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Serving the World

Welcome to our second Corporate Social Responsibility Report. This year, we’ve decided to place our CSR Report 
online, rather than print it, to demonstrate our commitment to Serving the World — and saving a lot of trees in 
the process!

In this report, you’ll learn that our future back vision for Yum! is to be The Defining Global Company That Feeds 
the World. We’re going to do that in three ways:

•  �First, by building a famous recognition culture where everyone counts — you’ll see that our biggest 
competitive advantage is our culture and the more than 1.4 million people who work in our system across 
the globe. We are committed to attract and retain the best people and inspire greatness by being world 
famous for recognition. We love celebrating the achievement of others and having lots of fun doing it!

•  �Secondly, we are making our brands dynamic and vibrant everywhere, with operational excellence as 
our foundation. We are committed to providing customers with delicious, relevant and safe food choices. 
That includes our commitment to offer balanced options and to continuously improve the nutrition of 
our products. At the same time, we are educating our customers online and in our restaurants so they 
can make informed purchase decisions about the food choices they are making. We’re also committed 
to sustainability — to make our restaurants more energy efficient, our packaging more environmentally 
friendly, and to reduce our overall carbon footprint. That’s why we’ve recently created the new position of 
Chief Sustainability Officer, reporting directly to me, to underscore our commitment to sustainability and 
the importance it plays in our Serving the World.

•  �Lastly, we’ll be The Defining Global Company that feeds the world by demonstrating we’re a company 
with a huge heart. A company that truly cares for its employees by training them, developing them and 
providing the skills so they can grow their careers. And we’re demonstrating we’re a company with a huge 
heart by giving back to the community — by making the world a better place. We’re giving back in many 
ways at each of our Brands by supporting education, the arts, teen mentoring, literacy and many social 
services around the globe. We’re also giving back across Yum! with our long-term commitment to the 
World Food Programme and other hunger relief agencies who are dedicated to reducing world hunger. 
I’m so proud of the work we do in this area — we’re raising awareness and funds, donating food, and 
volunteering our time toward hunger relief. We’re truly saving lives by moving millions of people from 
hunger, to hope, and this has become a hallmark of our company’s huge heart.

As you can see, our commitment to Corporate Social Responsibility is helping us achieve our vision of building 
The Defining Global Company That Feeds The World. I believe we have everything it takes to make this goal a 
reality over time. While we recognize we have much more to do, we are energized about how much more we 
can contribute to Serving the World.

Thank you for your interest in our Corporate Social Responsibility, and YUM to you!

David Novak, Chairman and CEO, Yum! Brands






























































































































































