
Yum! Brands Climate Commitment
We’re committed to addressing climate change and working with our franchisees, 

suppliers and producers to make a difference.

*Our 2030 targets are consistent with reductions required to keep warming to 1.5ºC and have been approved by the Science Based Targets initiative (SBTi). Scope 1 consists of direct 
GHG emissions from sources that are owned or controlled by Yum! and scope 2 are indirect emissions resulting from the generation of electricity, heat or steam purchased by Yum!. 
Scope 3 are indirect emissions from sources not owned or directly controlled by Yum! but related to the company’s activities such as franchisee and supplier operations.

For more information about Yum! Brands’ citizenship and sustainability strategy, called our Recipe for Good, visit www.yum.com/citizenship.

Our Goals

Reduce our greenhouse 
gas (GHG) emissions

by 2030*46%
Reach

emissions by 2050

NET-
ZERO

Our Planet Journey
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Set fi rst energy 
conservation goal

Achieved fi rst Leadership in Energy 
and Environmental Design (LEED) 
certifi cation for green restaurant

Started reporting to 
CDP Climate

Set fi rst paper-based 
packaging goal and introduced 

Yum! Blueline green 
building standards

Achieved goal of 10% water 
reduction and 22% energy 

and GHG reduction

Endorsed New York Declaration 
on Forests (NYDF), expanding 

deforestation commitments to palm 
oil, soy, paper and beef

Announced plans to move 
corporate offi ces to renewable 

energy and sustainable packaging 
as well as to intensify action to 

reduce plastic waste

Set goal to reduce our 
greenhouse gas (GHG) 

emissions by 46% by 2030

Reach net-zero 
emissions 

Achieve 46% GHG 
emissions reduction goal

RESTAURANTS SUPPLY CHAIN PARTNERSHIPS

Our Focus Areas

With more than 50,000 restaurants 
globally, we’re accelerating our 
eff orts around green building 

development and renewable energy.

Beef, poultry, dairy and packaging
are our four priorities aimed at 

minimizing emissions across the 
supply chain.* 

Strategic partnerships with 
groups like the Renewable 

Energy Buyers Alliance are key 
to advance this work in our 

own value chain and beyond.


