or distribute resources on how to map upstream value chain
Provide training, support and best practices on how to set science-based targets

(5.11.7.4) Upstream value chain coverage

Select all that apply
Tier 1 suppliers

(5.11.7.5) % of tier 1 suppliers by procurement spend covered by engagement

Select from:
76-99%

(5.11.7.9) Describe the engagement and explain the effect of your engagement on the selected environmental action

We engage with nearly 100% of our direct suppliers through varying levels of interaction to enhance their capacity to supply sustainable beef products, in alignment
with our commitment to the New York Declaration on Forests. We place particular emphasis on suppliers operating in markets that require additional time to transition

165



their supply chains. Our Food Safety and Quality Assurance (FSQA) team conducts reqular audits of suppliers, focusing on product quality, safety, and compliance.
These audits are managed through a global digital platform that streamlines data collection and oversight. Given that beef is our highest-emitting commodity, we have
established a collaboration with Cargill—a long-standing supplier for Taco Bell—and the National Fish and Wildlife Foundation. This partnership aims to expand
sustainable farming practices in the beef supply chain. In 2023, organizations supporting ranchers were invited to apply for funding for projects commencing in 2024.
The initiative will establish a $2 million fund to conserve natural resources and reduce climate impacts. In 2022, Pizza Hut initiated a partnership with Dairy Farmers of
America (DFA) to support dairy farm families in conducting annual farm-level carbon footprint assessments. This initiative enables participants to apply for funding to
implement greenhouse gas reduction projects and contributes to improved efficiency in milk production.

(5.11.7.11) Engagement is helping your tier 1 suppliers engage with their own suppliers on the selected action

Select from:
Yes

Forests

(5.11.7.1) Commodity

Select from:
Soy

(5.11.7.2) Action driven by supplier engagement

Select from:
No deforestation and/or conversion of other natural ecosystems

(5.11.7.3) Type and details of engagement

Capacity building
Develop or distribute resources on how to map upstream value chain

Innovation and collaboration
Collaborate with suppliers on innovations to reduce environmental impacts in products and services

(5.11.7.4) Upstream value chain coverage
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Select all that apply
Tier 1 suppliers

(5.11.7.5) % of tier 1 suppliers by procurement spend covered by engagement

Select from:
76-99%

(5.11.7.9) Describe the engagement and explain the effect of your engagement on the selected environmental action

Soy, which is a primary ingredient in poultry and livestock feed, has a supply chain involving soybean farmers, processors, feed mills, poultry suppliers and finally
Yum! restaurants. While our business does not have direct soy suppliers and is at least five steps removed from the soybean field, we continue to work across our
supply chain to achieve greater levels of visibility and accountability. As part of our global supply chain management process, we regularly engage with suppliers to
understand their use of soy in poultry feed to help identify potential deforestation and conversion risks that may challenge our ability to meet public commitments,
including our endorsement of the New York Declaration on Forests (NYDF). Where possible, additional supplier mapping is performed where an increased risk of
deforestation due to soy-sourcing is identified within the supplier's value chain - for example, KFC Western Europe completed a poultry supplier mapping exercise in
2023 and published its findings externally. In 2024, we undertook a comprehensive deep dive on soy, focusing on KFC due to its poultry footprint and associated
embedded soy within poultry feed. Leveraging the Accountability Framework, we identified and engaged priority poultry suppliers to assess potential deforestation
and conversion risks. We also consulted with coalitions, NGOs, companies, and subject matter experts to better understand risk and opportunity areas. Towards the
end of the year, we held a Global Poultry Sustainability Summit for our suppliers which covered a range of sustainability topics including climate and deforestation.
Also in 2024, we completed the World Wildlife Fund (WWF) Biodiversity Risk Filter assessment to better understand nature-related risks in our business. In 2025, we
partnered with 3Keel to conduct a global risk assessment for soy in feed across our poultry supply chain (all brands), with KFC Western Europe extending its scope to
also include soy-use in dairy and pork production. This process involved surveying over 280 suppliers, collecting critical information such as soy origin and volume
data, and applying a standardized methodology to address data gaps. The work supports our readiness for potential requlations and enhances our broader forest
stewardship strategy.

(5.11.7.11) Engagement is helping your tier 1 suppliers engage with their own suppliers on the selected action

Select from:

Yes
[Add row]

(5.11.9) Provide details of any environmental engagement activity with other stakeholders in the value chain.
Climate change
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(5.11.9.1) Type of stakeholder

Select from:
Investors and shareholders

(5.11.9.2) Type and details of engagement

Education/Information sharing
Share information on environmental initiatives, progress and achievements

(5.11.9.3) % of stakeholder type engaged

Select from:
76-99%

(5.11.9.4) % stakeholder-associated scope 3 emissions

Select from:
76-99%

(5.11.9.5) Rationale for engaging these stakeholders and scope of engagement

Shareholder engagement occurs during the annual Proxy Vote as proposals are received and also occurs on an as-needed basis as groups bring climate-related
topics to our attention. Engagement conversations and written correspondence typically includes an overview of our sustainability and climate strategies and progress
in addition to a comprehensive review of any shareholder and NGO positions.

(5.11.9.6) Effect of engagement and measures of success

As a result of a 2018 shareholder proposal from The Sisters of Charity of the Blessed Virgin Mary, we adopted near-term climate targets now validated under SBTI.

As part of an ongoing process, we keep shareholders informed on our climate progress and our details of our climate transition plan through regular discussions with
shareholders, our annual CDP report, and our annual sustainability report.

Forests
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(5.11.9.1) Type of stakeholder

Select from:
Other value chain stakeholder, please specify :WWF

(5.11.9.2) Type and details of engagement

Innovation and collaboration
Encourage collaborative work in multi-stakeholder landscape towards initiatives for sustainable land-use goals

(5.11.9.3) % of stakeholder type engaged

Select from:
Unknown

(5.11.9.5) Rationale for engaging these stakeholders and scope of engagement

For our forest goals and progress, our aim is to also work with stakeholders outside our direct value chain, such as NGOs to evaluate best practices and conduct
mapping exercises in order to better understand our footprint and identify key areas of focus.

(5.11.9.6) Effect of engagement and measures of success

Our work extends to NGO partners who are active in the climate change space. For example we worked with WWF on a Brazil landscape analysis. We worked with
FAl Farms in 2021 and 2022 to understand and address sourcing soy from areas with a high risk of deforestation. In early 2022 we expanded our data collection in
our annual sustainability survey to account for global soy usage in our supply chain, and continue to collect soy data from suppliers.

Water

(5.11.9.1) Type of stakeholder

Select from:
Other value chain stakeholder, please specify :WRI Aqueduct Tool

(5.11.9.2) Type and details of engagement
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Innovation and collaboration
Other innovation and collaboration, please specify :Use of WRI tool

(5.11.9.3) % of stakeholder type engaged

Select from:
Unknown

(5.11.9.5) Rationale for engaging these stakeholders and scope of engagement

For water, our aim is to engage beyond our restaurants to help highlight focus areas for future work.

(5.11.9.6) Effect of engagement and measures of success

Our water risk assessments are done every other year, utilizing the WRI Aqueduct Tool. Results of the water risk assessments are shared around the organization to
better understand risk profile for restaurants and select suppliers.
[Add row]
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C6. Environmental Performance - Consolidation Approach

(6.1) Provide details on your chosen consolidation approach for the calculation of environmental performance data.

Climate change

Consolidation approach used

Select from:
Operational control

Provide the rationale for the choice of consolidation approach

Approach used for calculation and assurance of Yum's GHG
emissions

Forests Select from: Approach used for calculation and assurance of Yum's GHG
Operational control emissions

Water Select from: Approach used for calculation and assurance of Yum's GHG
Operational control emissions

Plastics Select from: Approach used for calculation and assurance of Yum's GHG
Operational control emissions

Biodiversity Select from: Approach used for calculation and assurance of Yum's GHG

Operational control

emissions

[Fixed row]
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C7. Environmental performance - Climate Change

(7.1) Is this your first year of reporting emissions data to CDP?

Select from:
No

(7.1.1) Has your organization undergone any structural changes in the reporting year, or are any previous structural
changes being accounted for in this disclosure of emissions data?

Has there been a structural change?

Select all that apply
No

[Fixed row]

(7.1.2) Has your emissions accounting methodology, boundary, and/or reporting year definition changed in the reporting
year?

Change(s) in methodology, boundary, and/or reporting year definition?

Select all that apply
No
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[Fixed row]

(7.2) Select the name of the standard, protocol, or methodology you have used to collect activity data and calculate
emissions.

Select all that apply
The Greenhouse Gas Protocol: Scope 2 Guidance

US EPA Mandatory Greenhouse Gas Reporting Rule

US EPA Emissions & Generation Resource Integrated Database (eGRID)

The Greenhouse Gas Protocol: Corporate Value Chain (Scope 3) Standard

The Greenhouse Gas Protocol: A Corporate Accounting and Reporting Standard (Revised Edition)

Other, please specify :International Energy Agency (IEA 2018) (Published 2020) and RE-DISS - European Residual Mixes (Published 2020)

(7.3) Describe your organization’s approach to reporting Scope 2 emissions.

Scope 2, location-based Scope 2, market-based Comment

Select from: Select from: Utilized residual mix emission factors for markets in Europe as
We are reporting a Scope 2, We are reporting a Scope 2, | well as eGRID factors for the United States.
location-based figure market-based figure

[Fixed row]

(7.4) Are there any sources (e.g. facilities, specific GHGs, activities, geographies, etc.) of Scope 1, Scope 2 or Scope 3
emissions that are within your selected reporting boundary which are not included in your disclosure?

Select from:
No

(7.5) Provide your base year and base year emissions.
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Scope 1

(7.5.1) Base year end

12/31/2019

(7.5.2) Base year emissions (metric tons CO2e)

35430

(7.5.3) Methodological details

Emissions are calculated by multiplying the consumption of each energy type by the appropriate emission factor. Consumption is based on actual data when
available. When actual data is unavailable, consumption is estimated based on the average consumption by Concept(s) in the same geographic location during the
reporting year.

Scope 2 (location-based)

(7.5.1) Base year end

12/31/2019

(7.5.2) Base year emissions (metric tons CO2e)

144826

(7.5.3) Methodological details

Emissions are calculated by multiplying the purchased electricity consumption by the appropriate emission factor. Consumption is based on actual data when
available. When actual data is unavailable, consumption is estimated based on the average consumption by Concept(s) in the same geographic location during the
reporting year. Location-based method estimates are based on grid-average emission factors for defined geographic locations.

Scope 2 (market-based)

(7.5.1) Base year end
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12/31/2019

(7.5.2) Base year emissions (metric tons CO2e)

153094

(7.5.3) Methodological details

Emissions are calculated by multiplying the purchased electricity consumption by the appropriate emission factor. Consumption is based on actual data when
available. When actual data is unavailable, consumption is estimated based on the average consumption by Concept(s) in the same geographic location during the
reporting year. Market-based method estimates are based on emission factors derived from contractual instruments, which meet the GHG Protocol “Scope 2 Quality

Criteria.” This includes electricity purchases covered by Energy Attribute Certificates (EACs). When these factors are not available, emissions are estimated using
residual mix factors.

Scope 3 category 1: Purchased goods and services

(7.5.1) Base year end

12/31/2019

(7.5.2) Base year emissions (metric tons CO2e)

19107854
(7.5.3) Methodological details

Emissions are calculated using the average-data method. Poultry and beef factors have been updated to regional emissions factors (GLEAM) for a comparable
comparison to our 2024 data, which was the first year we made those updates.

Scope 3 category 2: Capital goods

(7.5.1) Base year end

12/31/2019

(7.5.2) Base year emissions (metric tons CO2e)
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0

(7.5.3) Methodological details

Not considered material

Scope 3 category 3: Fuel-and-energy-related activities (not included in Scope 1 or 2)

(7.5.1) Base year end

12/31/2019

(7.5.2) Base year emissions (metric tons CO2e)

0

(7.5.3) Methodological details

Not considered material

Scope 3 category 4: Upstream transportation and distribution

(7.5.1) Base year end

12/31/2019

(7.5.2) Base year emissions (metric tons CO2e)

1051557

(7.5.3) Methodological details

Emissions are calculated using the fuel and distance-based methods.

Scope 3 category 5: Waste generated in operations
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(7.5.1) Base year end

12/31/2019

(7.5.2) Base year emissions (metric tons CO2e)

781430

(7.5.3) Methodological details

Emissions are calculated using the average-data method.
Scope 3 category 6: Business travel

(7.5.1) Base year end

12/31/2019

(7.5.2) Base year emissions (metric tons CO2e)

17961

(7.5.3) Methodological details

Emissions are calculated using the fuel and distance-based methods.
Scope 3 category 7: Employee commuting

(7.5.1) Base year end

12/31/2019

(7.5.2) Base year emissions (metric tons CO2e)
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(7.5.3) Methodological details

Not considered material

Scope 3 category 8: Upstream leased assets

(7.5.1) Base year end

12/31/2019

(7.5.2) Base year emissions (metric tons CO2e)

0

(7.5.3) Methodological details

Not considered material

Scope 3 category 9: Downstream transportation and distribution

(7.5.1) Base year end

12/31/2019

(7.5.2) Base year emissions (metric tons CO2e)

402196

(7.5.3) Methodological details

Emissions are calculated using the distance-based method.

Scope 3 category 10: Processing of sold products

(7.5.1) Base year end
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12/31/2019

(7.5.2) Base year emissions (metric tons CO2e)

0
(7.5.3) Methodological details
Not considered material

Scope 3 category 11: Use of sold products

(7.5.1) Base year end

12/31/2019

(7.5.2) Base year emissions (metric tons CO2e)

0

(7.5.3) Methodological details

Not considered material

Scope 3 category 12: End of life treatment of sold products

(7.5.1) Base year end

12/31/2019

(7.5.2) Base year emissions (metric tons CO2e)

7205

(7.5.3) Methodological details
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Emissions are calculated using the average-data method.

Scope 3 category 13: Downstream leased assets

(7.5.1) Base year end

12/31/2019

(7.5.2) Base year emissions (metric tons CO2e)

0
(7.5.3) Methodological details
Not considered material

Scope 3 category 14: Franchises

(7.5.1) Base year end

12/31/2019

(7.5.2) Base year emissions (metric tons CO2e)

8449558
(7.5.3) Methodological details

Emissions are calculated using the franchise-specific and average-data methods.
Scope 3 category 15: Investments

(7.5.1) Base year end

12/31/2019
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(7.5.2) Base year emissions (metric tons CO2e)

0
(7.5.3) Methodological details
Not considered material

Scope 3: Other (upstream)

(7.5.1) Base year end

12/31/2019

(7.5.2) Base year emissions (metric tons CO2e)

0
(7.5.3) Methodological details
Not considered material

Scope 3: Other (downstream)

(7.5.1) Base year end

12/31/2019

(7.5.2) Base year emissions (metric tons CO2e)

0
(7.5.3) Methodological details

Not considered material
[Fixed row]
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(7.6) What were your organization’s gross global Scope 1 emissions in metric tons CO2e?

Reporting year

(7.6.1) Gross global Scope 1 emissions (metric tons CO2e)

41192

(7.6.3) Methodological details

Emissions are calculated by multiplying the consumption of each energy type by the appropriate emission factor. Consumption is based on actual data when
available. When actual data is unavailable, consumption is estimated based on the average consumption by Concept(s) in the same geographic location during the
reporting year.

Past year 1

(7.6.1) Gross global Scope 1 emissions (metric tons CO2e)

38922

(7.6.2) End date

12/31/2023

(7.6.3) Methodological details

Emissions are calculated by multiplying the consumption of each energy type by the appropriate emission factor. Consumption is based on actual data when
available. When actual data is unavailable, consumption is estimated based on the average consumption by Concept(s) in the same geographic location during the
reporting year.

[Fixed row]

(7.7) What were your organization’s gross global Scope 2 emissions in metric tons CO2e?
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Reporting year

(7.7.1) Gross global Scope 2, location-based emissions (metric tons CO2e)

121117

(7.7.2) Gross global Scope 2, market-based emissions (metric tons CO2e)

99517

(7.7.4) Methodological details

Emissions are calculated by multiplying the purchased electricity consumption by the appropriate emission factor. Consumption is based on actual data when
available. When actual data is unavailable, consumption is estimated based on the average consumption by Concept(s) in the same geographic location during the
reporting year. Location-based method estimates are based on grid-average emission factors for defined geographic locations. Market-based method estimates are
based on emission factors derived from contractual instruments, which meet the GHG Protocol ‘Scope 2 Quality Criteria’. This includes electricity purchases covered
by EACs. When these factors are not available, emissions are estimated using residual mix factors.

Past year 1

(7.7.1) Gross global Scope 2, location-based emissions (metric tons CO2e)

105189

(7.7.2) Gross global Scope 2, market-based emissions (metric tons CO2e)

95241

(7.7.3) End date

12/31/2023

(7.7.4) Methodological details

Emissions are calculated by multiplying the purchased electricity consumption by the appropriate emission factor. Consumption is based on actual data when
available. When actual data is unavailable, consumption is estimated based on the average consumption by Concept(s) in the same geographic location during the
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reporting year. Location-based method estimates are based on grid-average emission factors for defined geographic locations. Market-based method estimates are
based on emission factors derived from contractual instruments, which meet the GHG Protocol ‘Scope 2 Quality Criteria’. This includes electricity purchases covered
by EACs. When these factors are not available, emissions are estimated using residual mix factors.

[Fixed row]

(7.8) Account for your organization’s gross global Scope 3 emissions, disclosing and explaining any exclusions.

Purchased goods and services

(7.8.1) Evaluation status

Select from:
Relevant, calculated

(7.8.2) Emissions in reporting year (metric tons CO2e)

24611236

(7.8.3) Emissions calculation methodology

Select all that apply
Average data method

(7.8.4) Percentage of emissions calculated using data obtained from suppliers or value chain partners

52

(7.8.5) Please explain

Estimated GHG emissions for purchased goods and services is based on direct data from select global markets. Data was available for core proteins (beef, poultry
and dairy), plastic, services wares, cooking oil, and fiber packaging for select countries, however, extensive extrapolation was required. Extrapolation in all areas is
done by calculating a per restaurant average, by brand and by region and applying global store count for company-owned and franchise restaurants.

Capital goods
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(7.8.1) Evaluation status

Select from:
Not relevant, explanation provided

(7.8.5) Please explain

Not Relevant, deemed immaterial with a spend-based screening.

Fuel-and-energy-related activities (not included in Scope 1 or 2)

(7.8.1) Evaluation status

Select from:
Not relevant, explanation provided

(7.8.5) Please explain

Not relevant, material emissions for this category are included in category 14.

Upstream transportation and distribution

(7.8.1) Evaluation status

Select from:
Relevant, calculated

(7.8.2) Emissions in reporting year (metric tons CO2e)

83567

(7.8.3) Emissions calculation methodology

Select all that apply
Fuel-based method
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Distance-based method

(7.8.4) Percentage of emissions calculated using data obtained from suppliers or value chain partners

37

(7.8.5) Please explain

In 2024, upstream transportation emissions were estimated using diesel fuel data from main distributor, which services approximately 90% of the U.S. market. We
calculated total diesel used for annual deliveries to Yum restaurants, then derived a per-restaurant average (PRA). This PRA was applied to the global average
restaurant count across all brands, including company-owned and franchise locations. All emissions were calculated using the 2024 DEFRA Emissions Factors.

Waste generated in operations

(7.8.1) Evaluation status

Select from:
Relevant, calculated

(7.8.2) Emissions in reporting year (metric tons CO2e)

1797542

(7.8.3) Emissions calculation methodology

Select all that apply
Average data method

(7.8.4) Percentage of emissions calculated using data obtained from suppliers or value chain partners

4

(7.8.5) Please explain

Due to limitations in data availability across all operating markets, data from countries with comprehensive reporting served as the foundation for the estimation. A per
restaurant average, by brand, was calculated based on waste generated per store in our sample of data provided and applied to our global store count for company-
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owned and franchise restaurants. This value represents operational waste disposed of, operational waste recycled, food donated, and products and not packaging
removed by customers. GHG emissions have been estimated using the EPA’s WARM tool using the best available categories.

Business travel

(7.8.1) Evaluation status

Select from:
Relevant, calculated

(7.8.2) Emissions in reporting year (metric tons CO2e)

19202

(7.8.3) Emissions calculation methodology

Select all that apply
Fuel-based method
Distance-based method

(7.8.4) Percentage of emissions calculated using data obtained from suppliers or value chain partners

54

(7.8.5) Please explain

All calculations were completed utilizing emission factors presented in the DEFRA UK Government greenhouse gas reporting conversion factors 2024.

Employee commuting

(7.8.1) Evaluation status

Select from:
Not relevant, explanation provided
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(7.8.5) Please explain

Emissions are immaterial, estimated to be approximately 0.2% of overall Scope 3 emissions.

Upstream leased assets

(7.8.1) Evaluation status

Select from:
Not relevant, explanation provided

(7.8.5) Please explain

Relevant upstream leased assets (offices, warehouses or other) are captured within scope 1 and 2 based on operational control determination. Scope 3 leased
assets not relevant.

Downstream transportation and distribution

(7.8.1) Evaluation status

Select from:
Relevant, calculated

(7.8.2) Emissions in reporting year (metric tons CO2e)

284532

(7.8.3) Emissions calculation methodology

Select all that apply
Distance-based method

(7.8.4) Percentage of emissions calculated using data obtained from suppliers or value chain partners

85
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(7.8.5) Please explain

In 2024, we estimated downstream transportation, defined as delivery from the restaurant to the consumer. A global average delivery distance was calculated using
Uber data, based on total miles travelled divided by total deliveries. A blended emissions factor, combining small cars and motorbikes (sourced from DEFRA 2024
Emissions Factors), was applied to reflect the typical global delivery fleet mix. Final calculations were based on the total estimated deliveries, average delivery
distance, and blended emissions factor.

Processing of sold products

(7.8.1) Evaluation status

Select from:
Not relevant, explanation provided

(7.8.5) Please explain

All the products sold by our restaurants are consumed immediately. Products only include food products, and any associated emissions from consumption of these
products (refrigeration or re-heating) are Indirect Category 11 emissions and not required for disclosure under the GHG Protocol.

Use of sold products

(7.8.1) Evaluation status

Select from:
Not relevant, explanation provided

(7.8.5) Please explain

All the products sold by our restaurants are consumed immediately. Products only include food products, and any associated emissions from consumption of these
products (refrigeration or re-heating) are Indirect Category 11 emissions and not required for disclosure under the GHG Protocol.

End of life treatment of sold products

(7.8.1) Evaluation status

Select from:
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Relevant, calculated

(7.8.2) Emissions in reporting year (metric tons CO2e)

33780

(7.8.3) Emissions calculation methodology

Select all that apply
Average data method

(7.8.4) Percentage of emissions calculated using data obtained from suppliers or value chain partners

(7.8.5) Please explain

|
N

Total represents 2024 emissions resulting from the end-of-life treatment of packaging. A per restaurant average, by brand, was calculated based on waste generated
per store in our sample and applied to our global store count for company-owned and franchise restaurants. GHG emissions have been estimated using the EPA’s
WARM tool using the best available categories.

Downstream leased assets

(7.8.1) Evaluation status

Select from:
Not relevant, explanation provided

(7.8.5) Please explain

Yum! Brands does not lease any material downstream assets.

Franchises

(7.8.1) Evaluation status
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Select from:
Relevant, calculated

(7.8.2) Emissions in reporting year (metric tons CO2e)

7314658

(7.8.3) Emissions calculation methodology

Select all that apply
Average data method
Franchise-specific method

(7.8.4) Percentage of emissions calculated using data obtained from suppliers or value chain partners

16
(7.8.5) Please explain

Emissions are calculated by multiplying the consumption of each energy type by the appropriate emission factor. Consumption is based on actual reported data when
available. When data is missing, we estimate consumption using country-level per-restaurant averages, or global brand-level per restaurant averages if country data
is not available. This applies to electricity, natural gas, diesel, LPG, and propane, using utility-specific rules as needed. Market based emissions noted.

Investments

(7.8.1) Evaluation status

Select from:
Not relevant, explanation provided

(7.8.5) Please explain

There were no material investments made that impacted greenhouse gas emissions.

Other (upstream)
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(7.8.1) Evaluation status

Select from:
Not evaluated

(7.8.5) Please explain

Not material

Other (downstream)

(7.8.1) Evaluation status

Select from:
Not evaluated

(7.8.5) Please explain

Not material.
[Fixed row]

(7.8.1) Disclose or restate your Scope 3 emissions data for previous years.
Past year 1

(7.8.1.1) End date

12/31/2023

(7.8.1.2) Scope 3: Purchased goods and services (metric tons CO2e)

19604976

(7.8.1.3) Scope 3: Capital goods (metric tons CO2e)
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(7.8.1.4) Scope 3: Fuel and energy-related activities (not included in Scopes 1 or 2) (metric tons CO2e)

(7.8.1.5) Scope 3: Upstream transportation and distribution (metric tons CO2e)
106776

(7.8.1.6) Scope 3: Waste generated in operations (metric tons CO2e)

780941

(7.8.1.7) Scope 3: Business travel (metric tons CO2e)

16901

(7.8.1.8) Scope 3: Employee commuting (metric tons CO2e)

(7.8.1.9) Scope 3: Upstream leased assets (metric tons CO2e)

(7.8.1.10) Scope 3: Downstream transportation and distribution (metric tons CO2e)
248387

(7.8.1.11) Scope 3: Processing of sold products (metric tons CO2e)

(7.8.1.12) Scope 3: Use of sold products (metric tons CO2e)
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(7.8.1.13) Scope 3: End of life treatment of sold products (metric tons CO2e)

41557

(7.8.1.14) Scope 3: Downstream leased assets (metric tons CO2e)

(7.8.1.15) Scope 3: Franchises (metric tons CO2e)

7135540

(7.8.1.16) Scope 3: Investments (metric tons CO2e)

(7.8.1.17) Scope 3: Other (upstream) (metric tons CO2e)

(7.8.1.18) Scope 3: Other (downstream) (metric tons CO2e)

0

(7.8.1.19) Comment

In 2023, we estimated GHG emissions for purchased goods and services based on direct data from select global markets. Extensive global data was available for
core proteins (beef, poultry and dairy), plastic, services wares, cooking oil, and fiber packaging. Although more data was available for purchases in the reporting year,
extensive extrapolation was required. Extrapolation in all areas is done by calculating a per restaurant average, by brand and if possible, by region and applying
global store count for company-owned and franchise restaurants.

[Fixed row]

(7.9) Indicate the verification/assurance status that applies to your reported emissions.
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Verification/assurance status

Scope 1 Select from:

Third-party verification or assurance process in place

Scope 2 (location-based or market-based) Select from:
Third-party verification or assurance process in place

Scope 3 Select from:

Third-party verification or assurance process in place

[Fixed row]

(7.9.1) Provide further details of the verification/assurance undertaken for your Scope 1 emissions, and attach the
relevant statements.

Row 1

(7.9.1.1) Verification or assurance cycle in place

Select from:
Annual process

(7.9.1.2) Status in the current reporting year

Select from:
Complete

(7.9.1.3) Type of verification or assurance

Select from:
Limited assurance
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(7.9.1.4) Attach the statement

2024-statement-of-ghg-emissions-assurance.pdf

(7.9.1.5) Page/section reference

Entire document

(7.9.1.6) Relevant standard

Select from:
Attestation standards established by AICPA (AT105)

(7.9.1.7) Proportion of reported emissions verified (%)

100
[Add row]

(7.9.2) Provide further details of the verification/assurance undertaken for your Scope 2 emissions and attach the relevant
statements.

Row 1

(7.9.2.1) Scope 2 approach

Select from:
Scope 2 location-based

(7.9.2.2) Verification or assurance cycle in place

Select from:
Annual process

(7.9.2.3) Status in the current reporting year
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Select from:
Complete

o go .

(7.9.2.4) Type of verification or assurance

Select from:
Limited assurance

(7.9.2.5) Attach the statement
2024-statement-of-ghg-emissions-assurance.pdf
(7.9.2.6) Page/ section reference
Entire document

(7.9.2.7) Relevant standard

Select from:
Attestation standards established by AICPA (AT105)

(7.9.2.8) Proportion of reported emissions verified (%)

100

Row 2

(7.9.2.1) Scope 2 approach

Select from:
Scope 2 market-based

(7.9.2.2) Verification or assurance cycle in place

Select from:
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Annual process

(7.9.2.3) Status in the current reporting year

Select from:
Complete

(7.9.2.4) Type of verification or assurance

Select from:
Limited assurance

(7.9.2.5) Attach the statement
2024-statement-of-ghg-emissions-assurance.pdf
(7.9.2.6) Page/ section reference

Entire document

(7.9.2.7) Relevant standard

Select from:
Attestation standards established by AICPA (AT105)

(7.9.2.8) Proportion of reported emissions verified (%)

100
[Add row]

(7.9.3) Provide further details of the verification/assurance undertaken for your Scope 3 emissions and attach the relevant
statements.

Row 1
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(7.9.3.1) Scope 3 category

Select all that apply
Scope 3: Franchises Scope 3: Upstream transportation and distribution
Scope 3: Business travel Scope 3: Downstream transportation and distribution

Scope 3: Purchased goods and services
Scope 3: Waste generated in operations
Scope 3: End-of-life treatment of sold products

(7.9.3.2) Verification or assurance cycle in place

Select from:
Annual process

(7.9.3.3) Status in the current reporting year

Select from:
Complete

(7.9.3.4) Type of verification or assurance

Select from:
Limited assurance

(7.9.3.5) Attach the statement
2024-statement-of-ghg-emissions-assurance.pdf
(7.9.3.6) Page/section reference

Entire document

(7.9.3.7) Relevant standard
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Select from:
Attestation standards established by AICPA (AT105)

(7.9.3.8) Proportion of reported emissions verified (%)

100
[Add row]

(7.10) How do your gross global emissions (Scope 1 and 2 combined) for the reporting year compare to those of the
previous reporting year?

Select from:
Increased

(7.10.1) Identify the reasons for any change in your gross global emissions (Scope 1 and 2 combined), and for each of
them specify how your emissions compare to the previous year.

Change in renewable energy consumption

(7.10.1.1) Change in emissions (metric tons CO2e)

1381

(7.10.1.2) Direction of change in emissions

Select from:
Decreased

(7.10.1.3) Emissions value (percentage)

1

(7.10.1.4) Please explain calculation
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The decrease in emissions was calculated as the year-over-year change in the Scope 2 market-based figure. The denominator for calculating the emissions value
percentage was the total 2023 scope 1 and 2 emissions, scope 2 being market based. Per CDP Guidance, we calculated the decrease in emissions attributed to
lower renewable energy consumption as follows: (-1380.82/134,163) * 100% =-1%.

Other emissions reduction activities

(7.10.1.1) Change in emissions (metric tons CO2e)

(7.10.1.2) Direction of change in emissions

Select from:
No change

(7.10.1.3) Emissions value (percentage)

0

(7.10.1.4) Please explain calculation

NA

Divestment

(7.10.1.1) Change in emissions (metric tons CO2e)

(7.10.1.2) Direction of change in emissions

Select from:
No change

(7.10.1.3) Emissions value (percentage)
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0

(7.10.1.4) Please explain calculation

NA

Acquisitions

(7.10.1.1) Change in emissions (metric tons CO2e)

(7.10.1.2) Direction of change in emissions

Select from:
No change

(7.10.1.3) Emissions value (percentage)

0

(7.10.1.4) Please explain calculation

NA

Mergers

(7.10.1.1) Change in emissions (metric tons CO2e)

(7.10.1.2) Direction of change in emissions

Select from:
No change
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(7.10.1.3) Emissions value (percentage)

0

(7.10.1.4) Please explain calculation

There has not been any mergers.

Change in output

(7.10.1.1) Change in emissions (metric tons CO2e)

7928

(7.10.1.2) Direction of change in emissions

Select from:
Increased

(7.10.1.3) Emissions value (percentage)

0

(7.10.1.4) Please explain calculation

Additional equity restaurants in portfolio.

Change in methodology

(7.10.1.1) Change in emissions (metric tons CO2e)

(7.10.1.2) Direction of change in emissions

Select from:
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No change

(7.10.1.3) Emissions value (percentage)

0

(7.10.1.4) Please explain calculation

We have not made any changes to the methodology

Change in boundary

(7.10.1.1) Change in emissions (metric tons CO2e)

(7.10.1.2) Direction of change in emissions

Select from:
No change

(7.10.1.3) Emissions value (percentage)

0

(7.10.1.4) Please explain calculation

We have not changed the boundary.

Change in physical operating conditions

(7.10.1.1) Change in emissions (metric tons CO2e)
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(7.10.1.2) Direction of change in emissions

Select from:
No change

(7.10.1.3) Emissions value (percentage)

0

(7.10.1.4) Please explain calculation

Not applicable

Unidentified

(7.10.1.1) Change in emissions (metric tons CO2e)

(7.10.1.2) Direction of change in emissions

Select from:
No change

(7.10.1.3) Emissions value (percentage)

0

(7.10.1.4) Please explain calculation

Not applicable

Other

(7.10.1.1) Change in emissions (metric tons CO2e)
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(7.10.1.2) Direction of change in emissions

Select from:
No change

(7.10.1.3) Emissions value (percentage)

0

(7.10.1.4) Please explain calculation

Not applicable
[Fixed row]

(7.10.2) Are your emissions performance calculations in 7.10 and 7.10.1 based on a location-based Scope 2 emissions
figure or a market-based Scope 2 emissions figure?

Select from:
Market-based

(7.12) Are carbon dioxide emissions from biogenic carbon relevant to your organization?

Select from:
No

(7.15) Does your organization break down its Scope 1 emissions by greenhouse gas type?

Select from:
Yes

(7.15.1) Break down your total gross global Scope 1 emissions by greenhouse gas type and provide the source of each
used global warming potential (GWP).
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Row 1

(7.15.1.1) Greenhouse gas

Select from:
CcOo2

(7.15.1.2) Scope 1 emissions (metric tons of CO2e)

35224
(7.15.1.3) GWP Reference

Select from:
IPCC Fifth Assessment Report (AR5 - 100 year)

Row 2

(7.15.1.1) Greenhouse gas

Select from:
CH4

(7.15.1.2) Scope 1 emissions (metric tons of CO2e)

23
(7.15.1.3) GWP Reference

Select from:
IPCC Fifth Assessment Report (AR5 — 100 year)

Row 3

(7.15.1.1) Greenhouse gas
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Select from:
N20

(7.15.1.2) Scope 1 emissions (metric tons of CO2e)

27

(7.15.1.3) GWP Reference

Select from:
IPCC Fifth Assessment Report (AR5 — 100 year)

Row 4

(7.15.1.1) Greenhouse gas

Select from:
HFCs

(7.15.1.2) Scope 1 emissions (metric tons of CO2e)

5918

(7.15.1.3) GWP Reference

Select from:

IPCC Fifth Assessment Report (AR5 — 100 year)
[Add row]

(7.16) Break down your total gross global Scope 1 and 2 emissions by country/area.

Australia

(7.16.1) Scope 1 emissions (metric tons CO2e)
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287

(7.16.2) Scope 2, location-based (metric tons CO2e)

11333

(7.16.3) Scope 2, market-based (metric tons CO2e)

11333

Canada

(7.16.1) Scope 1 emissions (metric tons CO2e)

0

(7.16.2) Scope 2, location-based (metric tons CO2e)

0

(7.16.3) Scope 2, market-based (metric tons CO2e)

0

China

(7.16.1) Scope 1 emissions (metric tons CO2e)

0

(7.16.2) Scope 2, location-based (metric tons CO2e)

0

(7.16.3) Scope 2, market-based (metric tons CO2e)
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(7.16.2) Scope 2, location-based (metric tons CO2e)

2474

(7.16.3) Scope 2, market-based (metric tons CO2e)

2474

Indonesia

(7.16.1) Scope 1 emissions (metric tons CO2e)

0

(7.16.2) Scope 2, location-based (metric tons CO2e)

0

(7.16.3) Scope 2, market-based (metric tons CO2e)

0

Japan

(7.16.1) Scope 1 emissions (metric tons CO2e)
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(7.16.2) Scope 2, location-based (metric tons CO2e)

0

(7.16.3) Scope 2, market-based (metric tons CO2e)

0

Malaysia

(7.16.1) Scope 1 emissions (metric tons CO2e)

(7.16.2) Scope 2, location-based (metric tons CO2e)

(7.16.1) Scope 1 emissions (metric tons CO2e)

(7.16.2) Scope 2, location-based (metric tons CO2e)

0

(7.16.3) Scope 2, market-based (metric tons CO2e)
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South Africa

(7.16.1) Scope 1 emissions (metric tons CO2e)
365

(7.16.2) Scope 2, location-based (metric tons CO2e)

15227

(7.16.3) Scope 2, market-based (metric tons CO2e)

15227

Spain

(7.16.1) Scope 1 emissions (metric tons CO2e)

0

(7.16.2) Scope 2, location-based (metric tons CO2e)

0

(7.16.3) Scope 2, market-based (metric tons CO2e)

0

Thailand

(7.16.1) Scope 1 emissions (metric tons CO2e)

0

(7.16.2) Scope 2, location-based (metric tons CO2e)
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(7.16.3) Scope 2, market-based (metric tons CO2e)

0

United Kingdom of Great Britain and Northern Ireland

(7.16.1) Scope 1 emissions (metric tons CO2e)

864
(7.16.2) Scope 2, location-based (metric tons CO2e)

10337

(7.16.3) Scope 2, market-based (metric tons CO2e)

96

United States of America

(7.16.1) Scope 1 emissions (metric tons CO2e)
37861

81746

(7.16.3) Scope 2, market-based (metric tons CO2e)

70388
[Fixed row]
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(7.17) Indicate which gross global Scope 1 emissions breakdowns you are able to provide.

Select all that apply
By business division

(7.17.1) Break down your total gross global Scope 1 emissions by business division.

Business division Scope 1 emissions (metric ton CO2e)

Row 1 KFC 4633

Row 2 Pizza Hut 327

Row 3 Taco Bell 16319

Row 4 Habit Burger Grill 15634

Row 5 Corporate 4280
[Add row]

(7.20) Indicate which gross global Scope 2 emissions breakdowns you are able to provide.

Select all that apply
By business division

(7.20.1) Break down your total gross global Scope 2 emissions by business division.
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. .. Scope 2, location-based (metric tons Scope 2, market-based (metric tons
Business division

CO02e) CO02e)

Row 1 KFC 45671 35586

Row 2 Pizza Hut 328 365

Row 3 Taco Bell 52438 53453

Row 4 Habit Burger Grill 10008 10111

Row 5 Corporate 12672 2
[Add row]

(7.22) Break down your gross Scope 1 and Scope 2 emissions between your consolidated accounting group and other
entities included in your response.

Consolidated accounting group

(7.22.1) Scope 1 emissions (metric tons CO2e)

41192

(7.22.2) Scope 2, location-based emissions (metric tons CO2e)

121117

(7.22.3) Scope 2, market-based emissions (metric tons CO2e)

99517

(7.22.4) Please explain

All business divisions and subsidiaries are consolidated under Yum! Brands and included in the GHG inventory.
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All other entities

(7.22.1) Scope 1 emissions (metric tons CO2e)

(7.22.2) Scope 2, location-based emissions (metric tons CO2e)

(7.22.3) Scope 2, market-based emissions (metric tons CO2e)

0
(7.22.4) Please explain

Yum! Brands does not have any other entities included in the GHG inventory.
[Fixed row]

(7.23) Is your organization able to break down your emissions data for any of the subsidiaries included in your CDP
response?

Select from:
Yes

(7.23.1) Break down your gross Scope 1 and Scope 2 emissions by subsidiary.
Row 1
KFC
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Select from:
Fast food

(7.23.1.3) Select the unique identifier you are able to provide for this subsidiary

Select all that apply
No unique identifier

(7.23.1.12) Scope 1 emissions (metric tons CO2e)

4632.93

(7.23.1.13) Scope 2, location-based emissions (metric tons CO2e)

45670.61

(7.23.1.14) Scope 2, market-based emissions (metric tons CO2e)

35587.06

(7.23.1.15) Comment

KFC is a fully owned subsidiary of Yum! Brands, Inc., ticker symbol YUM on the NYSE.

Row 2

(7.23.1.1) Subsidiary name

Pizza Hut

(7.23.1.2) Primary activity

Select from:
Fast food
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(7.23.1.3) Select the unique identifier you are able to provide for this subsidiary

Select all that apply
No unique identifier

(7.23.1.12) Scope 1 emissions (metric tons CO2e)

327.05

(7.23.1.13) Scope 2, location-based emissions (metric tons CO2e)

328.23

(7.23.1.14) Scope 2, market-based emissions (metric tons CO2e)

364.94

(7.23.1.15) Comment

Pizza Hut is a fully owned subsidiary of Yum! Brands, Inc., ticker symbol YUM on the NYSE.

Row 3

(7.23.1.1) Subsidiary name

Taco Bell

(7.23.1.2) Primary activity

Select from:
Fast food

(7.23.1.3) Select the unique identifier you are able to provide for this subsidiary

Select all that apply
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No unique identifier

(7.23.1.12) Scope 1 emissions (metric tons CO2e)

16318.64

(7.23.1.13) Scope 2, location-based emissions (metric tons CO2e)

52438

(7.23.1.14) Scope 2, market-based emissions (metric tons CO2e)

53453

(7.23.1.15) Comment

Taco Bell is a fully owned subsidiary of Yum! Brands, Inc., ticker symbol YUM on the NYSE.

Row 4

(7.23.1.1) Subsidiary name

The Habit Burger Grill

(7.23.1.2) Primary activity

Select from:
Fast food

(7.23.1.3) Select the unique identifier you are able to provide for this subsidiary

Select all that apply
No unique identifier

(7.23.1.12) Scope 1 emissions (metric tons CO2e)
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15634.06

(7.23.1.13) Scope 2, location-based emissions (metric tons CO2e)

10008.04

(7.23.1.14) Scope 2, market-based emissions (metric tons CO2e)

10110.51

(7.23.1.15) Comment

The Habit Burger Grill is a fully owned subsidiary of Yum! Brands, Inc., ticker symbol YUM on the NYSE.
[Add row]

(7.29) What percentage of your total operational spend in the reporting year was on energy?

Select from:
More than 0% but less than or equal to 5%

(7.30) Select which energy-related activities your organization has undertaken.

Indicate whether your organization undertook this energy-related activity in the

reporting year

Consumption of fuel (excluding feedstocks) Select from:
Yes

Consumption of purchased or acquired electricity Select from:
Yes

Consumption of purchased or acquired heat Select from:
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Indicate whether your organization undertook this energy-related activity in the

reporting year

vl No

Consumption of purchased or acquired steam Select from:
No

Consumption of purchased or acquired cooling Select from:
No

Generation of electricity, heat, steam, or cooling Select from:
No

[Fixed row]
(7.30.1) Report your organization’s energy consumption totals (excluding feedstocks) in MWh.
Consumption of fuel (excluding feedstock)

(7.30.1.1) Heating value

Select from:
HHYV (higher heating value)

(7.30.1.2) MWh from renewable sources

0

(7.30.1.3) MWh from non-renewable sources

192757
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192757.00

Consumption of purchased or acquired electricity

(7.30.1.1) Heating value

Select from:
Unable to confirm heating value

(7.30.1.2) MWh from renewable sources

62866

(7.30.1.3) MWh from non-renewable sources

241126

303992.00

Total energy consumption

(7.30.1.1) Heating value

Select from:
Unable to confirm heating value

(7.30.1.2) MWh from renewable sources
62866
(7.30.1.3) MWh from non-renewable sources

433883

222



496749.00
[Fixed row]

(7.30.6) Select the applications of your organization’s consumption of fuel.

Indicate whether your organization undertakes this fuel application
Consumption of fuel for the generation of electricity Select from:

Yes
Consumption of fuel for the generation of heat Select from:

No
Consumption of fuel for the generation of steam Select from:

No
Consumption of fuel for the generation of cooling Select from:

No
Consumption of fuel for co-generation or tri-generation Select from:

No

[Fixed row]

(7.30.7) State how much fuel in MWh your organization has consumed (excluding feedstocks) by fuel type.

Sustainable biomass

(7.30.7.1) Heating value
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Select from:
Unable to confirm heating value

(7.30.7.2) Total fuel MWh consumed by the organization

(7.30.7.3) MWh fuel consumed for self-generation of electricity

(7.30.7.4) MWh fuel consumed for self-generation of heat
0
Yum! Brands didn’t consume sustainable biomass in 2024.

Other biomass

(7.30.7.1) Heating value

Select from:
Unable to confirm heating value

(7.30.7.2) Total fuel MWh consumed by the organization

(7.30.7.3) MWh fuel consumed for self-generation of electricity

(7.30.7.4) MWh fuel consumed for self-generation of heat

224



0

(7.30.7.8) Comment

Yum! Brands didn’t consume other biomass in 2024.

Other renewable fuels (e.g. renewable hydrogen)

(7.30.7.1) Heating value

Select from:
Unable to confirm heating value

(7.30.7.2) Total fuel MWh consumed by the organization

(7.30.7.3) MWh fuel consumed for self-generation of electricity

(7.30.7.4) MWh fuel consumed for self-generation of heat

0

(7.30.7.8) Comment

Yum! Brands didn’t consume other renewable fuels in 2024.

Coal

(7.30.7.1) Heating value

Select from:
Unable to confirm heating value
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(7.30.7.2) Total fuel MWh consumed by the organization

(7.30.7.3) MWh fuel consumed for self-generation of electricity

(7.30.7.4) MWh fuel consumed for self-generation of heat

0
(7.30.7.8) Comment

Yum! Brands didn’t consume coal as a fuel resource in 2024.
Qil

(7.30.7.1) Heating value

Select from:
Unable to confirm heating value

(7.30.7.2) Total fuel MWh consumed by the organization

(7.30.7.3) MWh fuel consumed for self-generation of electricity

(7.30.7.4) MWh fuel consumed for self-generation of heat

0

(7.30.7.8) Comment
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Yum! Brands is reporting total fuel consumed.

Gas

(7.30.7.1) Heating value

Select from:
Unable to confirm heating value

(7.30.7.2) Total fuel MWh consumed by the organization

(7.30.7.3) MWh fuel consumed for self-generation of electricity

(7.30.7.4) MWh fuel consumed for self-generation of heat
0
We are reporting total consumption.

Other non-renewable fuels (e.g. non-renewable hydrogen)

(7.30.7.1) Heating value

Select from:
Unable to confirm heating value

(7.30.7.2) Total fuel MWh consumed by the organization
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(7.30.7.3) MWh fuel consumed for self-generation of electricity

(7.30.7.4) MWh fuel consumed for self-generation of heat

0
(7.30.7.8) Comment
Yum! Brands didn’t consume other non-renewable fuels in 2024.

Total fuel

(7.30.7.1) Heating value

Select from:
HHV

(7.30.7.2) Total fuel MWh consumed by the organization

192757

(7.30.7.3) MWh fuel consumed for self-generation of electricity

(7.30.7.4) MWh fuel consumed for self-generation of heat

0

(7.30.7.8) Comment

We are reporting total consumption.
[Fixed row]
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(7.30.14) Provide details on the electricity, heat, steam, and/or cooling amounts that were accounted for at a zero or near-
zero emission factor in the market-based Scope 2 figure reported in 7.7.

Row 1

(7.30.14.1) Country/area

Select from:
United Kingdom of Great Britain and Northern Ireland

(7.30.14.2) Sourcing method

Select from:
Unbundled procurement of energy attribute certificates (EACs)

(7.30.14.3) Energy carrier

Select from:
Electricity

(7.30.14.4) Low-carbon technology type

Select from:
Wind

(7.30.14.5) Low-carbon energy consumed via selected sourcing method in the reporting year (MWh)

50387

(7.30.14.6) Tracking instrument used

Select from:
REGO
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(7.30.14.7) Country/area of origin (generation) of the low-carbon energy or energy attribute

Select from:
United Kingdom of Great Britain and Northern Ireland

(7.30.14.8) Are you able to report the commissioning or re-powering year of the energy generation facility?

Select from:
No

(7.30.14.10) Comment

This figure includes grid renewable energy generation as reported by eGRID region. This renewable energy was accounted for at a zero emission factor in
accordance with the GHG Protocol Scope 2 Guidance.

Row 2

(7.30.14.1) Country/area

Select from:
United States of America

(7.30.14.2) Sourcing method

Select from:
Unbundled procurement of energy attribute certificates (EACs)

(7.30.14.3) Energy carrier

Select from:
Electricity

(7.30.14.4) Low-carbon technology type

Select from:
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Wind

(7.30.14.5) Low-carbon energy consumed via selected sourcing method in the reporting year (MWh)

12480

(7.30.14.6) Tracking instrument used

Select from:
US-REC

(7.30.14.7) Country/area of origin (generation) of the low-carbon energy or energy attribute

Select from:
United Kingdom of Great Britain and Northern Ireland

(7.30.14.8) Are you able to report the commissioning or re-powering year of the energy generation facility?

Select from:
Yes

(7.30.14.9) Commissioning year of the energy generation facility (e.g. date of first commercial operation or repowering)

2015

(7.30.14.10) Comment

We procured renewable electricity to power our U.S. corporate offices using RECs. Commissioning year ranges from 2015 to 2017.
[Add row]

(7.30.16) Provide a breakdown by country/area of your electricity/heat/steam/cooling consumption in the reporting year.

Australia
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(7.30.16.1) Consumption of purchased electricity (MWh)

15584

(7.30.16.2) Consumption of self-generated electricity (MWh)

(7.30.16.4) Consumption of purchased heat, steam, and cooling (MWh)

(7.30.16.5) Consumption of self-generated heat, steam, and cooling (MWh)

15584.00

Canada

(7.30.16.1) Consumption of purchased electricity (MWh)

(7.30.16.2) Consumption of self-generated electricity (MWh)

(7.30.16.4) Consumption of purchased heat, steam, and cooling (MWh)

(7.30.16.5) Consumption of self-generated heat, steam, and cooling (MWh)
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0.00

China

(7.30.16.1) Consumption of purchased electricity (MWh)

(7.30.16.2) Consumption of self-generated electricity (MWh)

(7.30.16.5) Consumption of self-generated heat, steam, and cooling (MWh)

0.00

India

(7.30.16.1) Consumption of purchased electricity (MWh)

3365

(7.30.16.2) Consumption of self-generated electricity (MWh)
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(7.30.16.4) Consumption of purchased heat, steam, and cooling (MWh)

(7.30.16.5) Consumption of self-generated heat, steam, and cooling (MWh)

3365.00

Indonesia

(7.30.16.1) Consumption of purchased electricity (MWh)

(7.30.16.2) Consumption of self-generated electricity (MWh)

(7.30.16.5) Consumption of self-generated heat, steam, and cooling (MWh)

0.00

234



Japan

(7.30.16.1) Consumption of purchased electricity (MWh)

(7.30.16.2) Consumption of self-generated electricity (MWh)

(7.30.16.5) Consumption of self-generated heat, steam, and cooling (MWh)

0.00

Malaysia

(7.30.16.1) Consumption of purchased electricity (MWh)

(7.30.16.2) Consumption of self-generated electricity (MWh)

(7.30.16.4) Consumption of purchased heat, steam, and cooling (MWh)
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(7.30.16.5) Consumption of self-generated heat, steam, and cooling (MWh)

0.00

Mexico

(7.30.16.1) Consumption of purchased electricity (MWh)

(7.30.16.2) Consumption of self-generated electricity (MWh)

(7.30.16.5) Consumption of self-generated heat, steam, and cooling (MWh)

0.00

South Africa

(7.30.16.1) Consumption of purchased electricity (MWh)

15072
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(7.30.16.2) Consumption of self-generated electricity (MWh)

(7.30.16.4) Consumption of purchased heat, steam, and cooling (MWh)

(7.30.16.5) Consumption of self-generated heat, steam, and cooling (MWh)

15072.00
Spain

(7.30.16.1) Consumption of purchased electricity (MWh)

(7.30.16.2) Consumption of self-generated electricity (MWh)

(7.30.16.5) Consumption of self-generated heat, steam, and cooling (MWh)
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0.00

Thailand

(7.30.16.1) Consumption of purchased electricity (MWh)

(7.30.16.2) Consumption of self-generated electricity (MWh)

(7.30.16.5) Consumption of self-generated heat, steam, and cooling (MWh)

0.00

United Kingdom of Great Britain and Northern Ireland

(7.30.16.1) Consumption of purchased electricity (MWh)

50387

(7.30.16.2) Consumption of self-generated electricity (MWh)

(7.30.16.4) Consumption of purchased heat, steam, and cooling (MWh)
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(7.30.16.5) Consumption of self-generated heat, steam, and cooling (MWh)

50387.00

United States of America

(7.30.16.1) Consumption of purchased electricity (MWh)

219585

(7.30.16.2) Consumption of self-generated electricity (MWh)

(7.30.16.4) Consumption of purchased heat, steam, and cooling (MWh)

(7.30.16.5) Consumption of self-generated heat, steam, and cooling (MWh)

219585.00
[Fixed row]

(7.45) Describe your gross global combined Scope 1 and 2 emissions for the reporting year in metric tons CO2e per unit
currency total revenue and provide any additional intensity metrics that are appropriate to your business operations.
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Row 1

(7.45.1) Intensity figure

0.00005514

(7.45.2) Metric numerator (Gross global combined Scope 1 and 2 emissions, metric tons CO2e)

140709

(7.45.3) Metric denominator

Select from:
unit total revenue

(7.45.4) Metric denominator: Unit total

2552000000

(7.45.5) Scope 2 figure used

Select from:
Market-based

(7.45.6) % change from previous year

12

(7.45.7) Direction of change

Select from:
Decreased

(7.45.8) Reasons for change
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Select all that apply
Change in output
Change in revenue

(7.45.9) Please explain

Intensity was calculated based on Scope 1 and 2 per revenue based on Company Sales as reported in our 10K. Year over year revenue increased by 16% and total
Scope 1 and 2 emissions increased by 5%, largely due to the addition of new restaurants. As a result, emissions intensity decreased 12%.
[Add row]

(7.53) Did you have an emissions target that was active in the reporting year?

Select all that apply
Absolute target
Intensity target

(7.53.1) Provide details of your absolute emissions targets and progress made against those targets.

Row 1

(7.53.1.1) Target reference number

Select from:
Abs 1

(7.53.1.2) Is this a science-based target?

Select from:
Yes, and this target has been approved by the Science Based Targets initiative

(7.53.1.3) Science Based Targets initiative official validation letter

YUMB-USA-001-OFF Certificate.pdf
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(7.53.1.4) Target ambition

Select from:
1.5°C aligned

(7.53.1.5) Date target was set

04/22/2021

(7.53.1.6) Target coverage

Select from:
Organization-wide

(7.53.1.7) Greenhouse gases covered by target

Select all that apply

Carbon dioxide (C02)
Methane (CH4)

Nitrous oxide (N20)
Hydrofluorocarbons (HFCs)

(7.53.1.8) Scopes

Select all that apply
Scope 1
Scope 2

(7.53.1.9) Scope 2 accounting method

Select from:
Market-based

(7.53.1.11) End date of base year
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12/31/2019

(7.53.1.12) Base year Scope 1 emissions covered by target (metric tons CO2e)

35430

(7.53.1.13) Base year Scope 2 emissions covered by target (metric tons CO2e)

1563094

0.000

188524.000

(7.53.1.33) Base year Scope 1 emissions covered by target as % of total base year emissions in Scope 1

100

(7.53.1.34) Base year Scope 2 emissions covered by target as % of total base year emissions in Scope 2
100

(7.53.1.53) Base year emissions covered by target in all selected Scopes as % of total base year emissions in all selected
Scopes

100

(7.53.1.54) End date of target

12/31/2030

(7.53.1.55) Targeted reduction from base year (%)
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(7.53.1.56) Total emissions at end date of target covered by target in all selected Scopes (metric tons CO2e)

101802.960

(7.53.1.57) Scope 1 emissions in reporting year covered by target (metric tons CO2e)

41192

(7.53.1.58) Scope 2 emissions in reporting year covered by target (metric tons CO2e)

99517

(7.53.1.77) Total emissions in reporting year covered by target in all selected scopes (metric tons CO2e)

140709.000

(7.53.1.78) Land-related emissions covered by target

Select from:
No, it does not cover any land-related emissions (e.g. non-FLAG SBT)

(7.53.1.79) % of target achieved relative to base year

55.14

(7.53.1.80) Target status in reporting year

Select from:
Underway

(7.53.1.82) Explain target coverage and identify any exclusions

This target covers our full Scope 1 and 2 emissions, no exclusions.
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(7.53.1.83) Target objective

Yum! Brands commits to reduce absolute scope 1 and 2 GHG emissions 46% by 2030 from a 2019 base year.

(7.53.1.84) Plan for achieving target, and progress made to the end of the reporting year

The focus will be on building green initiatives in our company-owned stores and corporate offices. Renewable energy (mostly offsite) will also play a role to achieve
our 2030 target. Since 2019, green building initiatives, grid greening, and use of renewable energy at all our U.S. offices, our UK KFC stores and our Australia KFC
stores have resulted in a 25% absolute GHG reduction.

(7.53.1.85) Target derived using a sectoral decarbonization approach

Select from:
No

Row 2

(7.53.1.1) Target reference number

Select from:
Abs 2

(7.53.1.2) Is this a science-based target?

Select from:
Yes, we consider this a science-based target, and we have committed to seek validation of this target by the Science Based Targets initiative in the next
two years

(7.53.1.4) Target ambition

Select from:
1.5°C aligned

(7.53.1.5) Date target was set
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04/22/2021
(7.53.1.6) Target coverage

Select from:
Organization-wide

(7.53.1.7) Greenhouse gases covered by target

Select all that apply

Carbon dioxide (C02)
Methane (CH4)

Nitrous oxide (N20)
Hydrofluorocarbons (HFCs)

(7.53.1.8) Scopes

Select all that apply
Scope 1
Scope 2
Scope 3

(7.53.1.9) Scope 2 accounting method

Select from:
Market-based

(7.53.1.10) Scope 3 categories

Select all that apply
Scope 3, Category 14 — Franchises Scope 3, Category 4 — Upstream transportation and distribution
Scope 3, Category 6 — Business travel Scope 3, Category 9 — Downstream transportation and distribution

Scope 3, Category 1 — Purchased goods and services

Scope 3, Category 5 — Waste generated in operations
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Scope 3, Category 12 — End-of-life treatment of sold products

(7.53.1.11) End date of base year

12/31/2019

(7.53.1.12) Base year Scope 1 emissions covered by target (metric tons CO2e)

35430

(7.53.1.13) Base year Scope 2 emissions covered by target (metric tons CO2e)
153094

(7.53.1.14) Base year Scope 3, Category 1: Purchased goods and services emissions covered by target (metric tons CO2e)

19107854

(7.53.1.17) Base year Scope 3, Category 4: Upstream transportation and distribution emissions covered by target (metric
tons CO2e)

1051558

(7.53.1.18) Base year Scope 3, Category 5: Waste generated in operations emissions covered by target (metric tons CO2e)

781430

(7.53.1.19) Base year Scope 3, Category 6: Business travel emissions covered by target (metric tons CO2e)

17961

(7.53.1.22) Base year Scope 3, Category 9: Downstream transportation and distribution emissions covered by target

(metric tons CO2e)

402197
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(7.53.1.25) Base year Scope 3, Category 12: End-of-life treatment of sold products emissions covered by target (metric

tons CO2e)

7205

(7.53.1.27) Base year Scope 3, Category 14: Franchises emissions covered by target (metric tons CO2¢)

8449558

29817763.000

30006287.000

(7.53.1.33) Base year Scope 1 emissions covered by target as % of total base year emissions in Scope 1

100

(7.53.1.34) Base year Scope 2 emissions covered by target as % of total base year emissions in Scope 2

100

(7.53.1.35) Base year Scope 3, Category 1: Purchased goods and services emissions covered by target as % of total base
year emissions in Scope 3, Category 1: Purchased goods and services (metric tons CO2e)

100

(7.53.1.38) Base year Scope 3, Category 4: Upstream transportation and distribution covered by target as % of total base

year emissions in Scope 3, Category 4: Upstream transportation and distribution (metric tons CO2e)

100
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(7.53.1.39) Base year Scope 3, Category 5: Waste generated in operations emissions covered by target as % of total base

year emissions in Scope 3, Category 5: Waste generated in operations (metric tons CO2e)
100

(7.53.1.40) Base year Scope 3, Category 6: Business travel emissions covered by target as % of total base year emissions
in Scope 3, Category 6: Business travel (metric tons CO2e)

100

(7.53.1.43) Base year Scope 3, Category 9: Downstream transportation and distribution emissions covered by target as %
of total base year emissions in Scope 3, Category 9: Downstream transportation and distribution (metric tons CO2e)

100

(7.53.1.46) Base year Scope 3, Category 12: End-of-life treatment of sold products emissions covered by target as % of
total base year emissions in Scope 3, Category 12: End-of-life treatment of sold products (metric tons CO2e)

100

(7.53.1.48) Base year Scope 3, Category 14: Franchises emissions covered by target as % of total base year emissions in
Scope 3, Category 14: Franchises (metric tons CO2e)

100

(7.53.1.52) Base year total Scope 3 emissions covered by target as % of total base year emissions in Scope 3 (in all Scope
3 categories)

100

(7.53.1.53) Base year emissions covered by target in all selected Scopes as % of total base year emissions in all selected

Scopes

100
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(7.53.1.54) End date of target

12/31/2050

(7.53.1.55) Targeted reduction from base year (%)

90

3000628.700

(7.53.1.57) Scope 1 emissions in reporting year covered by target (metric tons CO2e)

41192

(7.53.1.58) Scope 2 emissions in reporting year covered by target (metric tons CO2e)

99517

(7.53.1.59) Scope 3, Category 1: Purchased goods and services emissions in reporting year covered by target (metric tons
CO2e)

24611235

(7.53.1.62) Scope 3, Category 4: Upstream transportation and distribution emissions in reporting year covered by target
(metric tons CO2e)

83567

(7.53.1.63) Scope 3, Category 5: Waste generated in operations emissions in reporting year covered by target (metric tons

C02e)

1797542
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(7.53.1.64) Scope 3, Category 6: Business travel emissions in reporting year covered by target (metric tons CO2e)

19202

(7.53.1.67) Scope 3, Category 9: Downstream transportation and distribution emissions in reporting year covered by
target (metric tons CO2e)

284532

(7.53.1.70) Scope 3, Category 12: End-of-life treatment of sold products emissions in reporting year covered by target
(metric tons CO2e)

33781

(7.53.1.72) Scope 3, Category 14: Franchises emissions in reporting year covered by target (metric tons CO2e)

7314658

34144517.000

34285226.000

(7.53.1.78) Land-related emissions covered by target

Select from:
Yes, it covers land-related and non-land related emissions (e.g. SBT approved before the release of FLAG target-setting guidance)

-15.84
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(7.53.1.80) Target status in reporting year

Select from:
Underway

(7.53.1.82) Explain target coverage and identify any exclusions

This target covers our full Scope 1 2 and 3 emissions as reported annually.

(7.53.1.83) Target objective

Aspirational net zero goal by 2050

(7.53.1.84) Plan for achieving target, and progress made to the end of the reporting year

A vast majority of our net zero target emissions are covered in our other three SBT targets. We plan to continue pushing to reduce emissions associated with our
restaurants (both Company and Franchise), in addition to our purchased goods and services with a focus on our core proteins: beef, dairy and poultry.

(7.53.1.85) Target derived using a sectoral decarbonization approach

Select from:
No
[Add row]

(7.53.2) Provide details of your emissions intensity targets and progress made against those targets.

Row 1

(7.53.2.1) Target reference number

Select from:
Int 1

(7.53.2.2) Is this a science-based target?
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Select from:
Yes, and this target has been approved by the Science Based Targets initiative

(7.53.2.3) Science Based Targets initiative official validation letter

YUMB-USA-001-OFF Certificate.pdf

(7.53.2.4) Target ambition

Select from:
1.5°C aligned

(7.53.2.5) Date target was set

04/21/2021

(7.53.2.6) Target coverage

Select from:
Organization-wide

(7.53.2.7) Greenhouse gases covered by target

Select all that apply

Carbon dioxide (C02)
Methane (CH4)

Nitrous oxide (N20)
Hydrofluorocarbons (HFCs)

(7.53.2.8) Scopes

Select all that apply
Scope 3

(7.53.2.10) Scope 3 categories
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Select all that apply
Category 14: Franchises

(7.53.2.11) Intensity metric

Select from:
Other, please specify :Metric tons of CO2e per restaurant

(7.53.2.12) End date of base year

12/31/2019

(7.53.2.28) Intensity figure in base year for Scope 3, Category 14: Franchises

178.06

178.0600000000

178.0600000000

(7.53.2.49) % of total base year emissions in Scope 3, Category 14: Franchises covered by this Scope 3, Category 14:

Franchises intensity figure

100

(7.53.2.53) % of total base year emissions in Scope 3 (in all Scope 3 categories) covered by this total Scope 3 intensity
figure

(7.53.2.54) % of total base year emissions in all selected Scopes covered by this intensity figure
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(7.53.2.55) End date of target

12/31/2030

(7.53.2.56) Targeted reduction from base year (%)

(7.53.2.57) Intensity figure at end date of target for all selected Scopes
96.1524000000

(7.53.2.59) % change anticipated in absolute Scope 3 emissions

(7.53.2.75) Intensity figure in reporting year for Scope 3, Category 14: Franchises
124.27

(7.53.2.79) Intensity figure in reporting year for total Scope 3

124.2700000000

(7.53.2.80) Intensity figure in reporting year for all selected Scopes

124.2700000000

(7.53.2.81) Land-related emissions covered by target

Select from:
No, it does not cover any land-related emissions (e.g. non-FLAG SBT)

(7.53.2.82) % of target achieved relative to base year
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65.67

(7.53.2.83) Target status in reporting year

Select from:
Underway

(7.53.2.85) Explain target coverage and identify any exclusions

This target covers building energy emissions (Scope 1 and 2) related to franchisee-owned restaurants. Purchased goods and services by franchisees are not
included in this target, and are included in our core protein target listed below.

(7.53.2.86) Target objective

Yum! Brands commits to reduce scope 3 GHG emissions from franchises 46% per restaurant.

(7.53.2.87) Plan for achieving target, and progress made to the end of the reporting year

Engage with franchisees to implement building green initiatives (more efficient equipment, EMS, etc) based on business cases and ROIl. Renewable energy (both on
site and offsite) will play a role in meeting the target, but will vary based on availability in each country. Since 2019, green building initiatives and a mix of onsite and
offsite renewable energy in places such as UK, Australia and US have resulted in a 30% reduction in emissions on a per restaurant basis.

(7.53.2.88) Target derived using a sectoral decarbonization approach

Select from:
No

Row 2

(7.53.2.1) Target reference number

Select from:
Int 2

(7.53.2.2) Is this a science-based target?
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Select from:
Yes, and this target has been approved by the Science Based Targets initiative

(7.53.2.3) Science Based Targets initiative official validation letter

YUMB-USA-001-OFF Certificate.pdf

(7.53.2.4) Target ambition

Select from:
1.5°C aligned

(7.53.2.5) Date target was set

04/21/2021

(7.53.2.6) Target coverage

Select from:
Organization-wide

(7.53.2.7) Greenhouse gases covered by target

Select all that apply

Carbon dioxide (C02)
Methane (CH4)

Nitrous oxide (N20)
Hydrofluorocarbons (HFCs)

(7.53.2.8) Scopes

Select all that apply
Scope 3

(7.53.2.10) Scope 3 categories
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Select all that apply
Category 1: Purchased goods and services

(7.53.2.11) Intensity metric

Select from:
Other, please specify :The average metric tons of CO2e per metric ton of chicken, beef, dairy, plastic packaging, and fiber packaging procured.

(7.53.2.12) End date of base year

12/31/2019

(7.53.2.15) Intensity figure in base year for Scope 3, Category 1: Purchased goods and services

4.76

4.7600000000

4.7600000000

(7.53.2.36) % of total base year emissions in Scope 3, Category 1: Purchased goods and services covered by this Scope 3,
Category 1: Purchased goods and services intensity figure

(7.53.2.53) % of total base year emissions in Scope 3 (in all Scope 3 categories) covered by this total Scope 3 intensity
figure

(7.53.2.54) % of total base year emissions in all selected Scopes covered by this intensity figure
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(7.53.2.55) End date of target

12/31/2030

(7.53.2.56) Targeted reduction from base year (%)

(7.53.2.57) Intensity figure at end date of target for all selected Scopes
2.5704000000

(7.53.2.59) % change anticipated in absolute Scope 3 emissions

(7.53.2.62) Intensity figure in reporting year for Scope 3, Category 1: Purchased goods and services
4.78

(7.53.2.79) Intensity figure in reporting year for total Scope 3

4.7800000000

(7.53.2.80) Intensity figure in reporting year for all selected Scopes

4.7800000000

(7.53.2.81) Land-related emissions covered by target

Select from:
Yes, it covers land-related and non-land related emissions (e.g. SBT approved before the release of FLAG target-setting guidance)

(7.53.2.82) % of target achieved relative to base year
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-0.91

(7.53.2.83) Target status in reporting year

Select from:
Underway

(7.53.2.85) Explain target coverage and identify any exclusions

This target cover emissions associated with Yum!'s purchase of beef, dairy, poultry and packaging, and includes volumes for our company-owned stores and
franchised stores.

(7.53.2.86) Target objective

Yum! Brands commits to reduce scope 3 GHG emissions from purchased goods and services 46% per metric ton of beef, poultry, dairy and packaging by 2030 from
a 2019 base year.

(7.53.2.87) Plan for achieving target, and progress made to the end of the reporting year

Engage with protein and packaging suppliers to identify decarbonization initiatives. We continue to work with key food suppliers on pilot programs to reduce
emissions.

(7.53.2.88) Target derived using a sectoral decarbonization approach

Select from:
No
[Add row]

(7.54) Did you have any other climate-related targets that were active in the reporting year?

Select all that apply

Targets to increase or maintain low-carbon energy consumption or production
Net-zero targets

Other climate-related targets
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(7.54.1) Provide details of your targets to increase or maintain low-carbon energy consumption or production.
Row 1

(7.54.1.1) Target reference number

Select from:
Low 1

(7.54.1.2) Date target was set
12/31/2019
(7.54.1.3) Target coverage

Select from:
Site/facility

(7.54.1.4) Target type: energy carrier

Select from:
Electricity

(7.54.1.5) Target type: activity

Select from:
Consumption

(7.54.1.6) Target type: energy source

Select from:
Renewable energy source(s) only

(7.54.1.7) End date of base year
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12/31/2019

(7.54.1.8) Consumption or production of selected energy carrier in base year (MWh)

(7.54.1.9) % share of low-carbon or renewable energy in base year
0
12/31/2030

(7.54.1.11) % share of low-carbon or renewable energy at end date of target

(7.54.1.12) % share of low-carbon or renewable energy in reporting year

21

45.65

(7.54.1.14) Target status in reporting year

Select from:
Underway

(7.54.1.16) Is this target part of an emissions target?

This target is part of our goal of reducing absolute Scope 1 and 2 GHG emissions at our corporate restaurants and offices by 46% by 2030 from a 2019 base year.
The 46% target will be met with a mix of energy efficiency/green building initiatives and renewable energy.
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(7.54.1.17) Is this target part of an overarching initiative?

Select all that apply
Science Based Targets initiative

(7.54.1.18) Science Based Targets initiative official validation letter

YUMB-USA-001-OFF Certificate (1).pdf

(7.54.1.19) Explain target coverage and identify any exclusions

This target is part of our SBT covering Scope 1 and 2 emissions. Progress and percentages here are calculated based on % of electricity consumption (MWh) that
was renewable.

(7.54.1.20) Target objective

Reduce absolute emissions from our Scope 1 and 2 with a focus on renewable energy.

(7.54.1.21) Plan for achieving target, and progress made to the end of the reporting year

Green building initiatives will reduce electricity consumption, onsite (where available) and offsite renewable energy agreements will further our climate progress
related to Scope 1 and 2.
[Add row]

(7.54.2) Provide details of any other climate-related targets, including methane reduction targets.

Row 1

(7.54.2.1) Target reference number

Select from:
Oth 1

(7.54.2.2) Date target was set
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01/01/2015

(7.54.2.3) Target coverage

Select from:
Organization-wide

(7.54.2.4) Target type: absolute or intensity

Select from:
Absolute

(7.54.2.5) Target type: category & metric (target numerator if reporting an intensity target)

Energy productivity
Other, energy productivity, please specify :Percentage of palm oil procured from sustainable sources based on metric tons.

(7.54.2.7) End date of base year
12/31/2020

(7.54.2.8) Figure or percentage in base year

(7.54.2.9) End date of target

||

12/30/2030

(7.54.2.10) Figure or percentage at end of date of target

100

(7.54.2.11) Figure or percentage in reporting year
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95

95.0000000000

(7.54.2.13) Target status in reporting year

Select from:
Underway

(7.54.2.15) Is this target part of an emissions target?

This target is currently not part of our science-based approved absolute emissions and emissions intensity reduction targets reported in C4.1a and C4.1b within this
disclosure. However, we believe that sourcing sustainable palm oil can create positive outcomes toward climate change mitigation by reducing deforestation risk in
our forests commodity supply chains. Yum! Brands is committed to eliminating deforestation in our global supply chains. In 2019, we endorsed the New York
Declaration on Forests. Our sustainable paper-based packaging and palm oil sourcing strategies and policies are important parts of this commitment. We disclose
progress toward meeting our commitments to sustainable sourcing of paper-based packaging and palm oil in our CDP responses on Climate Change and Forests, as
these policies contribute directly to reducing our environmental impact. Sustainable palm oil sourcing is a priority at Yum! Brands. From 2019 through 2021 we met
our goal of sourcing 100% of palm oil used for cooking from sustainable and responsible sources. In 2022, volatile markets and disruptions, especially from global
conflicts, created significant challenges and slightly reduced our use of RSPO-certified palm oil. Still, our supply chain and sustainability teams remain dedicated to
partnering with suppliers on maintaining this commitment. Our Sustainable Palm Oil Policy gives preference to third-party certification by the Roundtable on
Sustainable Palm Oil (RSPQO). We will continue to strive to meet this goal on an annual basis.

(7.54.2.16) Is this target part of an overarching initiative?

Select all that apply
Other, please specify :New York Declaration on Forests - Palm Qil

(7.54.2.18) Please explain target coverage and identify any exclusions

Global coverage where palm oil is used as frying oil.

(7.54.2.19) Target objective

Address deforestation in our supply chain.
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(7.54.2.20) Plan for achieving target, and progress made to the end of the reporting year

Created a new palm oil sourcing policy that required buyer to purchase only RSPO certified palm oil.
[Add row]

(7.54.3) Provide details of your net-zero target(s).

Row 1

(7.54.3.1) Target reference number

Select from:
NZ1

(7.54.3.2) Date target was set

04/22/2021

(7.54.3.3) Target Coverage

Select from:
Organization-wide

(7.54.3.4) Targets linked to this net zero target

Select all that apply
Abs2

(7.54.3.5) End date of target for achieving net zero

12/31/2050

(7.54.3.6) Is this a science-based target?
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Select from:
No, but we are reporting another target that is science-based

(7.54.3.8) Scopes

Select all that apply
Scope 1
Scope 2
Scope 3

(7.54.3.9) Greenhouse gases covered by target

Select all that apply

Carbon dioxide (C02)
Methane (CH4)

Nitrous oxide (N20)
Hydrofluorocarbons (HFCs)

(7.54.3.10) Explain target coverage and identify any exclusions

Target covers our Scope 1, 2 and 3 emissions as calculated and reported since 2019.

(7.54.3.11) Target objective

Aspirational net zero target by 2050

(7.54.3.12) Do you intend to neutralize any residual emissions with permanent carbon removals at the end of the target?

Select from:
Unsure

(7.54.3.13) Do you plan to mitigate emissions beyond your value chain?

Select from:

267



No, and we do not plan to within the next two years

(7.54.3.17) Target status in reporting year

Select from:
Underway

(7.54.3.19) Process for reviewing target

Internally, our aspirational net zero target was reviewed at the same time as our 3 short term SBTi targets.
[Add row]

(7.55) Did you have emissions reduction initiatives that were active within the reporting year? Note that this can include
those in the planning and/or implementation phases.

Select from:
Yes

(7.55.1) Identify the total number of initiatives at each stage of development, and for those in the implementation stages,
the estimated CO2e savings.

Total estimated annual CO2e savings in metric

Number of initiatives tonnes CO2e

Under investigation 0 ‘Numeric input
To be implemented 0 0
Implementation commenced 2 0

Implemented 1 62866

268



Total estimated annual CO2e savings in metric
tonnes CO2e

Number of initiatives

Not to be implemented 0 ‘Numeric input
[Fixed row]

(7.55.2) Provide details on the initiatives implemented in the reporting year in the table below.
Row 1

(7.55.2.1) Initiative category & Initiative type

Non-energy industrial process emissions reductions
Other, please specify :EACs

(7.55.2.2) Estimated annual CO2e savings (metric tonnes CO2e)

62866

(7.55.2.3) Scope(s) or Scope 3 category(ies) where emissions savings occur

Select all that apply
Scope 2 (market-based)

(7.55.2.4) Voluntary/Mandatory

Select from:
Voluntary

(7.55.2.5) Annual monetary savings (unit currency — as specified in 1.2)
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(7.55.2.6) Investment required (unit currency — as specified in 1.2)

189000

(7.55.2.7) Payback period

Select from:
No payback

(7.55.2.8) Estimated lifetime of the initiative

Select from:
1-2 years

(7.55.2.9) Comment

Low-carbon electricity purchases were made for U.S. corporate offices, UK KFC restaurants and. Investment required reported here applies to renewable energy for
U.S. corporate offices.

[Add row]

(7.55.3) What methods do you use to drive investment in emissions reduction activities?
Row 1

(7.55.3.1) Method

Select from:
Financial optimization calculations

(7.55.3.2) Comment

For restaurant energy efficiency and core protein initiatives, financial calculations are completed to determine the financial payback and ROI. One example comes
from the development of our green building standard. During this process, the sub-metering of both green and non-green restaurants, in nearby locations, allowed for
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detailed utility consumption measurements. These measurements were normalized for factors including sales levels when appropriate so that financial calculations
could be done. The results of this work assist in driving investment in emissions reduction activities.
[Add row]

(7.74) Do you classify any of your existing goods and/or services as low-carbon products?

Select from:
No

(7.79) Has your organization retired any project-based carbon credits within the reporting year?

Select from:
No
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C8. Environmental performance - Forests

(8.1) Are there any exclusions from your disclosure of forests-related data?

Exclusion from disclosure
Timber products Select from:
Yes
Palm oil Select from:
Yes
Cattle products Select from:
No
Soy Select from:
Yes
[Fixed row]

(8.1.1) Provide details on these exclusions.

Timber products

(8.1.1.1) Exclusion

Select from:
Facilities

(8.1.1.2) Description of exclusion
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Corporate offices and embedded components in the supply chain are not included.
(8.1.1.3) Value chain stage

Select from:
Direct operations

(8.1.1.4) Reason for exclusion

Select from:
Challenges associated with traceability

(8.1.1.8) Indicate if you are providing the commodity volume that is being excluded from your disclosure of forests-

related data

Select from:
No, the volume excluded is unknown

(8.1.1.10) Please explain

The timber data reported reflects our current sustainable fiber sourcing policy and goal which applies to paper-based food and beverage packaging used in our
restaurants and not to our corporate offices, also known as Restaurant Support Centers (RSC), or to packaging used to ship products to us (e.qg., to transport food

packaging to the restaurants). Our current reporting boundary reflects nearly all fiber-based packaging. These exclusions do not represent a significant portion of our
operations.

Palm oil

(8.1.1.1) Exclusion

Select from:
Specific suppliers

. . .
. .

(8.1.1.2) Description of exclusion

Palm oil used as a secondary ingredient.
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(8.1.1.3) Value chain stage

Select from:
Upstream value chain

(8.1.1.4) Reason for exclusion

Select from:
Other, please specify :Specific product line(s)

(8.1.1.8) Indicate if you are providing the commodity volume that is being excluded from your disclosure of forests-

related data

Select from:
No, other reason, please specify :Specific product line(s)

(8.1.1.10) Please explain

The palm oil data reported reflects our current sustainable palm oil policy and goal which applies to palm oil used for cooking because the majority of our palm oil is
used as cooking oil. Our current reporting boundary reflects nearly all reported palm oil for cooking. Certain brands in certain markets such as Taco Bell U.S. have
applied the policy to all palm oil used — including that which is used as secondary ingredients, but that is not included in this disclosure. The exclusion does not
represent a significant portion of our operations.

(8.1.1.1) Exclusion

|
(=]
<

Select from:
Specific suppliers

(8.1.1.2) Description of exclusion

Soy used outside of the feed for poultry and cattle.

(8.1.1.3) Value chain stage
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Select from:
Upstream value chain

(8.1.1.4) Reason for exclusion

Select from:
Other, please specify :Specific product line(s)

(8.1.1.8) Indicate if you are providing the commodity volume that is being excluded from your disclosure of forests-

related data

Select from:
No, other reason, please specify :Specific product line(s)

(8.1.1.10) Please explain

The soy data reported is as a key ingredient in animal feed for poultry and cattle raised by our suppliers. As such, soy indirectly contributes to the production of many

of the protein-based products served in our restaurants. Other sources of soy are excluded. The exclusion does not represent a significant portion of our operations.
[Add row]

(8.2) Provide a breakdown of your disclosure volume per commodity.

Disclosure volume (metric tons) Volume type Sourced volume (metric tons)

Timber products 552008 Select all that apply 552008
Sourced

Palm oil 131624 Select all that apply 131624
Sourced
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Disclosure volume (metric tons) Volume type Sourced volume (metric tons)

Cattle products 582479 Select all that apply 582479
Sourced

Soy 1297772 Select all that apply 1297772
Sourced

[Fixed row]

(8.2.1) Provide details on any soy embedded in animal products sourced by your organization.

Soy

(8.2.1.1) Disclosure of embedded soy

Select from:
Some or all of our embedded soy volume is included in our “Sourced volume” as reported in column 4 of 8.2

(8.2.1.2) Description of embedded soy use and soy tiers

The boundary for soy reporting is soy-based feed for poultry and cattle. These are the major origins of feed in our system.

(8.2.1.3) Volume calculation methodology

In 2025, we partnered with 3Keel to conduct a global risk assessment of soy used in feed across our poultry supply chain, covering all brands. The assessment
involved surveying over 280 suppliers to gather data on soy origin, volume, and DF/DCF information. Where we did not receive volume information from suppliers, we
used the RTRS soy tool to gap fill on soy volumes. Where we did not receive soy origin information from suppliers, we used soy trade flow information from OEC to
gap fill.

(8.2.1.4) Embedded soy disclosure volume (metric tons)
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1297772

(8.2.1.5) % of sourced volume that is embedded soy

100

(8.2.1.6) Traceability system

Select from:
Yes, we have a traceability system for our embedded soy

(8.2.1.7) Description of traceability system

In 2025, we partnered with 3Keel to conduct a global risk assessment of soy used in feed across our poultry supply chain, covering all brands. The assessment
involved surveying over 280 suppliers to gather data on soy origin, volume, and DF/DCF information. Where we did not receive volume information from suppliers, we

used the RTRS soy tool to gap fill on soy volumes. Where we did not receive soy origin information from suppliers, we used soy trade flow information from OEC to
gap fill.

(8.2.1.8) % of embedded soy disclosure volume traceable to country/area of soy production

(8.2.1.9) % of embedded soy disclosure volume for which the soy production origin is unknown
5

(8.2.1.10) DF/DCF status assessed for embedded soy

Select from:
Yes, deforestation- and conversion-free (DCF) status assessed

(8.2.1.11) % of embedded soy disclosure volume determined as DF/DCF in the reporting year

(8.2.1.12) Methodology used to determine DF/DCF status
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In 2025, we partnered with 3Keel to conduct a global risk assessment of soy used in feed across our poultry supply chain, covering all brands. The assessment
involved surveying over 280 suppliers to gather data on soy origin, volume, and DF/DCF information. Where we did not receive volume information from suppliers, we
used the RTRS soy tool to gap fill on soy volumes. Where we did not receive soy origin information from suppliers, we used soy trade flow information from OEC to
gap fill. Current and historical supplier information on DF/DCF was applied to 2024 volumes to estimate embedded soy DF/DCF volumes.

[Fixed row]

(8.5) Provide details on the origins of your sourced volumes.

Timber products

(8.5.1) Country/area of origin

Select from:
Australia

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

12284

(8.5.5) Source

Select all that apply
Multiple contracted producers

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain
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Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https.//www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Palm oil

(8.5.1) Country/area of origin

Select from:
Colombia

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

1986

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain
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As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Cattle products

(8.5.1) Country/area of origin

Select from:
Brazil

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

141

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Beyond producing methane emissions, another
way that raising animals for food can contribute to climate change is by accelerating deforestation. When forests are cleared to make room to grow crops or raise
animals, sequestered carbon is released. We seek to minimize or avoid sourcing livestock that is raised and feed that is grown in areas at risk of deforestation. Many
other businesses source the same commodities as we do—therefore, the primary way we are tackling this issue is through collaboration. It will take all parties,
including NGOs, companies, governments and more, to move successfully in this area.
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(8.5.1) Country/area of origin

Select from:
United States of America

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

413335

(8.5.5) Source

Select all that apply
Multiple contracted producers

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Soy, which is a primary ingredient in poultry feed,

has a supply chain involving soybean farmers, processors, feed mills, poultry suppliers and finally Yum! restaurants. While our business is at least five steps removed
from the soybean field, we continue to work across our supply chain to achieve greater levels of visibility and accountability. This includes engaging with suppliers on

their soy sourcing strategy and reviewing our soy mapping.

Soy

(8.5.1) Country/area of origin
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Select from:
Argentina

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

325625

(8.5.5) Source

Select all that apply
Multiple contracted producers

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Soy, which is a primary ingredient in poultry feed,

has a supply chain involving soybean farmers, processors, feed mills, poultry suppliers and finally Yum! restaurants. While our business is at least five steps removed
from the soybean field, we continue to work across our supply chain to achieve greater levels of visibility and accountability. This includes engaging with suppliers on

their soy sourcing strategy and reviewing our soy mapping.

Soy

(8.5.1) Country/area of origin

Select from:
Brazil
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(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

228511

(8.5.5) Source

Select all that apply
Multiple contracted producers

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Soy, which is a primary ingredient in poultry feed,

has a supply chain involving soybean farmers, processors, feed mills, poultry suppliers and finally Yum! restaurants. While our business is at least five steps removed
from the soybean field, we continue to work across our supply chain to achieve greater levels of visibility and accountability. This includes engaging with suppliers on

their soy sourcing strategy and reviewing our soy mapping.

Soy

(8.5.1) Country/area of origin

Select from:
Canada

(8.5.2) First level administrative division

Select from:
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Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

10600

(8.5.5) Source

Select all that apply
Multiple contracted producers

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Soy, which is a primary ingredient in poultry feed,

has a supply chain involving soybean farmers, processors, feed mills, poultry suppliers and finally Yum! restaurants. While our business is at least five steps removed
from the soybean field, we continue to work across our supply chain to achieve greater levels of visibility and accountability. This includes engaging with suppliers on

their soy sourcing strategy and reviewing our soy mapping.

Soy

(8.5.1) Country/area of origin

Select from:
China

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

284



154492

(8.5.5) Source

Select all that apply
Multiple contracted producers

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Soy, which is a primary ingredient in poultry feed,

has a supply chain involving soybean farmers, processors, feed mills, poultry suppliers and finally Yum! restaurants. While our business is at least five steps removed
from the soybean field, we continue to work across our supply chain to achieve greater levels of visibility and accountability. This includes engaging with suppliers on

their soy sourcing strategy and reviewing our soy mapping.

Soy

(8.5.1) Country/area of origin

Select from:
France

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

1166

(8.5.5) Source
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Select all that apply
Multiple contracted producers

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Soy, which is a primary ingredient in poultry feed,

has a supply chain involving soybean farmers, processors, feed mills, poultry suppliers and finally Yum! restaurants. While our business is at least five steps removed
from the soybean field, we continue to work across our supply chain to achieve greater levels of visibility and accountability. This includes engaging with suppliers on

their soy sourcing strategy and reviewing our soy mapping.

Soy

(8.5.1) Country/area of origin

Select from:
Guatemala

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

4

(8.5.5) Source

Select all that apply
Multiple contracted producers
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(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Soy, which is a primary ingredient in poultry feed,

has a supply chain involving soybean farmers, processors, feed mills, poultry suppliers and finally Yum! restaurants. While our business is at least five steps removed
from the soybean field, we continue to work across our supply chain to achieve greater levels of visibility and accountability. This includes engaging with suppliers on

their soy sourcing strategy and reviewing our soy mapping.

Soy

(8.5.1) Country/area of origin

Select from:
India

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

3740

(8.5.5) Source

Select all that apply
Multiple contracted producers

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx
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(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Soy, which is a primary ingredient in poultry feed,

has a supply chain involving soybean farmers, processors, feed mills, poultry suppliers and finally Yum! restaurants. While our business is at least five steps removed
from the soybean field, we continue to work across our supply chain to achieve greater levels of visibility and accountability. This includes engaging with suppliers on

their soy sourcing strategy and reviewing our soy mapping.

Soy

(8.5.1) Country/area of origin

Select from:
Italy

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

324

(8.5.5) Source

Select all that apply
Multiple contracted producers

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Soy, which is a primary ingredient in poultry feed,
has a supply chain involving soybean farmers, processors, feed mills, poultry suppliers and finally Yum! restaurants. While our business is at least five steps removed
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from the soybean field, we continue to work across our supply chain to achieve greater levels of visibility and accountability. This includes engaging with suppliers on
their soy sourcing strategy and reviewing our soy mapping.

Soy

(8.5.1) Country/area of origin

Select from:
Nigeria

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

1119

(8.5.5) Source

Select all that apply
Multiple contracted producers

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Soy, which is a primary ingredient in poultry feed,

has a supply chain involving soybean farmers, processors, feed mills, poultry suppliers and finally Yum! restaurants. While our business is at least five steps removed
from the soybean field, we continue to work across our supply chain to achieve greater levels of visibility and accountability. This includes engaging with suppliers on

their soy sourcing strategy and reviewing our soy mapping.

Soy
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(8.5.1) Country/area of origin

Select from:
Paraguay

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

15579

(8.5.5) Source

Select all that apply
Multiple contracted producers

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Soy, which is a primary ingredient in poultry feed,

has a supply chain involving soybean farmers, processors, feed mills, poultry suppliers and finally Yum! restaurants. While our business is at least five steps removed
from the soybean field, we continue to work across our supply chain to achieve greater levels of visibility and accountability. This includes engaging with suppliers on

their soy sourcing strategy and reviewing our soy mapping.

Soy
(8.5.1) Country/area of origin

Select from:
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Serbia

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

3

(8.5.5) Source

Select all that apply
Multiple contracted producers

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Soy, which is a primary ingredient in poultry feed,

has a supply chain involving soybean farmers, processors, feed mills, poultry suppliers and finally Yum! restaurants. While our business is at least five steps removed
from the soybean field, we continue to work across our supply chain to achieve greater levels of visibility and accountability. This includes engaging with suppliers on

their soy sourcing strategy and reviewing our soy mapping.

Soy

(8.5.1) Country/area of origin

Select from:
South Africa

(8.5.2) First level administrative division
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Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

47075

(8.5.5) Source

Select all that apply
Multiple contracted producers

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Soy, which is a primary ingredient in poultry feed,

has a supply chain involving soybean farmers, processors, feed mills, poultry suppliers and finally Yum! restaurants. While our business is at least five steps removed
from the soybean field, we continue to work across our supply chain to achieve greater levels of visibility and accountability. This includes engaging with suppliers on

their soy sourcing strategy and reviewing our soy mapping.

Soy

(8.5.1) Country/area of origin

Select from:
Ukraine

(8.5.2) First level administrative division

Select from:
Not disclosing
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(8.5.4) Volume sourced from country/area of origin (metric tons)

12520

(8.5.5) Source

Select all that apply
Multiple contracted producers

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Soy, which is a primary ingredient in poultry feed,

has a supply chain involving soybean farmers, processors, feed mills, poultry suppliers and finally Yum! restaurants. While our business is at least five steps removed
from the soybean field, we continue to work across our supply chain to achieve greater levels of visibility and accountability. This includes engaging with suppliers on

their soy sourcing strategy and reviewing our soy mapping.

Soy

(8.5.1) Country/area of origin

Select from:
Zambia

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

16847
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(8.5.5) Source

Select all that apply
Multiple contracted producers

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Soy, which is a primary ingredient in poultry feed,

has a supply chain involving soybean farmers, processors, feed mills, poultry suppliers and finally Yum! restaurants. While our business is at least five steps removed
from the soybean field, we continue to work across our supply chain to achieve greater levels of visibility and accountability. This includes engaging with suppliers on

their soy sourcing strategy and reviewing our soy mapping.

Soy

(8.5.1) Country/area of origin

Select from:
Unknown origin

(8.5.4) Volume sourced from country/area of origin (metric tons)

66832

(8.5.5) Source

Select all that apply
Multiple contracted producers

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx
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(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Soy, which is a primary ingredient in poultry feed,

has a supply chain involving soybean farmers, processors, feed mills, poultry suppliers and finally Yum! restaurants. While our business is at least five steps removed
from the soybean field, we continue to work across our supply chain to achieve greater levels of visibility and accountability. This includes engaging with suppliers on

their soy sourcing strategy and reviewing our soy mapping.

Palm oil

(8.5.1) Country/area of origin

Select from:
Ecuador

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

3542

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx
(8.5.7) Please explain
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As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil

(8.5.1) Country/area of origin

Select from:
Ghana

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

475

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil
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(8.5.1) Country/area of origin

Select from:
India

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

4487

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil

(8.5.1) Country/area of origin

Select from:
Indonesia
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(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

235

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil

(8.5.1) Country/area of origin

Select from:
Japan

(8.5.2) First level administrative division

Select from:
Not disclosing
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(8.5.4) Volume sourced from country/area of origin (metric tons)

9178

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil

(8.5.1) Country/area of origin

Select from:
Kenya

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

472
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(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil

(8.5.1) Country/area of origin

Select from:
Republic of Korea

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

657

(8.5.5) Source

Select all that apply
Multiple contracted producers
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Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil

(8.5.1) Country/area of origin

Select from:
Malaysia

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

8657

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)
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Information not provided.docx

(8.5.7) Please explain

As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil

(8.5.1) Country/area of origin

Select from:
Mexico

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

7811

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx
(8.5.7) Please explain
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As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil

(8.5.1) Country/area of origin

Select from:
Mongolia

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

727

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil
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(8.5.1) Country/area of origin

Select from:
Nigeria

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

225

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil

(8.5.1) Country/area of origin

Select from:
Peru
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(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

2179

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil

(8.5.1) Country/area of origin

Select from:
Philippines

(8.5.2) First level administrative division

Select from:
Not disclosing
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(8.5.4) Volume sourced from country/area of origin (metric tons)

117

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil

(8.5.1) Country/area of origin

Select from:
Senegal

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

124
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(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (processors)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil

(8.5.1) Country/area of origin

Select from:
Singapore

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

13

(8.5.5) Source

Select all that apply
Multiple contracted producers
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Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil

(8.5.1) Country/area of origin

Select from:
South Africa

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

18796

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)
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Information not provided.docx

(8.5.7) Please explain

As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil

(8.5.1) Country/area of origin

Select from:
Thailand

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

11513

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx
(8.5.7) Please explain
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As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil

(8.5.1) Country/area of origin

Select from:
United Arab Emirates

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

13118

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil
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(8.5.1) Country/area of origin

Select from:
Viet Nam

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

1512

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil

(8.5.1) Country/area of origin

Select from:
Zimbabwe

311



(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

360

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil

(8.5.1) Country/area of origin

Select from:
United Republic of Tanzania

(8.5.2) First level administrative division

Select from:
Not disclosing
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(8.5.4) Volume sourced from country/area of origin (metric tons)

168

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Palm oil

(8.5.1) Country/area of origin

Select from:
Unknown origin

(8.5.4) Volume sourced from country/area of origin (metric tons)

45272
(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)
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(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

As a member of the RSPO, we are committed to sourcing all palm oil used for cooking from responsible and sustainable sources and give preference to suppliers that
are certified by the RSPO.

Cattle products

(8.5.1) Country/area of origin

Select from:
Cambodia

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

68

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx
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(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Beyond producing methane emissions, another
way that raising animals for food can contribute to climate change is by accelerating deforestation. When forests are cleared to make room to grow crops or raise
animals, sequestered carbon is released. We seek to minimize or avoid sourcing livestock that is raised and feed that is grown in areas at risk of deforestation. Many
other businesses source the same commodities as we do—therefore, the primary way we are tackling this issue is through collaboration. It will take all parties,
including NGOs, companies, governments and more, to move successfully in this area.

Cattle products

(8.5.1) Country/area of origin

Select from:
Egypt

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

58

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain
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Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Beyond producing methane emissions, another
way that raising animals for food can contribute to climate change is by accelerating deforestation. When forests are cleared to make room to grow crops or raise
animals, sequestered carbon is released. We seek to minimize or avoid sourcing livestock that is raised and feed that is grown in areas at risk of deforestation. Many
other businesses source the same commodities as we do—therefore, the primary way we are tackling this issue is through collaboration. It will take all parties,
including NGOs, companies, governments and more, to move successfully in this area.

Cattle products

(8.5.1) Country/area of origin

Select from:
India

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

537

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Beyond producing methane emissions, another
way that raising animals for food can contribute to climate change is by accelerating deforestation. When forests are cleared to make room to grow crops or raise
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animals, sequestered carbon is released. We seek to minimize or avoid sourcing livestock that is raised and feed that is grown in areas at risk of deforestation. Many
other businesses source the same commodities as we do—therefore, the primary way we are tackling this issue is through collaboration. It will take all parties,
including NGOs, companies, governments and more, to move successfully in this area.

Cattle products

(8.5.1) Country/area of origin

Select from:
Ireland

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

36

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Beyond producing methane emissions, another
way that raising animals for food can contribute to climate change is by accelerating deforestation. When forests are cleared to make room to grow crops or raise
animals, sequestered carbon is released. We seek to minimize or avoid sourcing livestock that is raised and feed that is grown in areas at risk of deforestation. Many
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other businesses source the same commodities as we do—therefore, the primary way we are tackling this issue is through collaboration. It will take all parties,
including NGOs, companies, governments and more, to move successfully in this area.

Cattle products

(8.5.1) Country/area of origin

Select from:
Democratic People's Republic of Korea

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

2

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Beyond producing methane emissions, another
way that raising animals for food can contribute to climate change is by accelerating deforestation. When forests are cleared to make room to grow crops or raise
animals, sequestered carbon is released. We seek to minimize or avoid sourcing livestock that is raised and feed that is grown in areas at risk of deforestation. Many
other businesses source the same commodities as we do—therefore, the primary way we are tackling this issue is through collaboration. It will take all parties,
including NGOs, companies, governments and more, to move successfully in this area.
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Cattle products

(8.5.1) Country/area of origin

Select from:
United States of America

(8.5.2) First level administrative division

Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

278108

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Beyond producing methane emissions, another
way that raising animals for food can contribute to climate change is by accelerating deforestation. When forests are cleared to make room to grow crops or raise
animals, sequestered carbon is released. We seek to minimize or avoid sourcing livestock that is raised and feed that is grown in areas at risk of deforestation. Many
other businesses source the same commodities as we do—therefore, the primary way we are tackling this issue is through collaboration. It will take all parties,
including NGOs, companies, governments and more, to move successfully in this area.

Cattle products
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(8.5.1) Country/area of origin

Select from:
Unknown origin

(8.5.4) Volume sourced from country/area of origin (metric tons)

299309

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Beyond producing methane emissions, another
way that raising animals for food can contribute to climate change is by accelerating deforestation. When forests are cleared to make room to grow crops or raise
animals, sequestered carbon is released. We seek to minimize or avoid sourcing livestock that is raised and feed that is grown in areas at risk of deforestation. Many
other businesses source the same commodities as we do—therefore, the primary way we are tackling this issue is through collaboration. It will take all parties,
including NGOs, companies, governments and more, to move successfully in this area.

Timber products

(8.5.1) Country/area of origin

Select from:
Canada

(8.5.2) First level administrative division
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Select from:
Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

8367

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Timber products

(8.5.1) Country/area of origin

Select from:
China

(8.5.2) First level administrative division

Select from:
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Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

1691

(8.5.5) Source

Select all that apply
Multiple contracted producers

Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Timber products

(8.5.1) Country/area of origin

Select from:
Egypt

(8.5.2) First level administrative division

Select from:
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Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

1550

(8.5.5) Source

Select all that apply
Multiple contracted producers

Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Timber products

(8.5.1) Country/area of origin

Select from:
France

(8.5.2) First level administrative division

Select from:
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Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

6272

(8.5.5) Source

Select all that apply
Multiple contracted producers

Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Timber products

(8.5.1) Country/area of origin

Select from:
Germany

(8.5.2) First level administrative division

Select from:

324



Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

6971

(8.5.5) Source

Select all that apply
Multiple contracted producers

Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Timber products

(8.5.1) Country/area of origin

Select from:
Hong Kong SAR, China

(8.5.2) First level administrative division

Select from:

325



Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

4

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Timber products

(8.5.1) Country/area of origin

Select from:
India

(8.5.2) First level administrative division

Select from:

326



Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

928

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Timber products

(8.5.1) Country/area of origin

Select from:
Ireland

(8.5.2) First level administrative division

Select from:

327



Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

314

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Timber products

(8.5.1) Country/area of origin

Select from:
Italy

(8.5.2) First level administrative division

Select from:

328



Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

13807

(8.5.5) Source

Select all that apply
Multiple contracted producers

Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Timber products

(8.5.1) Country/area of origin

Select from:
Japan

(8.5.2) First level administrative division

Select from:

329



Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

5676

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Timber products

(8.5.1) Country/area of origin

Select from:
Netherlands

(8.5.2) First level administrative division

Select from:

330



Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

1809

(8.5.5) Source

Select all that apply
Multiple contracted producers

Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Timber products

(8.5.1) Country/area of origin

Select from:
New Zealand

(8.5.2) First level administrative division

Select from:

331



Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

360

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Timber products

(8.5.1) Country/area of origin

Select from:
Poland

(8.5.2) First level administrative division

Select from:

332



Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

7

(8.5.5) Source

Select all that apply
Multiple contracted producers

Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Timber products

(8.5.1) Country/area of origin

Select from:
Russian Federation

(8.5.2) First level administrative division

Select from:

333



Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

67

(8.5.5) Source

Select all that apply
Multiple contracted producers

Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Timber products

(8.5.1) Country/area of origin

Select from:
South Africa

(8.5.2) First level administrative division

Select from:

334



Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

17216

(8.5.5) Source

Select all that apply
Multiple contracted producers

Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Timber products

(8.5.1) Country/area of origin

Select from:
Spain

(8.5.2) First level administrative division

Select from:

335



Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

1576

(8.5.5) Source

Select all that apply
Multiple contracted producers

Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Timber products

(8.5.1) Country/area of origin

Select from:
Sri Lanka

(8.5.2) First level administrative division

Select from:

336



Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

1

(8.5.5) Source

Select all that apply
Multiple contracted producers

Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Timber products

(8.5.1) Country/area of origin

Select from:
Sweden

(8.5.2) First level administrative division

Select from:

337



Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

10

(8.5.5) Source

Select all that apply
Multiple contracted producers

Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Timber products

(8.5.1) Country/area of origin

Select from:
United Kingdom of Great Britain and Northern Ireland

(8.5.2) First level administrative division

Select from:

338



Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

12059

(8.5.5) Source

Select all that apply
Multiple contracted producers

Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Timber products

(8.5.1) Country/area of origin

Select from:
United States of America

(8.5.2) First level administrative division

Select from:

339



Not disclosing

(8.5.4) Volume sourced from country/area of origin (metric tons)

128085

(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

Timber products

(8.5.1) Country/area of origin

Select from:
Unknown origin

(8.5.4) Volume sourced from country/area of origin (metric tons)

332954

340



(8.5.5) Source

Select all that apply
Multiple contracted producers
Contracted suppliers (manufacturers)

(8.5.6) List of supplier production and primary processing sites: names and locations (optional)

Information not provided.docx

(8.5.7) Please explain

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. Examples of our engagement include endorsing
the New York Declaration on Forests (NYDF) and the private-sector goal of eliminating deforestation from the production of agriculture commodities such as palm oil,
soy, paper and beef products and striving to end natural forest loss by 2030. We also recognize that there are increasing demands to move even faster and continue
to monitor what this means for us. Yum! is a member of the Tropical Forest Alliance, we are also working to ensure responsible sourcing of raw materials whose
cultivation can contribute to deforestation, including fibers used for packaging (read more about our Better Packaging efforts).
https://www.yum.com/wps/portal/yumbrands/Yumbrands/news/company-stories-article/Yum+Brands+new+packaging+policy

[Add row]

(8.6) Does your organization produce or source palm oil derived biofuel?

Select from:
No

(8.7) Did your organization have a no-deforestation or no-conversion target, or any other targets for sustainable
production/ sourcing of your disclosed commodities, active in the reporting year?

Timber products

(8.7.1) Active no-deforestation or no-conversion target

Select from:
Yes, we have a no-deforestation target

341



(8.7.2) No-deforestation or no-conversion target coverage

Select from:
Organization-wide (including suppliers)

(8.7.5) Other active targets related to this commodity, including any which contribute to your no-deforestation or no-

conversion target

Select from:
Yes, we have other targets related to this commodity

Palm oil

(8.7.1) Active no-deforestation or no-conversion target

Select from:
Yes, we have a no-deforestation target

(8.7.2) No-deforestation or no-conversion target coverage

Select from:
Organization-wide (including suppliers)

(8.7.5) Other active targets related to this commodity, including any which contribute to your no-deforestation or no-

conversion target

Select from:
Yes, we have other targets related to this commodity

Cattle products

(8.7.1) Active no-deforestation or no-conversion target

Select from:
342



Yes, we have a no-deforestation target

(8.7.2) No-deforestation or no-conversion target coverage

Select from:
Organization-wide (including suppliers)

(8.7.5) Other active targets related to this commodity, including any which contribute to your no-deforestation or no-

conversion target

Select from:
Yes, we have other targets related to this commodity

Soy

(8.7.1) Active no-deforestation or no-conversion target

Select from:
Yes, we have a no-deforestation target

(8.7.2) No-deforestation or no-conversion target coverage

Select from:
Organization-wide (including suppliers)

(8.7.5) Other active targets related to this commodity, including any which contribute to your no-deforestation or no-

conversion target

Select from:

Yes, we have other targets related to this commodity
[Fixed row]

(8.7.1) Provide details on your no-deforestation or no-conversion target that was active during the reporting year.

343



Timber products

(8.7.1.1) No-deforestation or no-conversion target

Select from:
No-deforestation

(8.7.1.2) Your organization’s definition of “no-deforestation” or “no-conversion”

Our definition, aligned with Accountability Framework initiative (AFi) is: The loss of natural forest as a result of: conversion to agriculture or other non-forest land use;
conversion to a plantation; or severe or sustained degradation.

(8.7.1.3) Cutoff date

Select from:
2020

(8.7.1.4) Geographic scope of cutoff date

Select from:
Applied globally

(8.7.1.5) Rationale for selecting cutoff date

Select from:
Sector-wide agreement/recommendation

(8.7.1.6) Target date for achieving no-deforestation or no-conversion

Select from:
2026-2030

Palm oil

(8.7.1.1) No-deforestation or no-conversion target

344



Select from:
No-deforestation

(8.7.1.2) Your organization’s definition of “no-deforestation” or “no-conversion”

Our definition, aligned with Accountability Framework initiative (AFi) is: The loss of natural forest as a result of: conversion to agriculture or other non-forest land use;
conversion to a plantation; or severe or sustained degradation.

(8.7.1.3) Cutoff date

Select from:
2020

(8.7.1.4) Geographic scope of cutoff date

Select from:
Applied globally

(8.7.1.5) Rationale for selecting cutoff date

Select from:
Sector-wide agreement/recommendation

(8.7.1.6) Target date for achieving no-deforestation or no-conversion

Select from:
2026-2030

Cattle products

(8.7.1.1) No-deforestation or no-conversion target

Select from:
No-deforestation

345



(8.7.1.2) Your organization’s definition of “no-deforestation” or “no-conversion”

Our definition, aligned with Accountability Framework initiative (AFi) is: The loss of natural forest as a result of: conversion to agriculture or other non-forest land use;
conversion to a plantation; or severe or sustained degradation.

(8.7.1.3) Cutoff date

Select from:
2020

(8.7.1.4) Geographic scope of cutoff date

Select from:
Applied globally

(8.7.1.5) Rationale for selecting cutoff date

Select from:
Sector-wide agreement/recommendation

(8.7.1.6) Target date for achieving no-deforestation or no-conversion

Select from:
2026-2030

Soy

(8.7.1.1) No-deforestation or no-conversion target

Select from:
No-deforestation

(8.7.1.2) Your organization’s definition of “no-deforestation” or “no-conversion”

346



Our definition, aligned with Accountability Framework initiative (AFi) is: The loss of natural forest as a result of: conversion to agriculture or other non-forest land use;
conversion to a plantation; or severe or sustained degradation.

(8.7.1.3) Cutoff date

Select from:
2020

(8.7.1.4) Geographic scope of cutoff date

Select from:
Applied globally

(8.7.1.5) Rationale for selecting cutoff date

Select from:
Sector-wide agreement/recommendation

(8.7.1.6) Target date for achieving no-deforestation or no-conversion

Select from:
2026-2030
[Add row]

(8.7.2) Provide details of other targets related to your commodities, including any which contribute to your no-
deforestation or no-conversion target, and progress made against them.

Timber products

(8.7.2.1) Target reference number

Select from:
Target 1

347



(8.7.2.2) Target contributes to no-deforestation or no-conversion target reported in 8.7

Select from:
Yes, this target contributes to our no-deforestation target

(8.7.2.3) Target coverage

Select from:
Organization-wide (including suppliers)

(8.7.2.4) Commodity volume covered by target (metric tons)

Select from:
Total commodity volume

(8.7.2.5) Category of target & Quantitative metric

Third-party certification
% of volume third-party certified

(8.7.2.7) Third-party certification scheme

Chain-of-custody certification
FSC Chain-of-Custody certification (any type)

(8.7.2.8) Date target was set

01/01/2023

(8.7.2.9) End date of base year

12/31/2023
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(8.7.2.10) Base year figure

0

(8.7.2.11) End date of target

12/31/2024

(8.7.2.12) Target year figure

100

(8.7.2.13) Reporting year figure

(8.7.2.14) Target status in reporting year

Select from:
Underway

47.00

(8.7.2.16) Global environmental treaties/ initiatives/ frameworks aligned with or supported by this target

Select all that apply
Other, please specify :Zero net/gross deforestation

(8.7.2.17) Explain target coverage and identify any exclusions

Yum! aims to source 100% of its paper-based packaging from responsibly managed forests or recycled sources, a goal initiated in 2014. Preference is given to
suppliers certified by FSC (Forest Stewardship Council), with PEFC and SFI are also accepted. The target applies to paper-based customer facing food and beverage
packaging, excluded from the target are corporate offices and packaging used for transportation.
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(8.7.2.18) Plan for achieving target, and progress made to the end of the reporting year

We survey our global business on annual basis for compliance for this goal, in addition to quarterly engagement that selected brands conduct to assess and evaluate
status of sustainability goals. Achieving this goal is dependent on select, identified markets that are being addressed in order to close the remaining gap.

(8.7.2.20) Further details of target

In 2024, 47% of our fiber comes from a supplier with a certification (Forest Stewardship Council or equivalent), based on information about the supplier from public
certification databases.

Palm oil

(8.7.2.1) Target reference number

Select from:
Target 1

(8.7.2.2) Target contributes to no-deforestation or no-conversion target reported in 8.7

Select from:
Yes, this target contributes to our no-deforestation target

(8.7.2.3) Target coverage

Select from:
Organization-wide (including suppliers)

(8.7.2.4) Commodity volume covered by target (metric tons)

Select from:
Total commodity volume

(8.7.2.5) Category of target & Quantitative metric
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Third-party certification
% of volume third-party certified

(8.7.2.7) Third-party certification scheme

Chain-of-custody certification
Other chain-of-custody certification, please specify

(8.7.2.8) Date target was set

12/31/2021

(8.7.2.9) End date of base year
12/31/2022

(8.7.2.10) Base year figure

|

(8.7.2.11) End date of target

12/31/2030

(8.7.2.12) Target year figure
100

(8.7.2.13) Reporting year figure

(8.7.2.14) Target status in reporting year
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Select from:
Underway

95.00

(8.7.2.16) Global environmental treaties/ initiatives/ frameworks aligned with or supported by this target

Select all that apply
Other, please specify :Zero net/gross deforestation

(8.7.2.17) Explain target coverage and identify any exclusions

This target covers palm (as cooking oil) and the % that is certified by Roundtable on Sustainable Palm Oil (RSPQO). Palm as an ingredient is excluded from this target.

(8.7.2.18) Plan for achieving target, and progress made to the end of the reporting year

We have updated our palm oil sourcing policy within the last several years to state we give preference to suppliers that are not only certified by the Roundtable on
Sustainable Palm Oil (RSPO) but also supply Mass Balance or better.

(8.7.2.20) Further details of target

In 2024, 95% of palm oil used for cooking was RSPO certified.

Cattle products

(8.7.2.1) Target reference number

Select from:
Target 1

(8.7.2.2) Target contributes to no-deforestation or no-conversion target reported in 8.7

Select from:
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Yes, this target contributes to our no-deforestation target

(8.7.2.3) Target coverage

Select from:
Organization-wide (including suppliers)

(8.7.2.4) Commodity volume covered by target (metric tons)

Select from:
Total commodity volume

(8.7.2.5) Category of target & Quantitative metric

Engagement with Tier 1 suppliers

% of volume from Tier 1 suppliers compliant with your no-deforestation or no-conversion target
(8.7.2.8) Date target was set

12/31/2021

(8.7.2.9) End date of base year

12/31/2022

(8.7.2.10) Base year figure

0

(8.7.2.11) End date of target

12/31/2030

(8.7.2.12) Target year figure
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100

(8.7.2.13) Reporting year figure

(8.7.2.14) Target status in reporting year

Select from:
Underway

48.00

(8.7.2.16) Global environmental treaties/ initiatives/ frameworks aligned with or supported by this target

Select all that apply
Other, please specify :Zero net/gross deforestation

(8.7.2.17) Explain target coverage and identify any exclusions

This metric is what % of our beef and dairy (cattle total) volumes are sourced from countries with lower risk of deforestation, as defined by CDP.

(8.7.2.18) Plan for achieving target, and progress made to the end of the reporting year

We actively source cattle products from regions of lower risk of tropical deforestation, with 48% confirmed bought from low risk countries as defined by CDP.

(8.7.2.20) Further details of target

We estimate that 48% of our cattle supply was sourced from regions of lower risk of tropical deforestation, as defined by CDP.

Soy

(8.7.2.1) Target reference number
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Select from:
Target 1

(8.7.2.2) Target contributes to no-deforestation or no-conversion target reported in 8.7

Select from:
Yes, this target contributes to our no-deforestation target

(8.7.2.3) Target coverage

Select from:
Business division

(8.7.2.4) Commodity volume covered by target (metric tons)

Select from:
Total commodity volume associated with operations or locations covered by target

(8.7.2.5) Category of target & Quantitative metric

Other target category, please specify
Other target metric, please specify :Coverage of embedded soy in our target

(8.7.2.8) Date target was set

12/31/2021

(8.7.2.9) End date of base year

12/31/2022

(8.7.2.10) Base year figure
0
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(8.7.2.11) End date of target

12/31/2030

(8.7.2.12) Target year figure

100

(8.7.2.13) Reporting year figure

100

(8.7.2.14) Target status in reporting year

Select from:
Underway

100.00

(8.7.2.16) Global environmental treaties/ initiatives/ frameworks aligned with or supported by this target

Select all that apply
Other, please specify :Zero net/gross deforestation

(8.7.2.17) Explain target coverage and identify any exclusions

This target addresses the compliance of any Brazilian mills that are part of Yum's supply chain with the Amazon Soy Moratorium.

(8.7.2.18) Plan for achieving target, and progress made to the end of the reporting year

Due to the complexity of our supply chains, this work is more straightforward for some commodities than for others. For example, soy, which is a primary ingredient in
poultry feed, has a supply chain involving soybean farmers, processors, feed mills, poultry suppliers and finally Yum! restaurants. While our business is at least five
steps removed from the soybean field, we continue to work across our supply chain to achieve greater levels of visibility and accountability. We are working with a
third party consultant to map our supply chain relating to soy.
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(8.7.2.20) Further details of target

100% of Brazilian feed mills that are part of Yum!’s supply chain were audited as compliant in aligning with the Amazon Soy Moratorium.
[Add row]

(8.8) Indicate if your organization has a traceability system to determine the origins of your sourced volumes and provide
details of the methods and tools used.

Timber products

(8.8.1) Traceability system

Select from:
Yes

(8.8.2) Methods/tools used in traceability system

Select all that apply
Value chain mapping
Supplier engagement/communication

(8.8.3) Description of methods/tools used in traceability system

In 2024, 47% of our fiber comes from a supplier with a certification (Forest Stewardship Council or equivalent). Fiber volumes are calculated based on data we
receive directly from internal supply chain or directly from suppliers, then extrapolated on a per restaurant basis to fill in any gaps. Certification values are calculated
based on information about the supplier from public certification databases.

Palm oil

(8.8.1) Traceability system

Select from:
Yes
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(8.8.2) Methods/tools used in traceability system

Select all that apply
Value chain mapping
Supplier engagement/communication

(8.8.3) Description of methods/tools used in traceability system

In 2024, 95% of our palm oil is RSPO certified. We focus on improving traceability and transparency in palm oil sourcing. Our approach prioritizes certified sustainable
sourcing and encourages supplier alignment with recognized standards such as the Roundtable on Sustainable Palm Oil (RSPO). Volumes are calculated based on
data we receive directly from internal supply chain or directly from suppliers.

Cattle products

(8.8.1) Traceability system

Select from:
Yes

(8.8.2) Methods/tools used in traceability system

Select all that apply
Value chain mapping
Supplier engagement/communication

(8.8.3) Description of methods/tools used in traceability system

As part of our supply chain management process, we survey our business units around the world regarding the procurement and origin of beef and dairy products.
We apply CDP's definition of low risk countries to our origin information, which results in 48% of cattle volume considered low-risk.

Soy

(8.8.1) Traceability system

Select from:
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Yes

(8.8.2) Methods/tools used in traceability system

Select all that apply
Value chain mapping
Supplier engagement/communication

(8.8.3) Description of methods/tools used in traceability system

In 2025, we partnered with 3Keel to conduct a global risk assessment of soy used in feed across our poultry supply chain, covering all brands. The assessment
involved surveying over 280 suppliers to gather data on soy origin, volume, and DF/DCF information. Where we did not receive volume information from suppliers, we
used the RTRS soy tool to gap fill on soy volumes. Where we did not receive soy origin information from suppliers, we used soy trade flow information from OEC to
gap fill.

[Fixed row]

(8.8.1) Provide details of the point to which your organization can trace its sourced volumes.
Timber products

(8.8.1.1) % of sourced volume traceable to production unit

(8.8.1.2) % of sourced volume traceable to sourcing area and not to production unit

(8.8.1.3) % sourced volume traceable to country/area of origin and not to sourcing area or production unit

(8.8.1.4) % of sourced volume traceable to other point (i.e., processing facility/first importer) not in the country/area of
origin
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(8.8.1.5) % of sourced volume from unknown origin

60

100.00

Palm oil

(8.8.1.1) % of sourced volume traceable to production unit

0

(8.8.1.2) % of sourced volume traceable to sourcing area and not to production unit

(8.8.1.3) % sourced volume traceable to country/area of origin and not to sourcing area or production unit

(8.8.1.4) % of sourced volume traceable to other point (i.e., processing facility/first importer) not in the country/area of
origin

(8.8.1.5) % of sourced volume from unknown origin

14

100.00
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Cattle products

(8.8.1.1) % of sourced volume traceable to production unit

0

(8.8.1.2) % of sourced volume traceable to sourcing area and not to production unit

(8.8.1.3) % sourced volume traceable to country/area of origin and not to sourcing area or production unit

(8.8.1.4) % of sourced volume traceable to other point (i.e., processing facility/first importer) not in the country/area of
origin

(8.8.1.5) % of sourced volume from unknown origin

49

100.00

Soy

(8.8.1.1) % of sourced volume traceable to production unit

0

(8.8.1.2) % of sourced volume traceable to sourcing area and not to production unit
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(8.8.1.3) % sourced volume traceable to country/area of origin and not to sourcing area or production unit

(8.8.1.4) % of sourced volume traceable to other point (i.e., processing facility/first importer) not in the country/area of
origin

(8.8.1.5) % of sourced volume from unknown origin

100.00
[Fixed row]

(8.9) Provide details of your organization's assessment of the deforestation-free (DF) or deforestation- and conversion-
free (DCF) status of its disclosed commodities.

Timber products

(8.9.1) DF/DCF status assessed for this commodity

Select from:
Yes, deforestation- and conversion-free (DCF) status assessed

(8.9.2) % of disclosure volume determined as DF/DCF in the reporting year

47
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(8.9.3) % of disclosure volume determined as DF/DCF through a third-party certification scheme providing full DF/DCF
assurance

(8.9.4) % of disclosure volume determined as DF/DCF through monitoring of production unit

(8.9.5) % of disclosure volume determined as DF/DCF through monitoring of sourcing area

(8.9.6) Is a proportion of your disclosure volume certified through a scheme not providing full DF/DCF assurance?

Select from:
No

Palm oil

(8.9.1) DF/DCF status assessed for this commodity

Select from:
Yes, deforestation- and conversion-free (DCF) status assessed

(8.9.2) % of disclosure volume determined as DF/DCF in the reporting year

(8.9.3) % of disclosure volume determined as DF/DCF through a third-party certification scheme providing full DF/DCF
assurance

(8.9.4) % of disclosure volume determined as DF/DCF through monitoring of production unit
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(8.9.5) % of disclosure volume determined as DF/DCF through monitoring of sourcing area

(8.9.6) Is a proportion of your disclosure volume certified through a scheme not providing full DF/DCF assurance?

Select from:
No

Cattle products

(8.9.1) DF/DCF status assessed for this commodity

Select from:
Yes, deforestation- and conversion-free (DCF) status assessed

(8.9.2) % of disclosure volume determined as DF/DCF in the reporting year

(8.9.3) % of disclosure volume determined as DF/DCF through a third-party certification scheme providing full DF/DCF
assurance

(8.9.4) % of disclosure volume determined as DF/DCF through monitoring of production unit

(8.9.5) % of disclosure volume determined as DF/DCF through monitoring of sourcing area
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(8.9.6) Is a proportion of your disclosure volume certified through a scheme not providing full DF/DCF assurance?

Select from:
No

Soy

(8.9.1) DF/DCF status assessed for this commodity

Select from:
Yes, deforestation- and conversion-free (DCF) status assessed

(8.9.2) % of disclosure volume determined as DF/DCF in the reporting year

(8.9.3) % of disclosure volume determined as DF/DCF through a third-party certification scheme providing full DF/DCF
assurance

(8.9.4) % of disclosure volume determined as DF/DCF through monitoring of production unit

(8.9.5) % of disclosure volume determined as DF/DCF through monitoring of sourcing area

(8.9.6) Is a proportion of your disclosure volume certified through a scheme not providing full DF/DCF assurance?

Select from:
No
[Fixed row]
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(8.10) Indicate whether you have monitored or estimated the deforestation and conversion of other natural ecosystems
footprint for your disclosed commodities.

Monitoring or estimating your deforestation and conversion footprint
Timber products Select from:
Yes
Palm oil Select from:
Yes
Cattle products Select from:
Yes
Soy Select from:
Yes
[Fixed row]

(8.10.1) Provide details on the monitoring or estimating of your deforestation and conversion footprint.

Timber products

(8.10.1.1) Monitoring and estimating your deforestation and conversion footprint

Select from:
We estimate the deforestation and conversion footprint based on sourcing area

(8.10.1.2) % of disclosure volume monitored or estimated

100
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(8.10.1.3) Reporting of deforestation and conversion footprint

Select all that apply
During the reporting period

(8.10.1.5) Known or estimated deforestation and conversion footprint in the reporting period (hectares)

(8.10.1.9) Describe the methods and data sources used to monitor or estimate your deforestation and conversion
footprint

In 2024, 47% of our fiber comes from a supplier with a certification (Forest Stewardship Council or equivalent), based on information about the supplier from public
certification databases.

Palm oil

(8.10.1.1) Monitoring and estimating your deforestation and conversion footprint

Select from:
We estimate the deforestation and conversion footprint based on sourcing area

(8.10.1.2) % of disclosure volume monitored or estimated

100

(8.10.1.3) Reporting of deforestation and conversion footprint

Select all that apply
During the reporting period

(8.10.1.5) Known or estimated deforestation and conversion footprint in the reporting period (hectares)
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(8.10.1.9) Describe the methods and data sources used to monitor or estimate your deforestation and conversion

footprint

In 2024, 95% of our palm oil is RSPO certified. We focus on improving traceability and transparency in palm oil sourcing. Our approach prioritizes certified sustainable
sourcing and encourages supplier alignment with recognized standards such as the Roundtable on Sustainable Palm Oil (RSPO). Volumes are calculated based on
data we receive directly from internal supply chain or directly from suppliers.

Cattle products

(8.10.1.1) Monitoring and estimating your deforestation and conversion footprint

Select from:
We estimate the deforestation and conversion footprint based on sourcing area

(8.10.1.2) % of disclosure volume monitored or estimated

100

(8.10.1.3) Reporting of deforestation and conversion footprint

Select all that apply
During the reporting period

(8.10.1.5) Known or estimated deforestation and conversion footprint in the reporting period (hectares)

(8.10.1.9) Describe the methods and data sources used to monitor or estimate your deforestation and conversion
footprint

As part of our supply chain management process, we survey our business units around the world regarding the procurement and origin of beef and dairy products.
We apply CDP's definition of low risk countries to our origin information, which results in 48% of cattle volume considered low-risk.

Soy
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(8.10.1.1) Monitoring and estimating your deforestation and conversion footprint

Select from:
We estimate the deforestation and conversion footprint based on sourcing area

(8.10.1.2) % of disclosure volume monitored or estimated

100

(8.10.1.3) Reporting of deforestation and conversion footprint

Select all that apply
During the reporting period

(8.10.1.5) Known or estimated deforestation and conversion footprint in the reporting period (hectares)

(8.10.1.9) Describe the methods and data sources used to monitor or estimate your deforestation and conversion
footprint

In 2025, we partnered with 3Keel to conduct a global risk assessment of soy used in feed across our poultry supply chain, covering all brands. The assessment
involved surveying over 280 suppliers to gather data on soy origin, volume, and DF/DCF information. Where we did not receive volume information from suppliers, we
used the RTRS soy tool to gap fill on soy volumes. Where we did not receive soy origin information from suppliers, we used soy trade flow information from OEC to
gap fill. Current and historical supplier information on DF/DCF was applied to 2024 volumes to estimate embedded soy DF/DCF volumes.

[Add row]

(8.11) For volumes not assessed and determined as deforestation- and conversion-free (DCF), indicate if you have taken
actions in the reporting year to increase production or sourcing of DCF volumes.
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Actions taken to increase production or sourcing of DCF volumes
Timber products Select from:
Yes
Palm oil Select from:
Yes
Cattle products Select from:
Yes
Soy Select from:
Yes
[Fixed row]

(8.11.1) Provide details of actions taken in the reporting year to assess and increase production/sourcing of
deforestation- and conversion-free (DCF) volumes.

Timber products

(8.11.1.1) Action type

Select from:
Increasing physical certification

(8.11.1.2) % of disclosure volume that is covered by this action

100

(8.11.1.3) Indicate whether you had any major barriers or challenges related to this action in the reporting year
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Select from:
Yes

(8.11.1.4) Main measures identified to manage or resolve the challenges

Select all that apply
Greater supplier awareness/engagement

(8.11.1.5) Provide further details on the actions taken, their contribution to achieving DCF status, and any related barriers

or challenges

We apply a multi-source methodology to assess timber-related risk and origin. In 2024, 47% of our fiber comes from a supplier with a certification (Forest Stewardship
Council or equivalent), based on information about the supplier from public certification databases. Our public policy gives explicit preference to suppliers who provide
paper packaging certified by a third-party who meets the most rigorous forest management standards.

Palm oil

(8.11.1.1) Action type

Select from:
Increasing physical certification

(8.11.1.2) % of disclosure volume that is covered by this action

100

(8.11.1.3) Indicate whether you had any major barriers or challenges related to this action in the reporting year

Select from:
No

(8.11.1.5) Provide further details on the actions taken, their contribution to achieving DCF status, and any related barriers

or challenges
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We focus on improving traceability and transparency in palm oil sourcing. Our approach prioritizes certified sustainable sourcing and encourages supplier alignment
with recognized standards such as the Roundtable on Sustainable Palm Oil (RSPQ). Volumes are calculated based on data we receive directly from internal supply
chain or directly from suppliers.

Cattle products

(8.11.1.1) Action type

Select from:
Increasing traceability

(8.11.1.2) % of disclosure volume that is covered by this action

100

(8.11.1.3) Indicate whether you had any major barriers or challenges related to this action in the reporting year

Select from:
Yes

(8.11.1.4) Main measures identified to manage or resolve the challenges

Select all that apply
Greater supplier awareness/engagement

(8.11.1.5) Provide further details on the actions taken, their contribution to achieving DCF status, and any related barriers

or challenges
We strive to engage with our suppliers on an annual basis both to understand current state of origin and deforestation and conversion free (DCF) products, and to

work collectively to improve data transparency and DCF volumes. The complexity of this sector and the fact we are several steps removed in the supply chain is an
ongoing challenge that we work through with our supplier

Soy

(8.11.1.1) Action type
372



Select from:
Working collaboratively in sector initiatives

(8.11.1.2) % of disclosure volume that is covered by this action

100

(8.11.1.3) Indicate whether you had any major barriers or challenges related to this action in the reporting year

Select from:
Yes

(8.11.1.4) Main measures identified to manage or resolve the challenges

Select all that apply
Greater supplier awareness/engagement

(8.11.1.5) Provide further details on the actions taken, their contribution to achieving DCF status, and any related barriers

or challenges

We strive to engage with our suppliers on an annual basis both to understand current state of origin and deforestation-free products, and to work collectively to
improve data transparency and deforestation-free volumes. The complexity of this sector and the fact we are several steps removed in the supply chain is an ongoing
challenge that we work through with our suppliers.

[Add row]

(8.14) Indicate if you assess your own compliance and/or the compliance of your suppliers with forest regulations and/or
mandatory standards, and provide details.

(8.14.1) Assess legal compliance with forest regulations

Select from:
Yes, from suppliers

(8.14.2) Aspects of legislation considered
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Select all that apply
Environmental protection

(8.14.3) Procedure to ensure legal compliance

Select all that apply
Supplier self-declaration

(8.14.4) Indicate if you collect data regarding compliance with the Brazilian Forest Code

Select from:
Yes

(8.14.5) Please explain

We ask suppliers about their compliance of the Brazilian Forest Code. Additionally, our suppliers are expected to comply with our Supplier Code of Conduct, which
includes local regulations compliance.
[Fixed row]

(8.15) Do you engage in landscape (including jurisdictional) initiatives to progress shared sustainable land use goals?

Engagement in landscape/jurisdictional initiatives

Select from:
Yes, we engage in landscape/jurisdictional initiatives

[Fixed row]

(8.15.1) Indicate the criteria you consider when prioritizing landscapes and jurisdictions for engagement in collaborative
approaches to sustainable land use and provide an explanation.
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(8.15.1.1) Criteria for prioritizing landscapes/jurisdictions for engagement

Select all that apply

Opportunity for increased human well-being in area

Response to regulation

Risk of deforestation, forests/land degradation, or conversion of other natural ecosystems
Risk of supplier non-compliance in area

(8.15.1.2) Explain your process for prioritizing landscapes/jurisdictions for engagement

Yum! Brands endorsed the New York Declaration on Forests (NYDF) and the private sector goal of eliminating deforestation from the production of agricultural
commodities such as beef, soy, palm oil and paper products which originally targeted 2020 but is now looking to achieve this well before 2030, and striving to end
natural forest loss and degradation by 2030. Our Chief Sustainability Officer has served on the RSPO Jurisdictional Working Group (JWG) in support of developing a
framework for sustainable palm oil. The RSPQO’s adoption of the jurisdictional approach is part of their theory of change that “seeks to improve the quality of life of oil
palm farmers, create a more prosperous oil palm industry, and enable us to better conserve our planet and its resources.”

[Fixed row]

(8.15.2) Provide details of your engagement with landscape/jurisdictional initiatives to sustainable land use during the
reporting year.

Row 1

(8.15.2.1) Landscape/jurisdiction ID

Select from:
LJ1

(8.15.2.2) Name of initiative

RSPO Jurisdictional Approach Working Group

(8.15.2.3) Country/area

Select from:
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Malaysia

(8.15.2.4) Name of landscape or jurisdiction area

Sabah

(8.15.2.5) Attach public information about the initiative (optional)

Test file.docx

(8.15.2.6) Indicate if you can provide the size of the area covered by the initiative

Select from:
No, area is unknown

(8.15.2.8) Type of engagement

Select all that apply
Partner: Shares responsibility with other stakeholders to manage and implement actions.

(8.15.2.9) Engagement start year
2017
(8.15.2.10) Engagement end year

Select from:
Not defined

(8.15.2.11) Estimated investment over the project period

(8.15.2.12) Landscape goals supported by engagement
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Environmental
Avoided deforestation/conversion of other natural ecosystems and/or decreased degradation rate
Decreased ecosystem degradation rate

Production
Increased adoption of sustainable production practices (e.g., input use efficiency and water management practices)

(8.15.2.13) Organization actions supporting initiative

Participate in planning and multi-stakeholder alignment

Help establish a transparent governance platform responsible for managing the initiative and its activities with clear roles, responsibilities and balanced
decision-making

Link value chain action to landscape/jurisdictional initiative through private sector collaboration
Collaborate on commodity traceability

Use preferential sourcing to support landscape/jurisdictional initiatives that are demonstrating progress

(8.15.2.14) Type of partners engaged in the initiative design and implementation

Select all that apply

National government

Sub-national government

Other, please specify :RSPO Direct supplier(s)

(8.15.2.15) Description of engagement

Avoided deforestation/conversion of natural ecosystems and/or decreased degradation rate Decreased ecosystem degradation rate Increased adoption of
sustainable production practices (e.g., input use efficiency and water management practices). Our participation in the RSPO Jurisdictional Approach Working Group
is dedicated to creating a framework for use by interested parties. The Jurisdictional Approach, is a framework for RSPO, taking a larger perspective than the
production unit, and incorporating the government as a key stakeholder. The RSPO Jurisdictional Approach Pilot Framework launched in September 2021, offering
guidance and a framework for developing Jurisdictional Approaches to the certification of sustainable palm oil.

(8.15.2.16) Collective monitoring framework used to measure progress towards landscape goals and actions
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Select from:
Yes, progress is collectively monitored using a shared external framework, please specify :RSPO

(8.15.2.17) State the achievements of your engagement so far and how progress is monitored

Our participation in the RSPO Jurisdictional Approach Working Group is dedicated to creating a framework for use by interested parties. The piloting framework is
now available. The Jurisdictional Approach is a framework for RSPO, taking a larger perspective than the production unit, and incorporating the government as a key
stakeholder. Progress is collectively monitored using a shared external framework.

(8.15.2.18) Claims made

Select from:
No, we are not making any claims, and we do not plan to within the next two years

Row 2

(8.15.2.1) Landscape/jurisdiction ID

Select from:
LJ2

(8.15.2.2) Name of initiative

Taco Bell, the National Fish and Wildlife Foundation, and Carqill have partnered together to implement conservation and regenerative agriculture practices across US
cattle grazing lands. Cargill and Taco Bell have jointly committed USD2 million and will leverage an additional USD2 million in federal funds to provide grants to beef
producers through the Rocky Mountain Rangelands Program.

(8.15.2.3) Country/area

Select from:
United States of America

(8.15.2.4) Name of landscape or jurisdiction area
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The program will impact a vast region stretching from the Colorado Rockies to the Great Basin, including local organizations and communities across portions of
seven states: Colorado, Idaho, Montana, Nevada, Oregon, Utah and Wyoming. Two pilot projects have already been initiated, including an effort to improve wetland
habitats in southeast Oregon and a project to treat invasive species and restore wildlife habitat across six states.

(8.15.2.5) Attach public information about the initiative (optional)

Test file.docx

(8.15.2.6) Indicate if you can provide the size of the area covered by the initiative

Select from:
No, area is unknown

(8.15.2.8) Type of engagement

Select all that apply
Funder: Provides full or partial financial resources

(8.15.2.9) Engagement start year

2023

(8.15.2.10) Engagement end year

Select from:
Please specify :2027

(8.15.2.11) Estimated investment over the project period

2000000

(8.15.2.12) Landscape goals supported by engagement

Production
Uptake of regenerative agriculture (e.g., agroforestry) practices
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(8.15.2.13) Organization actions supporting initiative

Build community and multi-stakeholder capacities
Promote and implement climate change adaptation and mitigation activities

Support and incentivize sustainable production and community land use practices

Capacity building for farmers, smallholders and local communities to implement good agricultural practices (including improved efficiency, crop
diversification and adoption of certification)

(8.15.2.14) Type of partners engaged in the initiative design and implementation

Select all that apply
Producers

(8.15.2.15) Description of engagement

Leveraging the expertise of the National Fish and Wildlife Foundation (NFWF), this partnership will support beef producers with technical and financial tools to expand
their regenerative ranching practices, ranchers can submit applications in 2023 for funding toward regenerative ranching practices.

(8.15.2.16) Collective monitoring framework used to measure progress towards landscape goals and actions

Select from:
Yes, progress is monitored using an internally defined framework

(8.15.2.17) State the achievements of your engagement so far and how progress is monitored

Projects started by 2024.

(8.15.2.18) Claims made

Select from:

No, we are not making any claims, but we plan to in the next two years
[Add row]
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(8.15.3) For each of your disclosed commodities, provide details on the disclosure volume from each of the
landscapes/jurisdictions you engage in.

Row 1

(8.15.3.1) Landscape/jurisdiction ID

Select from:
LJ1

(8.15.3.2) Does any of your produced and/or sourced commodity volume originate from this landscape/jurisdiction, and

are you able/willing to disclose information on this volume?

Select from:
Yes, we do produce/source from this landscape/jurisdiction, and we are able/willing to disclose volume data

(8.15.3.3) Commodity

Select from:
Palm oil

(8.15.3.4) % of disclosure volume from this landscape/jurisdiction

7
[Add row]

(8.16) Do you participate in any other external activities to support the implementation of policies and commitments
related to deforestation, ecosystem conversion, or human rights issues in commodity value chains?

Select from:
Yes
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(8.16.1) Provide details of the external activities to support the implementation of your policies and commitments related
to deforestation, ecosystem conversion, or human rights issues in commodity value chains

Row 1

(8.16.1.1) Commodity

Select all that apply
Timber products

(8.16.1.2) Activities

Select all that apply
Other, please specify :Involved in multi-partnership or stakeholder initiatives

(8.16.1.3) Country/area

Select from:
Worldwide

(8.16.1.4) Subnational area

Select from:
Not applicable

(8.16.1.5) Provide further details of the activity

Our endorsement of the New York Declaration on Forests (NYDF) is a milestone. We believe that endorsing the NYDF is an important step forward and we look
forward to supporting and helping to meet the private sector goal of eliminating deforestation from the production of agricultural commodities such as palm oil, soy,
paper and beef products which originally targeted 2020 but is now looking to achieve this well before 2030, and striving to end natural forest loss and degradation by
2030. Our Chief Sustainability Officer is currently a member of the NYDF Refresh Process looking to make updates to the declaration and framework. In addition, we
Joined the Tropical Forest Alliance in 2021. The Tropical Forest Alliance is a multi stakeholder partnership platform initiated to support the implementation of private-
sector commitments to remove deforestation from palm oil, beef, soy and pulp/paper supply chains. We worked with WWF between 2013 and 2014 to develop our
initial public policy and goal, and continued to partner with them in 2017-2018 to complete a supply chain sustainability risk assessment of key commodities, including
Timber. Our engagement with our partner WWF continued in 2019 with a focus on the Brazil supply chain. This includes a landscape analysis and strategic plan to
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better understand how to reduce deforestation risks. In 2021-2022, we engaged WWF to consult on our implementation plan aligned with the Accountability
Framework initiative. This involves reviewing current and future plastics and packaging use, trade-off analysis for design decisions and infrastructure improvement
opportunities.

Row 2

(8.16.1.1) Commodity

Select all that apply
Palm oil

(8.16.1.2) Activities

Select all that apply
Other, please specify :Involved in multi-partnership or stakeholder initiatives

(8.16.1.3) Country/area

Select from:
Worldwide

(8.16.1.4) Subnational area

Select from:
Not applicable

(8.16.1.5) Provide further details of the activity

Our endorsement of the New York Declaration on Forests (NYDF) is a milestone. We believe that endorsing the NYDF is an important step forward and we look
forward to supporting and helping to meet the private sector goal of eliminating deforestation from the production of agricultural commodities such as palm oil, soy,
paper and beef products which originally targeted 2020 but is now looking to achieve this well before 2030, and striving to end natural forest loss and degradation by
2030. Our Chief Sustainability Officer is currently a member of the NYDF Refresh Process looking to make updates to the declaration and framework. In addition, we
jJoined the Tropical Forest Alliance in 2021. The Tropical Forest Alliance is a multi stakeholder partnership platform initiated to support the implementation of private-
sector commitments to remove deforestation from palm oil, beef, soy and pulp/paper supply chains. Yum! Brands is a member of the RSPO and promotes the use of
certified sustainable palm oil by continuing to report progress toward meeting our goal and discussing the importance of sustainable palm oil in combatting
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deforestation and GHG emissions. We also engage with the RSPO, including through participation in the Jurisdictional Working Group, in support of market
transformation.

Row 3

(8.16.1.1) Commodity

Select all that apply
Cattle products

(8.16.1.2) Activities

Select all that apply
Other, please specify :(U.S. Roundtable for Sustainable Beef (USRSB))

(8.16.1.3) Country/area

Select from:
United States of America

(8.16.1.4) Subnational area

Select from:
Not applicable

(8.16.1.5) Provide further details of the activity

Taco Bell is a member of the U.S. Roundtable for Sustainable Beef (USRSB) and works with a network of experts comprised of representatives from supply chains,
academia, environmental, animal welfare organizations and veterinarians to improve the sustainability of U.S. Grown Beef. For beef, our highest emitting commodity,
we have established a collaboration with Cargill, a long time supplier for Taco Bell, and the National Fish and Wildlife Foundation to expand sustainable farming
practices in the beef supply chain. The collaboration will establish a $2 million fund to conserve natural resources and reduce climate impacts. In 2023 organizations
supporting ranchers can submit applications for funding for projects starting in 2024. In 2022 Pizza Hut launched a project with Dairy Farmers of America (DFA) to
enroll dairy farm families to participate in annual farm-level carbon footprinting, giving them the ability to apply for funds to implement greenhouse gas reducing
projects. It will help farmers feed their cows more efficiently, leading to a natural reduction in greenhouse gas emissions and waste. By 2025, the end of the three-
year program, Pizza Hut aims to source 50% of the dairy used to make its pizza cheese from dairy farms enrolled in the FARM ES program.
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Row 4

(8.16.1.1) Commodity

Select all that apply
Soy

(8.16.1.2) Activities

Select all that apply
Other, please specify :Involved in multi-partnership or stakeholder initiatives

(8.16.1.3) Country/area

Select from:
Worldwide

(8.16.1.4) Subnational area

Select from:
Not applicable

(8.16.1.5) Provide further details of the activity

Our endorsement of the New York Declaration on Forests (NYDF) is a milestone. We believe that endorsing the NYDF is an important step forward and we look
forward to supporting and helping to meet the private sector goal of eliminating deforestation from the production of agricultural commodities such as palm oil, soy,
paper and beef products which originally targeted 2020 but is now looking to achieve this well before 2030, and striving to end natural forest loss and degradation by
2030. Our Chief Sustainability Officer is currently a member of the NYDF Refresh Process looking to make updates to the declaration and framework. In addition, we
jJoined the Tropical Forest Alliance in 2021. The Tropical Forest Alliance is a multi stakeholder partnership platform initiated to support the implementation of private-
sector commitments to remove deforestation from palm oil, beef, soy and pulp/paper supply chains. In 2021, we engaged our long-time partner World Wildlife Fund
(WWEF) to consult on our implementation plan aligned with the Accountability Framework initiative. The plan focuses on achieving deforestation- and conversion-free
supply for beef and soy from Brazil through a series of actions over the coming months and years. Additionally, we are developing a soy case study describing our
work with WWF and overall supplier engagement to help others achieve higher levels of visibility and accountability. This involves reviewing current and future
plastics and packaging use, trade-off analysis for design decisions and infrastructure improvement opportunities. KFC UK& joined the UK Roundtable on Sustainable
Soya in 2019. The Roundtable brings together significant players in the UK soya market, providing a pre-competitive space for companies and industry associations
to work together to achieve a shared goal of a secure, resilient, sustainable supply of soya to the UK, with joint progress monitoring and reporting. Additionally, KFC
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UK&I became a signatory of the UK Soy Manifesto in November 2021. This Manifesto is a collective industry commitment to work together to ensure all physical
shipments of soy to the UK are deforestation and conversion free no later than 2025.
[Add row]

(8.17) Is your organization supporting or implementing project(s) focused on ecosystem restoration and long-term
protection?

Select from:
Yes

(8.17.1) Provide details on your project(s), including the extent, duration, and monitoring frequency. Please specify any
measured outcome(s).

Row 1

(8.17.1.1) Project reference

Select from:
Project 1

(8.17.1.2) Project type

Select from:
Forest ecosystem restoration

(8.17.1.3) Expected benefits of project

Select all that apply

Improvement to soil health Restoration of natural ecosystem(s)

Reduction of air pollution Improvement of water availability and quality
Reduction of GHG emissions Net gain in biodiversity and ecosystem integrity

Reduce/halt biodiversity loss
Increase in carbon sequestration
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(8.17.1.4) Is this project originating any carbon credits?

Select from:
No

(8.17.1.5) Description of project

In 2019, we endorsed the New York Declaration of Forests and are working to at least halve the rate of loss of natural forests globally and strive to end natural forests
loss by 2030. Our support of this project includes Goal 5 of the New York Declaration of Forests, which is to restore 350 million hectares of degraded landscapes and
forestlands by 2030. To date, the NYDF estimates that 36.7 million hectares are under restoration, with the largest areas in Latin America (Belize, Costa Rica, El
Salvador, Guatemala, Honduras, Nicaragua) and East Asia (China). For the purposes of this disclosure, we have selected the USA as the project country. Please
note that reported details represent the progress of the entire global project, which we support.

(8.17.1.6) Where is the project taking place in relation to your value chain?

Select all that apply
Project based in sourcing area(s)

(8.17.1.7) Start year
2019

(8.17.1.8) Target year

Select from:
2030

(8.17.1.9) Project area to date (Hectares)

36700000

(8.17.1.10) Project area in the target year (Hectares)

350000000

(8.17.1.11) Country/Area
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Select from:
United States of America

(8.17.1.12) Latitude

40.73061

(8.17.1.13) Longitude

-73.935242

(8.17.1.14) Monitoring frequency

Select from:
Annually

(8.17.1.15) Total investment over the project period (currency)

(8.17.1.16) For which of your expected benefits are you monitoring progress?

Select all that apply
Other, please specify :(Success of the NYDF)

(8.17.1.17) Please explain

Our support of the New York Declaration of Forests includes Goal 5, which is to restore 350 million hectares of degraded landscapes and forestlands by 2030. To
date, the project has been executed across the globe in Latin America, North America, Europe and Russia, East Asia, South Asia, Southeast Asia and Oceania. For
the purposes of this disclosure, we have selected the USA as the project country and reported the geographic information of the state of New York as a general
representation of a point within the area of the global project pursuant to CDP’s reporting guidance. Please note that reported details represent the progress of the
entire global project based on the latest updates published by NYDF.

Row 2

(8.17.1.1) Project reference
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Select from:
Project 2

(8.17.1.2) Project type

Select from:
Other ecosystem restoration

(8.17.1.3) Expected benefits of project

Select all that apply

Improvement to soil health Contribution to SBTi target(s)

Reduction of air pollution Restoration of natural ecosystem(s)

Reduction of GHG emissions Improvement of water availability and quality
Reduce/halt biodiversity loss Net gain in biodiversity and ecosystem integrity
Contribution to Net Zero goals Improvement to sustainability of production practices

(8.17.1.4) Is this project originating any carbon credits?

Select from:
No

(8.17.1.5) Description of project

Leveraging the expertise of the National Fish and Wildlife Foundation (NFWF), this partnership will support beef producers with technical and financial tools to expand
their regenerative ranching practices, from conserving grassland ecosystems to improving river water quality and biodiversity. The commitment from Cargill and Taco
Bell will allocate $2 million and will leverage up to $2 million in federal funds for a combined total of $4 million in new grants over the next four years. While the
grasslands where beef cattle live might look vast and bountiful, the land is under threat from climate change, invasive species, limited water and residential
developments. This partnership is estimated to conserve and restore tens of thousands of acres and benefit the inhabiting wildlife, from elk to songbirds, all while
giving cattle abundant grazing land. These efforts are expected to sequester up to 44,000 metric tons of carbon dioxide equivalent per year in 2030. Organizations
supporting ranchers as they seek to implement regenerative agricultural practices across the Intermountain West can submit applications in 2023, with projects
anticipated to start in 2024. The program will impact a vast region stretching from the Colorado Rockies to the Great Basin, including local organizations and
communities across portions of seven states: Colorado, Idaho, Montana, Nevada, Oregon, Utah and Wyoming.

(8.17.1.6) Where is the project taking place in relation to your value chain?
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Select all that apply
Project based in sourcing area(s)

(8.17.1.7) Start year
2023.0

(8.17.1.8) Target year

Select from:
2030

(8.17.1.9) Project area to date (Hectares)

0

(8.17.1.10) Project area in the target year (Hectares)

0

(8.17.1.11) Country/Area

Select from:
United States of America

(8.17.1.12) Latitude
39.742

(8.17.1.13) Longitude
-104.9915

(8.17.1.14) Monitoring frequency

Select from:
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Annually

(8.17.1.15) Total investment over the project period (currency)

4000000

(8.17.1.16) For which of your expected benefits are you monitoring progress?

Select all that apply

Net gain in biodiversity and ecosystem integrity
Reduction of GHG emissions

Restoration of natural ecosystem(s)

(8.17.1.17) Please explain

Leveraging the expertise of NFWF, the partnership will support beef producers with technical and financial tools to expand their regenerative ranching practices, from
conserving grassland ecosystems to improving river water quality and biodiversity.
[Add row]
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C9. Environmental performance - Water security

(9.1) Are there any exclusions from your disclosure of water-related data?

Select from:
Yes

(9.1.1) Provide details on these exclusions.

Row 1

(9.1.1.1) Exclusion

Select from:
Other, please specify :Disclosure dependent.

(9.1.1.2) Description of exclusion

Quantitative data relating to water withdrawal currently applies exclusively to company-owned restaurant locations — corporate offices are not included in Yum!
Brands’ water withdrawal reporting boundary of controlled operations. Corporate offices are classified as non-production facilities, where water usage is primarily
associated with Water, Sanitation, and Hygiene (WASH) services for employees, along with limited landscaping irrigation. While these sites contribute to overall water
consumption, their operational impact is comparatively minimal and not currently quantified in Yum!’s water withdrawal metrics. Water withdrawal from franchisee-
owned restaurants is outside Yum!’s reporting boundary. Franchisees independently manage and run their businesses, therefore, while water withdrawal from
franchisee-owned restaurants is expected to follow a similar usage profile to that of company-owned restaurants, Yum! does not currently monitor or collect said data
and therefore these amounts have not been quantified in the current reporting cycle. Yum! recognizes the importance of expanding its data coverage and looks
forward to refining its water data collection and reporting processes in future disclosures. All other environmental disclosures—including those related to water risk
assessments, conservation initiatives, and sustainability programs—apply to company-owned and franchisee-owned restaurants, as well as corporate offices, where
relevant and applicable.

(9.1.1.3) Reason for exclusion

Select from:
Data is not available
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(9.1.1.4) Primary reason why data is not available

Select from:
Challenges associated with data collection and/or quality

(9.1.1.7) Percentage of water volume the exclusion represents

Select from:
1-5%

(9.1.1.8) Please explain

Quantitative data relating to water withdrawal currently applies exclusively to company-owned restaurant locations — corporate offices are not included in Yum!
Brands’ water withdrawal reporting boundary of controlled operations. Corporate offices are classified as non-production facilities, where water usage is primarily
associated with Water, Sanitation, and Hygiene (WASH) services for employees, along with limited landscaping irrigation. While these sites contribute to overall water
consumption, their operational impact is comparatively minimal and not currently quantified in Yum!’s water withdrawal metrics. Water withdrawal from franchisee-
owned restaurants is outside Yum!’s reporting boundary. Franchisees independently manage and run their businesses, therefore, while water withdrawal from
franchisee-owned restaurants is expected to follow a similar usage profile to that of company-owned restaurants. However, as Yum! does not currently monitor or
collect said data and therefore these amounts have not been quantified in the current reporting cycle. Yum! recognizes the importance of expanding its data coverage
and looks forward to refining its water data collection and reporting processes in future disclosures. All other environmental disclosures—including those related to
water risk assessments, conservation initiatives, and sustainability programs—apply to company-owned and franchisee-owned restaurants, as well as corporate
offices, where relevant and applicable.

[Add row]

(9.2) Across all your operations, what proportion of the following water aspects are regularly measured and monitored?

Water withdrawals - total volumes

(9.2.1) % of sites/facilities/operations

Select from:
100%

(9.2.2) Frequency of measurement
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Select from:
Monthly

(9.2.3) Method of measurement

Water withdrawal volumes are recorded from municipal water utility bills for company-owned restaurants.

(9.2.4) Please explain

Total water withdrawal volume is one of our environmental key performance indicators and is used to track improvements in water efficiency. All company-owned
restaurants are monitored for water withdrawal volumes. This activity's frequency is typically monthly or every other month depending on local invoicing practices.
Yum! reviews this data annually. Although primary data is used for the majority of analysis, some estimations are necessary. We are working to further refine our
process in future years.

Water withdrawals — volumes by source

(9.2.1) % of sites/facilities/operations

Select from:
100%

(9.2.2) Frequency of measurement

Select from:
Monthly

(9.2.3) Method of measurement

Current water withdrawal volumes are recorded from municipal water utility bills for company-owned restaurants.

(9.2.4) Please explain

Water withdrawal volumes by source are monitored at all company-owned restaurants. This activity's frequency is typically monthly or every other month depending
on local invoicing practices. Yum! reviews this data annually. Although primary data is used for the majority of analysis, some estimations are necessary. We are
working to further refine our process in future years.
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Water withdrawals quality

(9.2.1) % of sites/facilities/operations

Select from:
100%

(9.2.2) Frequency of measurement

Select from:
Other, please specify :At a frequency according to local and manufacturer requirements.

(9.2.3) Method of measurement

Water withdrawal is nearly entirely from municipal water sources, and we depend on their quality monitoring systems.

(9.2.4) Please explain

All company-owned restaurants are monitored for water withdrawal quality. We depend on the water quality monitoring systems of municipalities where we operate.
However, we also typically provide in-restaurant filtration of water used for drinking and product preparation (such as ice). Those in-restaurant filtration systems are
maintained and monitored by local restaurant staff at a frequency according to local and manufacturer requirements.

Water discharges - total volumes

(9.2.1) % of sites/facilities/operations

Select from:
Not monitored

(9.2.4) Please explain

We do not sub-meter sites to monitor water discharge to municipal water systems or directly to groundwater (relating to landscape irrigation). We look forward to
refining our monitoring process in the future.

Water discharges — volumes by destination
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(9.2.1) % of sites/facilities/operations

Select from:
Not monitored

(9.2.4) Please explain

We do not sub-meter sites to monitor water discharge to municipal water systems or directly to groundwater (relating to landscape irrigation). We look forward to
refining our monitoring process in the future.

Water discharges — volumes by treatment method

(9.2.1) % of sites/facilities/operations

Select from:
Not monitored

(9.2.4) Please explain

Most of our discharges are returned to municipal facilities for treatment. For restaurants, our internal standard is to implement grease traps (primary treatment) for all
effluents prior to discharging for municipal treatment. We review and comply with all local laws and regulations for the frequency of monitoring, should it be required.

Water discharge quality — by standard effluent parameters

(9.2.1) % of sites/facilities/operations

Select from:
Not monitored

(9.2.4) Please explain

We do not measure or monitor emitting substances relating to water discharge quality, as they are not relevant to or required for our operations. Yum! is not involved
in the production of raw materials and therefore does not emit the specified or other priority substances in wastewater. No significant change to Yum!’s business
model is expected, and this water aspect is not expected to become relevant in the future.
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Water discharge quality — emissions to water (nitrates, phosphates, pesticides, and/or other priority substances)

(9.2.1) % of sites/facilities/operations

Select from:
Not monitored

(9.2.4) Please explain

We do not measure or monitor emitting substances relating to water discharge quality, as they are not relevant to or required for our operations. All water discharges
are produced from our office and restaurant operations and sent to municipal treatment facilities. Yum! is not involved in the production of raw materials and therefore
does not emit the specified or other priority substances in wastewater. No significant change to Yum!’s business model is expected, and this water aspect is not
expected to become relevant in the future.

Water discharge quality — temperature

(9.2.1) % of sites/facilities/operations

Select from:
Not monitored

(9.2.4) Please explain

We do not regularly measure or monitor water temperature as it relates to discharge quality, as this is not relevant to or required for our operations. The temperature
of water released as a result of kitchen processes follows local jurisdictional requirements. It is not expected that discharge temperatures would exceed domestic hot
water and therefore is not expected to become relevant in the future.

Water consumption - total volume

(9.2.1) % of sites/facilities/operations

Select from:
Not monitored

(9.2.4) Please explain
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Water consumption within restaurants relates to selective product preparation (such as fountain drinks and ice) only. Corporate offices are non-production sites where
water is used primarily for water, sanitation and hygiene (WASH) services for our employees. We do not currently monitor water consumption volumes, nor water
discharges from which to impute consumption, and look forward to refining our process in the future.

Water recycled/reused

(9.2.1) % of sites/facilities/operations

Select from:
Not monitored

(9.2.4) Please explain

We do not regularly measure or monitor water recycling or reuse as this is not relevant to or required for our operations. The use of recycled/reused water is
extremely rare and limited to test buildings. It is not expected to become relevant in the future.

The provision of fully-functioning, safely managed WASH services to all workers

(9.2.1) % of sites/facilities/operations

Select from:
100%

(9.2.2) Frequency of measurement

Select from:
Other, please specify :Semi-annually

(9.2.3) Method of measurement

Monitoring is completed as part of our restaurant food safety audits.

(9.2.4) Please explain

All of our equity restaurant and office locations are monitored for the provision of WASH services. Yum! requires clean water for drinking, cooking and cleaning

purposes, adequate facilities for excreta purposes, solid waste management and drainage, and general hygiene purposes. Employees also are educated to follow
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hygiene requirements. WASH facilities are in place in existing workplaces and are built into new restaurants designed by our Development teams, and continue to be
included in our Food Safety Facilities and Equipment Standards. Monitoring is completed by our Quality Assurance teams in the field and is reviewed regularly
throughout the year as part of our Restaurant food safety audits.

[Fixed row]

(9.2.2) What are the total volumes of water withdrawn, discharged, and consumed across all your operations, how do they
compare to the previous reporting year, and how are they forecasted to change?

Total withdrawals

(9.2.2.1) Volume (megaliters/year)

2170

(9.2.2.2) Comparison with previous reporting year

Select from:
Higher

(9.2.2.3) Primary reason for comparison with previous reporting year

Select from:
Increase/decrease in business activity

(9.2.2.4) Five-year forecast

Select from:
Lower

(9.2.2.5) Primary reason for forecast

Select from:
Increase/decrease in business activity

399



(9.2.2.6) Please explain

Water withdrawal data represents all company-owned restaurants and is acquired from utility bills. In the current year, the number of company-owned restaurants
increased by 28%, from 1,107 units to 1,311 units. This resulted in total water withdrawals increasing by approximately 9% compared with 2023, although the per
restaurant average water withdrawal reduced by approximately 8%. In the future, our expectation is that water withdrawals will decrease over time as we invest in
conservation measures like water-smart technologies, water efficiency measures, and water circularity.

Total discharges

(9.2.2.1) Volume (megaliters/year)

0

(9.2.2.2) Comparison with previous reporting year

Select from:
Higher

(9.2.2.3) Primary reason for comparison with previous reporting year

Select from:
Other, please specify :Correlated to water withdrawal

(9.2.2.4) Five-year forecast

Select from:
Unknown

(9.2.2.5) Primary reason for forecast

Select from:
Other, please specify :We are not monitoring discharges

(9.2.2.6) Please explain
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All water withdrawn by company-owned restaurants and not consumed in selective product preparation, is discharged to municipal water systems, and, for those
restaurants with landscaping irrigation, to groundwater. We do not sub-meter to monitor municipal water system or groundwater discharges. However, we expect
water discharges to decrease over time as we invest in conservation measures which reduce overall water withdrawal.

Total consumption

(9.2.2.1) Volume (megaliters/year)

0

(9.2.2.2) Comparison with previous reporting year

Select from:
Higher

(9.2.2.3) Primary reason for comparison with previous reporting year

Select from:
Other, please specify :Correlated to water withdrawal

(9.2.2.4) Five-year forecast

Select from:
Unknown

(9.2.2.5) Primary reason for forecast

Select from:
Other, please specify :We are not monitoring consumption

(9.2.2.6) Please explain

All water withdrawn by company-owned restaurants and not consumed in selective product preparation, is discharged to municipal water systems, and, for those
restaurants with landscaping irrigation, to groundwater. However, as we do not monitor consumption, nor sub-meter to monitor municipal water system or
groundwater discharges, we are unable to confirm the consumption direction. However, we expect water consumption to decrease over time as we invest in
conservation measures which reduce overall water withdrawal.
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[Fixed row]

(9.2.4) Indicate whether water is withdrawn from areas with water stress, provide the volume, how it compares with the
previous reporting year, and how it is forecasted to change.

(9.2.4.1) Withdrawals are from areas with water stress

Select from:
Yes

(9.2.4.2) Volume withdrawn from areas with water stress (megaliters)

995

(9.2.4.3) Comparison with previous reporting year

Select from:
Higher

(9.2.4.4) Primary reason for comparison with previous reporting year

Select from:
Increase/decrease in business activity

(9.2.4.5) Five-year forecast

Select from:
Lower

(9.2.4.6) Primary reason for forecast

Select from:
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Increase/decrease in business activity

45.85

(9.2.4.8) Identification tool

Select all that apply
WRI Aqueduct

(9.2.4.9) Please explain

Yum! routinely conducts a comprehensive Water Risk Assessment across all company-owned and franchisee-owned restaurant locations using the WRI Aqueduct
Water Risk Atlas 3.0, to evaluate water-related risks. Locations are classified as “water stressed” if they had a composite water risk score exceeding 3.75, based on
parameters for overall water risk, baseline water stress, and projected water stress for 2030. In 2024, 46% of total water withdrawals from company-owned
restaurants were classified as “water stressed”, equivalent to 995 million liters. This proportion is largely consistent with prior assessments.

[Fixed row]

(9.2.7) Provide total water withdrawal data by source.

Fresh surface water, including rainwater, water from wetlands, rivers, and lakes

(9.2.7.1) Relevance

Select from:
Not relevant

(9.2.7.5) Please explain

This withdrawal source is not relevant - all Yum!'s water withdrawals are taken from municipal and/or third-party sources, and we anticipate continuing to do so in the
future.

Brackish surface water/Seawater
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(9.2.7.1) Relevance

Select from:
Not relevant

(9.2.7.5) Please explain

This withdrawal source is not relevant - all Yum!'s water withdrawals are taken from municipal and/or third-party sources, and we anticipate continuing to do so in the
future.

Groundwater — renewable

(9.2.7.1) Relevance

Select from:
Not relevant

(9.2.7.5) Please explain

This withdrawal source is not relevant - all Yum!'s water withdrawals are taken from municipal and/or third-party sources, and we anticipate continuing to do so in the
future.

Groundwater — non-renewable

(9.2.7.1) Relevance

Select from:
Not relevant

(9.2.7.5) Please explain

This withdrawal source is not relevant - all Yum!'s water withdrawals are taken from municipal and/or third-party sources, and we anticipate continuing to do so in the
future.

Produced/Entrained water
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(9.2.7.1) Relevance

Select from:
Not relevant

(9.2.7.5) Please explain

This withdrawal source is not relevant - all Yum!'s water withdrawals are taken from municipal and/or third-party sources, and we anticipate continuing to do so in the
future.

Third party sources

(9.2.7.1) Relevance

Select from:
Relevant

(9.2.7.2) Volume (megaliters/year)

2170

(9.2.7.3) Comparison with previous reporting year

Select from:
Higher

(9.2.7.4) Primary reason for comparison with previous reporting year

Select from:
Increase/decrease in business activity

(9.2.7.5) Please explain

Water withdrawal data represents all company-owned restaurants and is acquired from utility bills. In the current year, the number of company-owned restaurants
increased by 28%, from 1,107 units to 1,311 units. This resulted in total water withdrawals increasing by approximately 9% compared with 2023, although the per
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restaurant average water withdrawal reduced by approximately 8%. In the future, our expectation is that water withdrawals will decrease over time as we invest in
conservation measures like water-smart technologies, water efficiency measures, and water circularity.
[Fixed row]

(9.3) In your direct operations and upstream value chain, what is the number of facilities where you have identified
substantive water-related dependencies, impacts, risks, and opportunities?

Direct operations

(9.3.1) Identification of facilities in the value chain stage

Select from:

No, we have not assessed this value chain stage for facilities with water-related dependencies, impacts, risks, and opportunities, and are not planning to do
so in the next 2 years

(9.3.4) Please explain

For the current reporting cycle, CDP has requested that companies disclose risks that are considered substantive at the corporate level, rather than those limited to
individual facilities or business units. Yum! recognizes the importance of this distinction and applies a structured approach to evaluating materiality across its global
operations. As a decentralized, franchise-driven organization with a diverse and geographically dispersed supply chain, Yum! acknowledges that certain risks—such
as those related to water availability, quality, or regulation—may be significant at the local or regional level. However, these risks do not necessarily meet the
threshold of being financially or strategically material at the corporate level when considered within the context of Yum!’s enterprise risk management (ERM)
framework, and the scale and complexity of Yum!’s global business. Potential environmental, social and governance topics relating to both direct operations and
supply chain activities are reviewed at least annually. Updates are made as necessary to reflect changes in business structure, financial performance, regulatory
expectations, and stakeholder priorities. Yum! remains committed to transparency and continuous improvement in its risk assessment processes and will continue to
refine its approach in alignment with evolving best practices and CDP guidance.

Upstream value chain

(9.3.1) Identification of facilities in the value chain stage

Select from:

No, we have not assessed this value chain stage for facilities with water-related dependencies, impacts, risks, and opportunities, and are not planning to do
so in the next 2 years
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(9.3.4) Please explain

For the current reporting cycle, CDP has requested that companies disclose risks that are considered substantive at the corporate level, rather than those limited to
individual facilities or business units. Yum! recognizes the importance of this distinction and applies a structured approach to evaluating materiality across its global
operations. As a decentralized, franchise-driven organization with a diverse and geographically dispersed supply chain, Yum! acknowledges that certain risks—such
as those related to water availability, quality, or regulation—may be significant at the local or regional level. However, these risks do not necessarily meet the
threshold of being financially or strategically material at the corporate level when considered within the context of Yum!’s enterprise risk management (ERM)
framework, and the scale and complexity of Yum!’s global business. Potential environmental, social and governance topics relating to both direct operations and
supply chain activities are reviewed at least annually. Updates are made as necessary to reflect changes in business structure, financial performance, regulatory
expectations, and stakeholder priorities. Yum! remains committed to transparency and continuous improvement in its risk assessment processes and will continue to
refine its approach in alignment with evolving best practices and CDP guidance.

[Fixed row]

(9.5) Provide a figure for your organization’s total water withdrawal efficiency.

(9.5.1) Revenue (currency)

2552000000

1176036.87

(9.5.3) Anticipated forward trend

Our expectation is that our water efficiency will improve over time as we continue to invest in conservation measures and strive to reduce our water footprint.
[Fixed row]

(9.13) Do any of your products contain substances classified as hazardous by a regulatory authority?

(9.13.1) Products contain hazardous substances
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Select from:
No

(9.13.2) Comment

Our product is food that is distributed by brands: KFC, Taco Bell, Pizza Hut, and Habit Burger & Grill, principally comprising fried chicken, Mexican-style food, pizza
and burgers/sandwiches respectively. Our food products follow all applicable health and safety regulations, and we ensure the safe disposal of generated fats, oil,
and grease (FOG) in accordance with local laws.

[Fixed row]

(9.14) Do you classify any of your current products and/or services as low water impact?

(9.14.1) Products and/or services classified as low water impact

Select from:
No, and we do not plan to address this within the next two years

(9.14.3) Primary reason for not classifying any of your current products and/or services as low water impact

Select from:
Important but not an immediate business priority

(9.14.4) Please explain

As of the date of this disclosure, Yum! has not designated any products as having a low water impact. Our current efforts are focused on ongoing monitoring of water-
related risks and the continued enhancement of our water stewardship practices. We intend to revisit this classification in the future as our programs evolve and our
markets gain further experience in this area.

[Fixed row]

(9.15) Do you have any water-related targets?
Select from:
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Yes

(9.15.1) Indicate whether you have targets relating to water pollution, water withdrawals, WASH, or other water-related
categories.

Target set in this category
Water pollution Select from:
Yes
Water withdrawals Select from:
Yes
Water, Sanitation, and Hygiene (WASH) services Select from:
Yes
Other Select from:
Yes
[Fixed row]

(9.15.2) Provide details of your water-related targets and the progress made.

Row 1

(9.15.2.1) Target reference number

Select from:
Target 1

(9.15.2.2) Target coverage
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Select from:
Organization-wide (direct operations only)

(9.15.2.3) Category of target & Quantitative metric

Monitoring of water use
Increase in the proportion of sites monitoring water withdrawals total volumes

(9.15.2.4) Date target was set

12/31/2016

(9.15.2.5) End date of base year
12/31/2023

(9.15.2.6) Base year figure

N
w

(9.15.2.7) End date of target year

12/31/2024

(9.15.2.8) Target year figure

2.07

(9.15.2.9) Reporting year figure

1.92

(9.15.2.10) Target status in reporting year

Select from:
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Achieved

165

(9.15.2.12) Global environmental treaties/initiatives/ frameworks aligned with or supported by this target

Select all that apply
None, alignment not assessed

(9.15.2.13) Explain target coverage and identify any exclusions

By the end of 2025, reduce per restaurant average water withdrawals from company-owned restaurants by 10% compared with 2017 levels. Reported water data for
this target is therefore on a per restaurant basis and acquired from utility bills. The baseline per restaurant average has not been adjusted for the 2020 acquisition of
Habit Burger & Grill as data is not available for the baseline year.

(9.15.2.15) Actions which contributed most to achieving or maintaining this target

Water withdrawal reduced by 17% on a per-restaurant basis from company-owned restaurants compared with 2017 levels. We continue to focus our efforts on areas
of high-water stress. We conduct regular risk assessments using the World Resources Institute's Aqueduct tools to determine areas at highest water risk. We
evaluate both water access and water quality due to their importance to restaurant operations and food production.

(9.15.2.16) Further details of target

We conduct global water risk assessments regularly to understand our footprint and determine how to reduce water use, with a focus on our restaurants in higher-risk
locations.

Row 2

(9.15.2.1) Target reference number

Select from:
Target 2

(9.15.2.2) Target coverage
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Select from:
Organization-wide (direct operations only)

(9.15.2.3) Category of target & Quantitative metric

Water pollution
Other water pollution, please specify :Maintain safe disposal of generated fats, oils, and grease (FOG) through no reported environmental violations.

(9.15.2.4) Date target was set
01/01/2021

(9.15.2.5) End date of base year

12/31/2023

(9.15.2.6) Base year figure

|

(9.15.2.7) End date of target year

12/31/2024

(9.15.2.8) Target year figure

61346

(9.15.2.9) Reporting year figure

58708

(9.15.2.10) Target status in reporting year

Select from:
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Achieved and maintained

(9.15.2.12) Global environmental treaties/initiatives/ frameworks aligned with or supported by this target

Select all that apply
None, alignment not assessed

(9.15.2.13) Explain target coverage and identify any exclusions

Maintain safe disposal of generated fats, oils, and grease (FOG) through no reported environmental violations. As a result of cooking and cleaning activities, most
restaurants generate fats, oils, and grease (FOG) that have the potential to enter the wastewater system. These result from food scraps, cooking oil residue, butter,
margarine, and dairy products. We follow all regulatory requirements for the handling of FOG generated by restaurants. To reduce the discharge of FOG into
wastewater systems our restaurants are designed with sector-specific processes and equipment. One of the most common is the whole restaurant in-ground grease
interceptor which collects FOG. These interceptors are regularly inspected and cleaned by a waste hauler according to manufacturer and municipal requirements.
Restaurants also use resource recovery.

(9.15.2.15) Actions which contributed most to achieving or maintaining this target

As a result of cooking and cleaning activities, most restaurants generate fats, oils, and grease (FOG) that have the potential to enter the wastewater system. These
result from food scraps, cooking oil residue, butter, margarine, and dairy products. We follow all regulatory requirements for the handling of FOG generated by
restaurants. To reduce the discharge of FOG into wastewater systems our restaurants are designed with sector-specific processes and equipment. One of the most
common is the whole restaurant in-ground grease interceptor which collects FOG. These interceptors are regularly inspected and cleaned by a waste hauler
according to manufacturer and municipal requirements. Restaurants also use resource recovery.

(9.15.2.16) Further details of target

Please note that this target was first established in 2002 and we continue to maintain this goal as part of our sustainability strategy. Pursuant to the CDP Guidance for
year-on-year rolling targets, we have reported our base year as the previous reporting year (2023) and the target year as the reporting year (2024). For the purposes
of this disclosure, the year that the target was set is reported to be the same as the base year to reflect the rolling basis of target tracking. Target-related metrics
reported for this goal reflect the number of restaurants that achieved our target within the reporting year. In 2024 there were no reported violations within corporate
operations.

[Add row]
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C10. Environmental performance - Plastics

(10.1) Do you have plastics-related targets, and if so what type?

(10.1.1) Targets in place

Select from:
Yes

(10.1.2) Target type and metric

Plastic packaging

Reduce or eliminate the use of hazardous substances

Eliminate problematic and unnecessary plastic packaging

Increase the proportion of plastic packaging that is reusable

Reduce the total weight of virgin content in plastic packaging

Increase the proportion of plastic packaging that is compostable

Increase the proportion of plastic packaging that is recyclable in practice and at scale

Increase the proportion of renewable content from responsibly managed sources in plastic packaging

(10.1.3) Please explain

As outlined in Yum! Brands' Sustainable Packaging Policy, reducing waste from packaging and promoting a more circular approach, are important issues for the
business. Yum! and our brands are working to transition existing packaging as needed and developing new packaging solutions that can be diverted from landfills
through recycling or composting. The following areas outline our holistic view of packaging across the company and where we have set time-bound goals. Eliminate
unnecessary packaging - with a focus on reducing plastic use and removing hard to recycle materials like Styrofoam and Expanded Polystyrene (EPS) Shift materials
- move consumer-facing plastic packaging to be reusable, recyclable or compostable, and remove added chemicals of concern Support better recovery & recycling
systems - identify partnerships and advocacy opportunities to support expansion of recycling and composting programs and infrastructure Invest in circularity -
through partnerships, pilots and programs, explore relevant opportunities including the responsible use of reusable packaging, and increasing recycled content in
food-grade materials
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[Fixed row]

(10.2) Indicate whether your organization engages in the following activities.
Production/commercialization of plastic polymers (including plastic converters)

(10.2.1) Activity applies

Select from:
No

(10.2.2) Comment

NA
Production/commercialization of durable plastic goods and/or components (including mixed materials)

(10.2.1) Activity applies

Select from:
No

(10.2.2) Comment

NA
Usage of durable plastics goods and/or components (including mixed materials)

(10.2.1) Activity applies

Select from:
No

(10.2.2) Comment
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NA

Production/commercialization of plastic packaging

(10.2.1) Activity applies

Select from:
No

(10.2.2) Comment

NA

Production/commercialization of goods/products packaged in plastics

(10.2.1) Activity applies

Select from:
No

(10.2.2) Comment
NA

Provision/commercialization of services that use plastic packaging (e.g., food services)

(10.2.1) Activity applies

Select from:
Yes

(10.2.2) Comment

NA
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Provision of waste management and/or water management services

(10.2.1) Activity applies

Select from:
No

(10.2.2) Comment

NA
Provision of financial products and/or services for plastics-related activities

(10.2.1) Activity applies

Select from:
No

(10.2.2) Comment

NA

Other activities not specified

(10.2.1) Activity applies

Select from:
No

(10.2.2) Comment

S

[Fixed row]
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(10.5) Provide the total weight of plastic packaging sold and/or used and indicate the raw material content.

Plastic packaging used

(10.5.1) Total weight during the reporting year (Metric tons)

100944

(10.5.2) Raw material content percentages available to report

Select all that apply
None

(10.5.7) Please explain

Yum! Brands has embedded supplier engagement on plastics as a core component of our broader environmental strategy. Suppliers are expected to align with
Yum!’s goals, such as reducing virgin plastic content and ensuring packaging is recyclable, reusable, or compostable. Due to the size, complexity and diversity of our
franchisees system and related supply chains, the data presented should be considered directional, and based on the information made available during the reporting
year. We look forward to continuing to work with franchisees and suppliers in the evaluation of our plastics supply chain.

[Fixed row]

(10.5.1) Indicate the circularity potential of the plastic packaging you sold and/or used.

Plastic packaging used

(10.5.1.1) Percentages available to report for circularity potential

Select all that apply
% technically recyclable

(10.5.1.3) % of plastic packaging that is technically recyclable

25
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(10.5.1.5) Please explain

We continued our efforts to reduce overall usage and improve the recoverability of our packaging suite through a combination of operating procedures and design
principles. Data limitations present a challenge in accurately quantifying progress. Recoverability ranges from 25%-75% in our largest markets including the U.S.,
China and Europe.

[Fixed row]

(10.6) Provide the total weight of waste generated by the plastic you produce, commercialize, use and/or process and
indicate the end-of-life management pathways.

Usage of plastic

(10.6.1) Total weight of waste generated during the reporting year (Metric tons)

100944

(10.6.2) End-of-life management pathways available to report

Select all that apply
Recycling
Landfill

(10.6.4) % recycling

25
(10.6.8) % landfill
75

(10.6.12) Please explain

NA
[Fixed row]
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C11. Environmental performance - Biodiversity

(11.2) What actions has your organization taken in the reporting year to progress your biodiversity-related commitments?

(11.2.1) Actions taken in the reporting period to progress your biodiversity-related commitments

Select from:
Yes, we are taking actions to progress our biodiversity-related commitments

(11.2.2) Type of action taken to progress biodiversity- related commitments

Select all that apply

Land/water protection
[Fixed row]

(11.3) Does your organization use biodiversity indicators to monitor performance across its activities?

Does your organization use indicators to monitor biodiversity performance?

Select from:
No

[Fixed row]
(11.4) Does your organization have activities located in or near to areas important for biodiversity in the reporting year?

Legally protected areas
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(11.4.1) Indicate whether any of your organization's activities are located in or near to this type of area important for

biodiversity

Select from:
Not assessed

(11.4.2) Comment

We have started the "locate" portion of the LEAP framework as part of our preparation for TNFD disclosure. Initial work will identify key biodiversity areas, along with
those that are ecologically sensitive as defined by the WWF Biodiversity Risk Assessment tool.

UNESCO World Heritage sites

(11.4.1) Indicate whether any of your organization's activities are located in or near to this type of area important for

biodiversity

Select from:
Not assessed

(11.4.2) Comment

We have started the "locate" portion of the LEAP framework as part of our preparation for TNFD disclosure. Initial work will identify key biodiversity areas, along with
those that are ecologically sensitive as defined by the WWF Biodiversity Risk Assessment tool.

UNESCO Man and the Biosphere Reserves

(11.4.1) Indicate whether any of your organization's activities are located in or near to this type of area important for

biodiversity

Select from:
Not assessed

(11.4.2) Comment
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We have started the "locate" portion of the LEAP framework as part of our preparation for TNFD disclosure. Initial work will identify key biodiversity areas, along with
those that are ecologically sensitive as defined by the WWF Biodiversity Risk Assessment tool.

Ramsar sites

(11.4.1) Indicate whether any of your organization's activities are located in or near to this type of area important for

biodiversity

Select from:
Not assessed

(11.4.2) Comment

We have started the "locate" portion of the LEAP framework as part of our preparation for TNFD disclosure. Initial work will identify key biodiversity areas, along with
those that are ecologically sensitive as defined by the WWF Biodiversity Risk Assessment tool.

Key Biodiversity Areas

(11.4.1) Indicate whether any of your organization's activities are located in or near to this type of area important for

biodiversity

Select from:
Not assessed

(11.4.2) Comment

As part of our preparatory work for forthcoming TNFD (Taskforce on Nature-related Financial Disclosures) reporting, we have initiated the "Locate" phase of the LEAP
framework. This initial phase focuses on identifying areas of high biodiversity value and ecological sensitivity across our operations and value chain. Our assessment
leverages the WWF Biodiversity Risk Filter tool to pinpoint locations that are either designated as Key Biodiversity Areas (KBAs) or exhibit ecological characteristics
that warrant heightened attention. This foundational step will inform subsequent phases of the LEAP approach and support the integration of nature-related
considerations into our broader risk management and strategic planning processes.

Other areas important for biodiversity
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(11.4.1) Indicate whether any of your organization's activities are located in or near to this type of area important for

biodiversity

Select from:
Not assessed

(11.4.2) Comment

As part of our preparatory work for forthcoming TNFD (Taskforce on Nature-related Financial Disclosures) reporting, we have initiated the "Locate" phase of the LEAP
framework. This initial phase focuses on identifying areas of high biodiversity value and ecological sensitivity across our operations and value chain. Our assessment
leverages the WWF Biodiversity Risk Filter tool to pinpoint locations that are either designated as Key Biodiversity Areas (KBAs) or exhibit ecological characteristics

that warrant heightened attention. This foundational step will inform subsequent phases of the LEAP approach and support the integration of nature-related
considerations into our broader risk management and strategic planning processes.
[Fixed row]
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C13. Further information & sign off

(13.1) Indicate if any environmental information included in your CDP response (not already reported in 7.9.1/2/3,
8.9.1/2/3/4, and 9.3.2) is verified and/or assured by a third party?

(13.1.1) Other environmental information included in your CDP response is verified and/or assured by a third party

Select from:
No, and we do not plan to obtain third-party verification/assurance of other environmental information in our CDP response within the next two years

(13.1.2) Primary reason why other environmental information included in your CDP response is not verified and/or
assured by a third party

Select from:
Not an immediate strategic priority

(13.1.3) Explain why other environmental information included in your CDP response is not verified and/or assured by a

third party

Currently, the priority focus is on assuring emissions data, as reported in Modules 7. As we continue on our disclosure journey, including the impact of regulations and
regulated disclosures, we will re-evaluate the scope of what is assured annually.
[Fixed row]

(13.3) Provide the following information for the person that has signed off (approved) your CDP response.

(13.3.1) Job title

Chief Sustainability Officer (CSO)

(13.3.2) Corresponding job category
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Select from:

Chief Sustainability Officer (CSO)
[Fixed row]

(13.4) Please indicate your consent for CDP to share contact details with the Pacific Institute to support content for its
Water Action Hub website.

Select from:
No
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